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THE REDBOOK SILVER CUP 


AGAIN M-G-M! 


One award after another, starting with Modern 
Screen Magazine, Photoplay Medals, Christo- 
pher Awards, Look Magazine—and now one 
of the most coveted tributes of the year, the Red- 
book Silver Cup, announced in March Redbook: 


6¢ For their production of 
fine films throughout 
1951, Dore Schary and 
the M-G-M Studio win 
Redbook’s Silver Cup.99 


Memerable box-office hits of the year from the 
M-G-M Studio selected by Redbook editors (top to 
bottom at the right): the gay, dancing ‘An American In 
Paris” ; magnificent and spectacular * “Quo Vadis’; 

“Father's Little Dividend”, a rollicking comedy; a 
revival of the great favorite “Show Boat’, and the 
popular musical biography “The Great Caruso’’. 


“AN AMERICAN IN PARIS” 


Producer: Arthur Freed 
irectors Vincente Minnelli 
en Play hy: Alan Jay Lerner 


"QUO VADIS” 
Producer: Sam Zimbalist 
Director: Mervyn LeRoy 
Screen Play by: John Lee Ma ie ond 
S. N. Behrman, Sonya Levier 


“ FATHER’ ¢ uTTte DIVIDEND” 
fencer vi = ego on 
Screen Play by Albert Hackett and 


cir BOAT” 
-yoducer: Arthur Freed 
% ctor: George Sidney 

een Play by John Lee Mahin 


“THE GREAT CARUSO” 
Producer: Joe Pasternak 
Director: Richard Thorpe 
Screen Play by: Sonya Levien and 
William Ludwig 





“SINGIN’ IN THE RAIN” “THE WILD NORTH” 


(Technicolor) (new Ansco color) 


T , 52 “THE BELLE OF NEW YORK” —s"“SKIRTS AHOY!” 
(Technicolor) (Technicolor) 
TOO! 


Just a few of the 
many M-G-M 


Big Ones that }% : “<< is 
will be leading “SCAR AMOUCHE” 





(Technicolor) 


contenders for 
M-G-M honors. 





“IVANHOE” 


(Technicolor) 


“THE MERRY WIDOW” “BECAUSE YOU’RE MINE” 


(Technicolor) (Technicolor) 
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OTHER ‘STREETCAR’ AWARDS EVERYWHERE! NEW YORK BEST PICTURE OF THE YEAR SAN FRANCISCO BEST PICTURE OF THE YEAR 
HERE’S A PARTIAL LIST— MORE F/L\/ CRITICS BEST ACTRESS OF THE YEAR CRITICS COUNCIL BEST ACTRESS OF THE YEAR 
COMING IN ALL THE TIME! AWARDS BEST DIRECTOR OF THE YEAR AWARDS BEST ACTOR OF THE YEAR 











BEST MOTION PICTURE 
BEST PERFORMANCE BY AN ACTRESS 


BEST PERFORMANCE BY AN’ ACTOR 
BEST PERFORMANCE BY SUPPORTING ACTRESS 
| BEST PERFORMANCE BY SUPPORTING ACTOR 


BEST DIRECTING 


BEST SCREEN PLAY BEST BLACK-AND-WHITE 
BEST BLACK-AND-WHITE - : | 
ART DIRECTION Warners BEST MUSIC SCORE 


General OF DRAMATIC PICTURE 
Release Bite zcrrr RECORDING 


Mar 22! 


BEST BLACK-AND-WHITE 
COSTUME DESIGN 











INTERNATIONAL {He *SPECIAL AWARD" LOOK awnuvat Movie AwaRD FAMILY CIRCLE BEST PICTURE - BEST ACTRESS 
FILM FESTIVAL AND MAGAZINE  pgecy actress OF THE YEAR MAGAZINE BEST ACTOR - BEST DIRECTOR 


AT VENICE gest actzess AWARD) «=AWARDS peer supporTING ACTRESS AWARDS BEST SUPPORTING ACTOR 
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High Budget Films 


EMBERS of the Herald Institute of Industry Opinion, 

in the report published in last week's issue, tackled 

a most complex and vital problem affecting produc- 

tion directly, and distribution and exhibition indirectly. That 

is the matter of the number of high budget films to be made 

and whether an increase in such productions should be brought 

about by a reduction in total output or an expansion of total 
product investment. 

First of all it is evident that the amount of the budget is 
no sure criterion of box office draw. There are plenty of exam- 
ples in this and every other season to show that some costly 
films are failures and that others, made with modest appro- 
priations, do well at theatres. Yet it is also clear that generally 
speaking certain types of stories require high budgets. In many 
cases it is these expensive films which have the best possibility 
of becoming the tup hits. All other things being equal in show 
business, a good big attraction is better than a good little one. 

The matter is complicated for the industry under present 
competitive and economic circumstances. Television and other 
amusements crying out for the public's time and dollars make 
it necessary for the attraction in the theatre to be better than 
ever. On the other hand no broad expansion of studio budgets 
can be expected or recommended at this time. Therefore an 
increase in the number of high budget films—in the hope that 
the majority of them would turn out to be box office cham- 
pions, probably would mean some reduction in the over-all 
production. That is not a comfortable prospect for many thea- 
tres requiring several changes of program each week. 

Despite the uncertainties involved the sentiment of exhibition 
panel members is strong for more high budget films. From 80 
per cent to 94 per cent, in various size towns, exhibitors voted 
for more high budget films. From 52 per cent to 63 per cent 
of those who want an increase wish it even if it means a re- 
duction in total output. In comparison, distribution voted more 
strongly than exhibition and production somewhat less so. 

The real challenge to Hollywood is to make high entertain- 
ment films on reasonable budgets. No budget is too high, if 
the picture makes a profit for exhibitor and producer. Nor 
is any budget too low, if the film fails to pay its way. 


COMPO & 1952 


AVING passed through what once seemed almost end- 
+] less problems of organization, COMPO now has 

reached a point at which its major energies may be 
directed to continuing such action as the Movietime campaign 
and taking aggressive steps to improve public relations, build 
box office attendance and fight discriminatory legislation. 
While much good has been accomplished thus far, too much 
time has been spent attempting to compose differences arising 
from divergent industry positions and personalities. 

In the continuing fight to make COMPO a vital reality no 
one has played a more constructive or effective part than Mr. 
Ned E. Depinet, the organization's first president. His contri- 
butions have been great. Without his active interest long ago 
COMPO would have become only a memory of an attempt 
at industry harmony and united action. 

That the new president, Mr. Spyros Skouras, will carry on 
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the fine work seems assured. Mr. Skouras is no stranger to 
positions of industry leadership. Every cause he has undertaken 
has felt deeply his dynamic influence. Although he now has 
completed a decade as president of Twentieth Century-Fox, 
his roots in the business include a quarter of a century as an 
exhibitor and circuit operator. 


DIFFICULT position to be filled soon by Mr. Skouras, 
A with the concurrence of the COMPO board, is that 


of executive vice-president, a post so capably occu- 
pied by Mr. Arthur L. Mayer for more than a year. It is the 
executive vice-president of COMPO who must give day to 
day leadership to its activities and serve as liaison with the 
constituent groups. To make COMPO a more workable tool in 
the service of the industry, the executive vice-president should 
have available for immediate consultation a small executive 
committee of the COMPO board. If COMPO must always 
wait until a full board meeting, or try to get unanimous agree- 
ment in a telephone poll of members, many excellent oppor- 
tunities for prompt and effective action will be lost. 

The recent meeting of the COMPO board in New York 
made a change in the financing plans which had been a subject 
of contention for two years. The new formula is a simple one 
based on a fixed annual fee for theatres of various seating 
capacities, or in the case of drive-ins, of varying car size. 
Some theatres had declined to contribute under the old for- 
mula of one-tenth of one per cent of film rental on the ground 
that it disclosed rentals and, indirectly, to some extent, theatre 
grosses. The distributors’ share of COMPO costs—matching 
the amount from theatres—will be allocated by the Motion 
Picture Association among its members. 

COMPO deserves support by every exhibitor. The voluntary 
contributions are small in relationship to the good that can 
be done for the whole industry with corresponding reflection 
at each box office. 

a g 8 


@ As if the industry has not already suffered sufficiently 
from Washingtonitis, the TOA arbitration plan suggests that 
the Secretary of Commerce select from five approved names 
the National Administrator of the motion picture arbitration 
system and that the Administrator make his headquarters in 
Washington! I+ will be difficult enough for the national and 
larger regional exhibitor organizations and the distributor 
companies to agree on a single suitable individual to head 
the arbitration system let alone five acceptable men. There 
is little more justification for the headquarters to be in Wash- 
ington than in any other of the thirty-two exchange centers. 
| a a 

q The "Big Six'' (Messrs. Krim, Benjamin, Fox, Youngstein, 
Heineman and Picker) management group is about to cele- 
brate its first anniversary at United Artists. And what an anni- 
versary it is. Not only has the company been placed on a 
financially sound operating basis but, backed by an impressive 
advertising and exploitation campaign, "The African Queen," 
starring Humphrey Bogart and Katharine Hepburn, is reported 
headed for the best UA gross since "Red River,’ back in 1948. 
It is no surprise that independent producers’ confidence in the 
company to do an effective merchandising job is at a new 
high. That confidence is reflected in UA's product line-up, 
virtually complete now for the entire year. 














More Drastic 
NO RECORD OF To THE EpiTor: 


a merchant just as Movietime U.S.A. was interesting and 

an in the com SO MUCH HELP stimulating to those of us in the industry. 
is peculiar merc} . . ? ray 2e , 2 CF axnNec > - 
s peculiar merchan To the Editor: sut I fail to see how we can expect the pub 
lic, whose patronage we have lost and whose 
renewed interest we seek, to be thrilled and 
start coming back in droves merely because 


nunity 1s overlooked 


| like your Independent Film Buy- 
ers Report on Performance very 
much. 

In fact | know of no record that 


Should inde pendents 
ourage theatre managers to 
we declare that we have such a campaign or 


helps me as much.—HUGH ( that movies are better, etc. It will take 
of their theatre theatre duties ray Egy : ‘ something more drastic than such palaver. 
MARTIN, MCM Theatres, Columbus, ~~ age : 
er to an assistant (who more Gcorpia patina HOWARD DALES, Twin City Theatre 
x é : 
non-existant ) ? 3 Corp., St. Paul, Minn 


in community and local 
means they will have to 





circuit be willing to foot the asian 

the expense as in many cases Ree aa, ee es ge a, Oe . a 

; Sa a rough pushed the campaign here and J¢qlian Films 

elf paying for the meeting ae my contribution, there have been var lo THE EpIToR: 

| the dinners or donations ? peabatiase We need more than ballyhoo and We noted with great interest Fred Hift’s 
inything to the box office  ~O8#NS to bring them in. My theatre is instructive round-up piece on the rapid ex- 
very comfortable and my equipment is in pansion of the “Specialized Theatre,” in the 
issue of February 20. The main point of his 
story that the major American film compa- 
nies have recently discovered the unique po- 
tential of this market is a source of special 
satisfaction to the Italian motion picture 


theatre managers stick to 
be regarded by the public 8°04 condition, although I am at present 
ifferent working on improving the appearance ot 

the building. It never pays to let a theatre 

become run down; this merely gives the 


mpression that the movie business is on the 


Competitive Problems way down and out ndustry 


Getting back to television, as all the dis 


tributors are planning on selling films t 


I 


However, with a minor point of Mr. Hift’s 
irticle on Italian films, we must take issue. 
PV, this will be the end of many of us He indicates that the post-war momentum 

is slackened. The fact of the matter, ac- 
tually, is that Italian film production is 
operating at full-speed and that the best 


n business, we must lick television, not joi ; . . 
) c lick television, not j brains and talent of this industry are in a 


c it ‘ S yr of s ll te S 1 
tation is 50 miles awav. it. I am speaking of small towns like mine badivaiat arene: 


where it will be impossible to install theatre rl 
ic 


Even now, with bad programs 


to ind old films, television is hurting and keep 


the people it home If we want to stay 


ing 
t 


g 
2 1 
ire Over 2O0 television 


excellent. My business fe vear 1952 gives every indication of 
television costing $25,000. In fact, an in 


average ct 15 per cent becoming the banner year for Italian films 





- vestment of ev half th: mot woul . . 
ist vear, and unfortunately estment of even halt that amount would be i, america. And it can be anticipated that 


silly ould n g hat much out é , 
illy. We would never get tha uch Out they will do their part to help fill the beauti- 
ful new “specialized houses’ which are 


not periodical Che public 
long left carelessly loose, ©! it. Frankly, if conditions do not in 
prove greatly during this saa de far there springing up all over the country and, most 
listributor on ot di ote Sone be lots of small town theati important ot all, will contribute toward rees- 
out of business, including mine.—lIl ; 
Exhibitor tablishing the movie-going habit among that 
part of the audience which demands different 
t been earning ind superior screen entertainment—/JONAS 
rant these rentals. Wanted for Canada ROSENFIELD, JR., Italian Films Export, 


ystem in opera Vew York. 


ghtened greatly and are still be 
film rentals since s 


ss was boom 


lo THE Epiror 
worked against ‘e 


ul early playdate and, 


arbitration system should be set up 


ee 1 ae sas Ana ad : 
el Seale ee = ae porgroratin r oe whicl More Active Selling 
his causes lots of difficulty be cochwshons H. A ORI lo THE EpIToR 
heatre. Marwayne, Alberta me" It seems to me that the theatre owners or 
iry run-of-the-mill pictures lose out 2 managers have fallen down on their selling 
i box office here every time. The days , x of pictures by not being the showmen they 
when just any picture on the screen would Square Dealings seemed to be six or eight years ago. I re- 
draw large crowds is over, and it’s time we lo THE EpIToR: member some very ingenious ideas that were 
n this industry realized this and did some- Exhibitors should not attempt by arbitra designed to get the neighborhood clientele in- 
thing about it tion to govern sales policies of distributors to the local theatre. What’s more they 


getting together a well-varied progran 


Movietime U.S.A. sounds fine, but it has or competitors, but any device which facili ipparently succeeded. This type of approach 
not done me any good. No screen stars tates square dealings without judicial delay certainly couldn’t hurt us today.—Holly- 


1 anvwhere near my town and, al is needed.—Boston Exhibitor. wood Producer. 


issee 
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BOX OFFICE registers ring merry tune on 
holiday weekend Page 13 


COMPO elects Skouras and adopts a new 
dues payment plan Page 14 


HOUSE committee member calls report on 
film Reds "unfair" Page |7 


TOA gives arbitration plan to industry, 
names committee Page !8 


TERRY RAMSAYE Says—A column of com- 


ment on matters cinematic Page 20 


SCREEN ACTORS Guild wins studio pact, 
with TV concessions Page 22 
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February Page 24 
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PARKER champion showman of Associated 
British circuit Page 27 


ILFORD, Ltd., annual report shows prog- 
ress, strong position Page 27 


FAME rewards Hollywood's champion pro- 
ducers and directors Page 28 


SPRING'S challenging book on law re- 
viewed by Terry Ramsaye Page 30 


O'DONNELL named exhibitor of the year 
in annual “Look'’ awards Page 31 


MISSISSIPPI governor signs law reducing 
entertainment tax Page 32 


NATIONAL SPOTLIGHT—Notes on indus- 
try personnel across country Page 36 
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Hollywood Scene 

In the Newsreels 

Managers’ Round Table 
People in the News 

Short Product at First Runs 
What the Picture Did for Me 
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Page 1253 
Page 1254 
Page 1255 
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Showmen's Reviews 
Advance Synopses 
Short Subjects 

The Release Chart 


MOTIO on SIG TUES FEURALD, panies avers Sater day by Quigley Publishi 


New York » Quigley, President; Red 
Leo J. —t Sec retary; Martin Quigley, Jr., Editor: 
Advertisir ] 
St., Ur rban | $e arley aan rtisit ng representa 
editor, 4 Jen Square. C 
as Section Il of Motion Pictur 


tive Telephone, Fin 


thirteen times a year 


Developments and trends that shape 
the motion picture industry's future. 


> Motion picture executives and 
newspaper publishers are watching 
with interest the new relationship 
between theatres and papers being 
fostered by the Gannett news media 
in New England and upper New 
York State. The papers have been 
holding local meetings with exhibi- 
tors with satisfactory results in co- 
operation. The Binghamton Press, 
at the moment has gone the farthest. 
In return for stepped up lineage the 
paper has offered theatres the regu- 
lar retail advertising rate. 


© More and more circuit executives 
are studying ways and means of 
attracting the attention of students, 
either directly or through teachers 
and official school groups. In addi- 
tion to special exploitation and pro- 
motion endeavours for motion pic- 
tures in general as well as specific 
productions, many tests of special 
student admission rates are being 
made. All contribute toward the 
strengthening of the movie-going 
habit. 


> Just for the record: Ascap’s divi- 
dend, recently distributed to mem- 
bers, this year amounted to over 
$14,000,000, an all-time record. The 
Association’s levy on motion picture 
theatres ended more than two years 
ago. 





Theatre Television 
Hearings May 5 

The Federal Communications 
Commission this week postponed 
from March 10 to May 5 the sched- 
uled start of the theatre television 
hearings. The commission said it 
would be tied up on other matters 
until then, and that the postpone- 
ment would help the “orderly dis- 
position of Commission business." 
FCC officials said they hoped the de- 
lay this time would be long enough 
for the hearings to actually start on 
the newly scheduled date. 





yrrespondents in the principal c 


Terry Ramsaye, Consulting Ed e 
Manager us H. Fausel, Production Manager. Bureaus cerrees,, wi las rR We 
ancial 6-3074; Wash 
apitals of the world 
e Herald; Motion Pict 


ure Daily, International 


> Television, radio and motion pic- 
ture people will be watching closely 
the application of the new self-regu- 
latory Code, approved by the Na- 
tional Association of Television and 
Radio Broadcasters, which goes into 
effect March 1. 


> Washington observers are firm 
in predicting that restrictions on 
steel soon will be eased. It is re- 
ported that production now is suffi- 
ciently ahead of both civilian and 
defense needs. The copper situation, 
it is said, is still tight but there are 
signs that even that will be easier 
within a year unless demands in- 
crease beyond present expectations. 
There is still vital need for copper 
conservation and—in the industry— 
for saving copper drippings. It is not 
likely that theatre building restric- 
tions will be eased until copper is 
in plentiful supply. 


> Exhibitors who have been ex- 
perimenting with local newsreels 
may find their efforts aided enor- 
mously by the new magnetic sound 
recording developments. Bell & 
Howell last week announced a sim- 
ple low cost projector with facilities 
for adding and projecting sound at 
a cost of 3% cents a film foot. 


> Theatre television attorneys are 
predicting the FCC hearings won't 
take more than three to six weeks. 
They think that after a while the 
Commisioners will start asking wit- 
nesses to hold down their testimony 
and will limit their own questioning. 


P Allied States Association will not 
“suggest” to the distributors any 
particular officials to conduct the ar- 
bitration negotiations. Allied leaders 
feel it would be improper for exhibi- 
tor spokesmen to tell the distribu- 
tors whom they want. 


P Justice officials still ponder a new 
move to force Howard Hughes to 
sell promptly his trusteed RKO 
Theatres stock; and odds still favor 
such action. 


> The production of radio and TV 
sets is likely to be affected by RCA’s 
announcement that it has a new 
electronic gadget of corn-kernel size 
to take the place of conventional 
vacuum tubes. 


ng Company, Inc., Roc kefell r Nong ae, tou Fort Sie Te leph 
Kann, Vice-President; Martin Quigley, Jr. v . Sullivan, Vic e 
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a 
members of the 
attended Mass and a 
ast Sunday at Blessed 
ch and the Beverly Hills Hotel. 

tel are Most Rev. Francis J. A. 

f Los Angeles, principal 

Devlin, Ann Blyth 


tmaster, and Mrs. Clare 


MORE than 1,200 Catholic 
iectoay Sj Anaele: 


e 


YATES, Republic president, as 
juring the London celebration 

t first year. With 

ales manager Lionel Clyne; 
International president Richard 

ruce Newbery and William 


h organization 
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SAMUEL SEIDELMAN and Samue 


Bronston, left, as they announced in New 
ork Monday their new religious film 


mpany. See page 34. 
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JANE RUSSELL is 
part of the show 
accompanying the 
premiere of RKO's 
"The Las Vegas 
Story’ in the town 
of that name. She 
was part of the 
parade, and of the 
ceremonies at the 
Fremont Theatre. 
Some 65,000 were 
estimated to have 
seen the ballyhoo. 


JACK SIDNEY is 
the new city mana- 
ger for Loew's 
Theatres, in Balti- 
more. He succeeds 
Joseph Smart, re- 
signed. Mr. Sidney 
has been with the 
circuit 21 years, 
starting in New 
York. 


ON THE SET of RKO-Radio's "This Man Is Mine,” 
Robert Mitchum entertains Leo Molitor, right, Superior, 
Wis., exhibitor, his wife and a friend, Mrs. Harold Hein, 


PLAUDITS from 
Look Magazine. The 
scene as Vivien 
Leigh received from 
Gardner Cowles, 
editor of the maga 
zine, its award for 
the best 1951 
performance by a 
screen actress— 
specifically, as 
Blanche in Warner 
"A Streetcar 
Named Desire." 
The magazine's cur 
rent issue publicize 
the award and 


others. See page 31. 


IN INDIANAPOLIS 
Governor Henry 
Schricker presents 
actor Denni: 
Morgan a Liberty 
Bell replica—part 
of the ceremonies 
opening Warners 
‘This Woman Is 
Dangerous,’ in 
which Morgan stars. 
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WORLD PREMIERE last week of 20th Century-Fox's 
Te olor musical pageant, ‘With a Song in My 
-lorida heat and box office rex 
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DEADLINE for Humphrey Bogart 
Deadline—U:S.A.., 


newspaperman. 


below, in 
headline drama of a two-fisted 
Packed with Bogart action, 
romance and suspense, the 20th Century-Fox click 
has added power supplied by Ethel Barrymore 


and 


1 Kim Hunter and swings into view this May. 
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TINKLE OF COINS RINGS 
A MERRY HOLIDAY TUNE 


Long Weekend Brings Big 
Grosses Across Nation 
at All Types of Houses 


Exhibitors in widely separated areas of 
the country had much to celebrate over the 
long holiday weekend, as box offices boomed 
and long lines blossomed out from under 
theatre marquees 

Setting the pattern for the rest of the na- 
tion were the Broadway theatres in New 
York, which in some cases racked up record 
grosses. And from such key situations as 
Cleveland, Baltimore, Los Angeles and Chi- 
cago the indications were that like New 
York, the rise in business began prior to 
last weekend, boomed over the holiday, and 
continued to set a robust pace in the days 
that followed. 


Holdovers and Reissues 
Share Good Business 


An interesting aspect of this current up- 
beat was that the better business conditions 
were experienced not only with the big, first 
run pictures in their opening days, but with 
the holdover, reissue and art pictures as 
well 

No doubt the quality of product had much 
to do with the desire of the public to get out 
and see what all the singing and shouting 
by the showmanship-conscious film industry 
was about. And they came out in droves to 
see such films as “5 Fingers,” “The African 
Queen,” “The Greatest Show on Earth,” 
“Quo Vadis,” “Sailor Beware,” “Viva Za- 
pata,” “Retreat, Hell!” “A Girl in Every 
Port,” “This Woman Is Dangerous,” “Bend 
of the River,” “Detective Story,” “Room 
for One More,” “Death of a Salesman,” and 
reissues like “Snow White and the Seven 
Dwarfs,” and a brace of Judy Garland pic 
pictures — “Meet Me in St. Louis” and 
“Babes in Arms.” 

In New York, for example, a rousing 
$125,000 gross was expected at the Roxy 
for the first week of “5 Fingers” on the 
screen and Dorothy Lamour starring on 
stage. This followed a record-breaking $87,- 
500 weekend. Also among the crowd pullers 
was “The Atrican Queen,” which was seen 
clearing a smashing $92,000 for the week 
at the Capitol theatre. The grosses thus far 
of “African Queen” make it comparable to 
the memorable results obtained at this 
Broadway showcase with “Naked City” and 
“Adam's Rib.” 


“Greatest Show” Continues 
To Lead on Broadway 


At the Paramount, “A Girl in Every 
Port” on the screen and Gene Krupa on the 
stage hit an excellent $64,000 in the final 
week. 

Among the holdovers, the New York 
champion was still “The Greatest Show on 
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HOLIDAY BUSINESS SAID 
BETTER THAN LAST YEAR 


Leading circuit executives this 
week commented on the unmistak- 
able upturn in business nationally. 
In New York, Robert O'Brien, secre- 
tary-treasurer of United Paramount 
Pictures, said that grosses were ‘'sub- 
stantially greater’ for this year's 
George Washington's Birthday holi- 
day weekend than last year's. The 
same reports of good business came 
from Sol Schwartz, president of 
RKO Theatres, and a spokesman for 
the Walter Reade circuit. 





Earth” at the Radio City Music Hall, which 
was continuing to pack them in in its sev 
enth week. The Hall reported an excellent 
$132,000 for the seventh week with the next 
attraction, ‘Singin’ in the Rain” for Easter 

Other outstanding holdovers in New York 
were “Quo Vadis” at the Astor, doing a 
big $32,000 for its 16th week; Dean Martin 
and Jerry Lewis’ “Sailor Beware” marking 
up a fine $41,000 in a fourth week at the 
Mayfair; “Viva Zapata!’’ doing excellently 
with $35,000 for a third week at the Rivoli; 
and “Death of a Salesman” hitting a good 
$15,000 in its 10th week at the Victoria 

“Retreat, Hell!” was satisfactory with 
$15,000 in its opening week at the Warner, 
and “When Worlds Collide” rated a third 
week with about the same gross at the 
Globe. 

Among the outstanding reissues were 
“Snow White” at the Criterion, getting 
$45,000 for its first week and expecting to 
remain another five weeks, and “Meet Me 
in St. Louis” and ‘‘Babes in Arms” at Loew’s 
State. The latter reissues were helped con 
siderably by the smash personal appearance 
of Miss Garland, who closed a record break 
ing engagement at the Palace theatre down 
the street. 


Cleveland Houses Report 
Typically Big Business 


In Cleveland, the big ones were “The 
African Queen” at Loew’s State, “Bend of 
the River” at the RKO Palace, and “Quo 
Vadis” in its 15th week at Loew’s Stillman, 
doing better than it did in the preceding 
weeks. 

From Baltimore, the report) was that 
“Greatest Show” was breaking all records 
at the Keith’s theatre. 
J. L. Schanberger, the owner, who is play 
ing the film at advanced admission prices 
of 90 cents and $1.25. The gross of more 
than $30,000 was expected for the opening 
week. 

In Los Angeles, “Greatest Show” broke 
records at the Orpheum Downtown, and the 


his according to 


Warners Beverly in Beverly Hills. Busi 
ness in general was strong ‘Detective 
Story,” playing for the first time at regular 
prices, was also a strong entry at the Para- 
mount Hollywood and Downtown, and “The 
Las Vegas Story” a powertul second 
week at the Pantages and Hillstreet 

Better business in the Midwest was re- 
flected in Chicago grosses. “Quo Vadis” 
and “Room for One More” at the Oriental 
and Chicago, respectively, walked off with 
the top honors in the box office sweepstakes. 


Off-Broadway Houses 
Also Doing Well 


Back in New York, the off-Broadway 
houses showing the so-called art product this 
week also reported business as very satis 
factory. Most of these houses have a small 
seating capacity which in recent days has 
been filled a good part of the time. Doing 
strong business in its 12th week at the Bi 
jou was “Cry, the Beloved Country” and 
“The Woman in Question” in its first week 
at the Park Avenue was expected to hit a 
atisfactory $10,000, perhaps moré¢ 

“The Lavender Hill Mob”, in its 17th 
week at the Fine Arts was expected to keep 
its strong pace; “Tales of Hoffmann’ was 
still doing fine in its eighth week at the 
Sutton; and “The River,” in its 25th week 
at the Paris, showed no signs of slipping 

At the Embassy, 46th Street, 72nd Street 
and Newark theatres, a 13-year-old March 
of Time reissue “Inside Nazi Germany” 
was playing to bigger audiences this week 
than when it racked up records in 1938, ac 
cording to a March of Time spokesman 


Report Holdover Record 
For “African Queen” 


Meanwhile, according to a United Artists 
statement in New York, “‘The African 
(Queen’ has turned in a 100 per cent record 
of confirmed holdovers for the first series of 
engagements.” Similar grosses to those be 
ing set at the Capitol in New York are re 
ported from the Century in Baltimore; 
Shea’s in Buffalo; RKO Palace in Cincin- 
nati; Loew’s State in Cleveland; Loew’s in 
Dayton; Loew’s in Richmond; and Loew’s 
State in St. Louis 

RKO reported that “Snow White” was 
doing good business not only in New York 
but also in the New England area where 
some 225 theatres are playing the film. It 
will be released in other areas of the coun 
try around Easter-time. 


Time Shorts to FWC 

Added to the list of theatre circuits who 
ave started to play March of Time’s “His- 
tory in the Making Series” is Fox West 
Coast, which will play the attractions as 
40-minute co-features, Phil Williams, March 
of Time theatrical sales managet 
nounced 


pee ener 





COMPO ELECTS SKOURAS. 
ADOPTS NEW DUES PLAN 


Directors Base New Levy 
on Capacity; Committee 
to Study Tax Fight 


Cou \I Picture 


Elected Spyros P. Skouras, 
president of Twentieth Century- 
Fox, the new president of 
COMPO, replacing Ned E. Depi- 
net. Mr. Skouras, in Switzerland, 
had not accepted at midweek. 

Changed its plan of dues collec- 
tion from one based on percent- 
ages of grosses to a straight levy 
based on the audience capacity of 
a theatre—distributors to match 
exhibitor payments. 

Appointed a special tax com- 


mittee to study the advisability 
of reopening the tax campaign. 

Unanimously approved a reso- 
lution disputing the report by the 


House Un-American Activities 
Committee which accused the 
film industry of doing nothing to 
eliminate Communists. 

[The unanimous industry pro- 
test had an immediate effect. 
One member of the Congres- 
sional Committee said last week 
that he thought the attack on the 
industry “unfair.” See page 17.] 
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HERMAN LEVY, Wilbur Snaper, Mr. Johnston, 


Gael Sullivan. 


BENJAMIN KALMENSON, Mr. Rembusch, Sam 


Fred Schwartz, Oscar Doob, Rotus Harvey. 


little chance 


ould have 

ier in the meeting Capt. Marjori 

nd Mrs. Marjorie Hay Whitney 
ippealed for help in the recruiting of 
$72,000 for the forces: Mr 


delivered his final report in which he criti 


Bluett 


armed layer 


cized un-named industry figures for paying 


Photos by the Herald 


GUEST SPEAKER Eric A. Johnston. Seated, 
Robert Coyne, Arthur Mayer, Trueman Rem- 
busch, Sidney Schreiber, Charlies Lewis, Jack 
Alicoate. 

BELOW, John Wolfberg, Norman Glassman, 
Allen Johnson. 


NED E. DEPINET, Samuel Pinanski, 
Mr. Schwartz. 


Kirby, 


service” to COMPO; the trea- 
listed receipts ol $205,619, 


$182,059, 


only “lip 
surer’s report 
a balance of 
$23,559, and cash on hand $26,939 for the 


August 15, 1950 to February 


disbursements of 


period from 
20, 1952. 
Mr. Mayer has rejected repeated pleas 


(Continued on page 16) 
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Mr. Skouras’ election was 
Zurich, Switzerland. The 
mittee headed by Jack Ah 
solution written by Leonard 
l paid high tribute to Mr. 
Skouras 
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RED CHARGES ANSWERED 


Following is the text of the resolution passed by COMPO last week at its New York 
meeting, with respect to the charges leveled by the House Un-American Affairs Committee 


on alleged Communism in the industry: 


HEREAS the Council of Motion Pic- 

ture Organizations, representing all 
branches and phases of the motion picture 
industry, deplores the unfair and unjust 
report of the House Committee on Un- 
American Activities on Communism in 
Hollywood, and resents the report's indict- 
ment of an entire industry ss the past 
activities of a misguided or vicious on 
therefore 

BE IT RESOLVED 

That the Council give the widest possible 
publicity to the following facts: 

The statement in the committee's report 
that Hollywood has not attempted to rid 
itself of Communist influence by ‘positive 
and determined steps" is contrary to a 
statement made on May 17 last by the 
committee's chairman, Representative John 
S. Wood of Georgia. Addressing a com- 
mittee hearing, Chairman Wood said: "'| 
would like to make a statement that | have 
gone to some considerable pains personally 
to advise myself as to the attitude of re- 
sponsible producers in the motion picture 
industry, and | know at this time they are 
spending literally thousands and thousands 
of dollars undertaking to screen the back- 
grounds of all persons now employed in 
essential positions in the industry, and they 
are exercising a great deal of diligence in 
that respect.” 


T HE motion picture industry in 1947 dis- 
charged those who refused to testify 
before the committee and announced its 
policy that it would not employ known 
Communists. Multiple damage suits were 
brought against the industry as a conse- 
quence. The motion picture producers 
comprise the only management group in 
America that suffered legal consequences 
as far back as 1947 to rid itself of Com- 
munist elements. Virtually on the very day 
on which the committee's report was 
issued, a Federal jury in Los Angeles found 
for the plaintiffs in a suit brought by for- 


mer employees discharged for their con- 
tempt of the Congress. 

Indeed, as far back as 1946, certain 
labor and talent groups, conscious of the 
Communist effort to infiltrate them, took 
successful democratic action to eliminate 
small but vocal Communist minorities from 
leadership in those groups. 

This was but a small part of the indus- 
try's role in the fight against our country's 
enemies. Since the beginning, through war 
and through peace, all segments of our 
industry have consistently supported Amer- 
ica's democratic cause at home and 
abroad. Our facilities, our manpower and 
our resources have always been made 
available to the people of this nation. 


UR films have always been the chief 
source of this nation's entertainment. 
We have always been conscious of the tre- 
mendous responsibility that goes with this 
public trust. It is all the more extraordinary, 
then, that the committee's report should 
insinuate that subversive propaganda has 
crept into our films. The facts are that not 
a single scene, not a single word of Com- 
munist propaganda has ever been shown 
or spoken in our pictures. Anybody who 
has followed the American screen should 
know that. Had the committee not con- 
sistently rejected our repeated invitations 
to screen our product, it would know that 
the insinuations in its report are baseless. 
The Council of Motion Picture Organiza- 
tions, speaking for the owners and em- 
ployees of the thousands of theatres all 
over America, for the producers and for 
the distributors, for the artists and for the 
craftsmen of Hollywood, reiterates its de- 
termination to oppose Communism at all 
times, reasserts its faith in the deep and 
real patriotism of the industry, and de- 
mands that the committee, in all fairness, 
correct at once the injustice its report has 
done to the good name of these thou- 
sands of Americans. 
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U.S. Fighting 
Paramount’s 
Pleator Time 


The Justice Department this week pre- 
sented its counter-motions in the New York 
Statutory Court to a proposal by United 
Paramount Theatres for more time to divest 
itself of 198 theatres. A hearing on the cir- 
cuit’s move to amend the consent decree is 
scheduled for March 7. 

The Government requested a court order 
effective April 7 setting a 60-day deadline 
for the disposal of the circuit’s wholly- 
owned houses, and a 90-day deadline for the 
partnership situations. The Government 
added that in the event these deadlines were 
not met, the court should appoint trustees to 
promptly dispose of United Paramount’s 
remaining 198 theatres. 

The company’s claim has been that “un- 
foreseen circumstances” prevented the dives- 
titure as provided in the consent decree, and 
that interest in 874 theatres had been sold or 
dissolved. 

Meanwhile, Ellis G. Arnall, president-on- 
leave of the Society of Independent Pro- 
ducers, in a letter to J. Howard McGrath, 
Attorney General, has urged the Govern- 
ment to fight to the “fullest possible extent” 
United Paramount’s action to obtain a two- 
year extension of the deadline. Mr. Arnall 
was recently appointed U. S. Price Stabil- 
izer. 

In his letter, Mr. Arnall said: “We of 
the Society are increasingly concerned about 
the lack of policing of the decrees in the 
motion picture monopoly cases. We are pre- 
pared to furnish information as to collusive 
trade practices within the industry which are 
violative of the orders of the court, the con- 
sent judgement and decrees entered into by 
the defendants in the motion picture mono- 
poly cases.” 


Texas COMPO Group to 
Hold Dallas Meeting 


The executive committee of Texas 
COMPO (Council of Motion Picture Or- 
ganizations ) Showmen this week announced 
a conference to held in Dallas June 
9, 10 and 11 “to instill in the minds of 
exhibitors the importance of a far-sighted 
industry-exhibition-community public rela- 
1,000 theatre ex- 
ecutives and managers representing more 
than 18,000 theatres in the U.S. are expected 
to attend Also invited 
of Texas, political and community figures, 
presidents of Allied States Association and 
Theatre Owners of America, presidents of 
the production-distribution companies, repre- 
sentatives the various guilds and 
and so forth According to the 
announcement, the meeting will be unlike 
previous industry gatherings, in that it will 

. deal directly with exhibition-community 
relationships instead of the usual intra in- 
dustry discussions.” Trade paper publishers 
and editors have also been invited. 


be 
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are the Governor 
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COMMITTEE MEMBER CALLS 
REPORT ON REDS ‘UNFAIR’ 


WASHINGTON: At least one member 
the House Un-American Activities Commit 
tee is ready to admit the Committee's attack 
m the motion picture industry was “very 
unfair.” 

Rep. Francis E. Walter of Pennsylvania, 
ranking Democrat on the Committee, said 
he felt the report’s criticism of the industry 
for not taking firmer steps against Com 
munists after the 1947 hearings was _ ill- 
advised. “The best proof,” he declared, “is 
that most of the evidence we got in the re 
cent hearings dealt with situations years ago 
—we got very little on current Communist 
strength in the industry.” 

Rep. Walter said he would favor sore 
statement by the Committee “to correct this 
situation.” He pointed out, however, that 
Chairman John S. Wood (D., Ga.) and 
three other Committee members cur 
rently holding hearings in Detroit and that 


are 


no action is possible until they return 

Rep. Clyde Doyle (D., Cal.) said he had 
not been on the committee in 1947 and there 
fore was not qualified to say just who was 
right, but he added that he had “an 
mind on the subject, and if the industry can 
show me that we did it an injustice I will 
be glad to do what I can to have it cor 
rected.” 

Rep. Harold H. Velde (R., Ll.), ranking 
Republican on the committee, came closest 
to defending the report. He said that while 


open 


had attempted to co 
while 


he telt the industry 
operate the 
intentions might have been good, 
He 


where 


with Committee and its 
“the re 
sults have not been too good +4 declared 
there 
should 
where “the industry is boycotting men who 
cooperated with the committee but still keep- 


ing on the payroll men who refused to an 


“men 
and 


were many instances 


have been investigated more,” 


swer our questions. 

Rep. Velde also said that he did not feel 
the report had been as critical as the news 
paper sound. “I didn’t 
think we made any serious charges,” he said 
“As a matter of fact, I thought 
rather complimentary. I know we pointed 
out that the producers were far 


headlines made it 


we were 


more 
the 


co 
operative now than they were i 1947 
hearings.’ 

Rep. B. W. Kearney (R., N. ¥ 


main criticism against the industry was that 


) said his 


he had been told that witnesses who cooper 
ated with the committee were not being put 
back to work. “Employers and unions must 
be tolerant of friendly witnesses,” he said, 
“otherwise, our job is much harder.” 

One member of the Committee, who asked 
that his name not be used, admitted that the 
stories of the report’s criticism 
surprise to him 


newspape! 
of Hollywood came as a 
“| guess none of us read it as closely as we 


should have, before approving it,” he de 


clared 





Monogram Puts |! Before 
Cameras by Late Spring 


Monogram has 11 productions ready to 
go before the cameras by late Spring, Walter 
Mirisch, executive producer, announced in 
Hollywood last week. The first to get un- 
der way is “Arctic Flight,” starring Wayne 
Morris and produced by Lindsley Parsons, 
which began shooting on location in Alaska 
February 20. Two of the productions will be 
filmed in Cinecolor: ‘‘The sowl 
Story,” produced by Mr. Mirisch, and “Wild 
Catters,” to be produced by Grant Why 
tock. The other films “Sea Tiger,” 
which begins shooting March 17; “Army 
Sound,” April 21; “Roaring Steel”; “Tim 
ber Wolf,” late April; “Stranglehold” ; 
“Martial Law’ and “Barbed Wire,” both 
starring Wild Bill Elliott, and “Guns Across 
the Border,” starring Johnny Mack Brown 


Re ye 


are 


Lost Theatre Law Could 
Net Louisville $75,000 


A forgotten ordinance in Louisville, on the 
books since 1939 but never enforced, may 
net the city an unexpected $75,000 this year 
from its theatres. The ordinance, found by 
Gilbert Burnett, law director, is still in ef- 
fect, according to Harris Coleman, attorney 
for the city’s sinking fund which is required 
to collect the license tax It requires thea- 


tres with 600 seats or less to pay $200 an 
nually, those with 600-800 seats, $300, and 
$600. In the lat 
ter category there are reported to be more 
than 30 theatres throughout the city. Mr 
Coleman that he would recom 
mend that the tax be collected for this year 
and for the last five far 
back as the statute of limitations The 
six-year total would bring the city approxi 


mately $75,000, with a yearly yield of ap 


those with over 800 seats, 


announced 


years, which is as 


illows 


proximately $12,500 thereafter 


Minter About to Shoot 
"The Pickwick Papers’ 


With casting partly completed, the first 


film version of Charles Dickens’ “The Pick 
wick Papers” will go before the cameras n 
soon, George Minter, president of 
New York re 
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Picture of the 
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Pictures, said in 
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at the stival 
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financial participate 
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“Trilby,” “School for Scandal” and ‘Vanity 
Fair.” ludes 
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TOA GIVES ARBITRATION 
PLAN TO THE INDUSTRY 


Committee Named to Treat 
with Distributors; Pact 
Is Sent to Companies 
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ALLIED PLAN GOES 
TO DISTRIBUTORS 


The Allied States plan for the es- 
tablishment of an industry-wide sys- 
tem of arbitration was mailed to dis- 
tribution executives last week. An 
Allied spokesman said the next move 
was up to the distributors—to call an 
all-industry arbitration conference, 
meet further with the Allied arbitra- 
tion committee, or just forget about 
the whole thing. 
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Proceedings could be initiated by filing a 


Initiation of Arbitration: 


demand for arbitration with the national ad- 


a filing fee ot 
signed 


ministrator, and by 
5 demand 
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tinent details 

\t the filing, the complainant 
would have to the 
sufficient copies of the demand to enable him 


paying 
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$25. This will 


by the give per 
time of 

to deliver administrator 
to deliver one copy to each defending party 
exhibitor and distributor 
demand 


ind to each othe 
named in the 

Within ten ifter the date of the 
delivery of the demand copy to a defending 


days 


party, such party may sign and file with the 
National Administrator a list 
name and address of each exhibitor, or dis- 
tributor, not named in the demand 
business, or property, it is believed by such 
be affected by 


giving the 
whose 
parties, may an award in the 
proceeding 

Any distributor, named 
either in the demand or in any list filed by a 


exhibitor, 1 


party, intervene and become 
the proceeding by filing with the 
The fee is $25. 


detending can 
i party to 


national administrator. 


V. Naming of Arbitrators: 
would notify the administrator 
20 and no more than 30 days 
the filing of the their 
of arbitrators 


Parties 
ot less than 
demand” of 
VI. Hearings: 
Chey would be held any place agreed to 
by the and_ the The 
irbitrators shall fix the time of the beginning 
{ the hearing and may adjourn the hearing 
from time to time. 


parties arbitrators. 


Vil. Procedure at Hearings: 


Arbitrators shall take the oath of office in 
prescribed by the national adminis 
Under the plan: “Parties may be 
represented by counsel, or by others. Each 
shall have the right to examine, or 
Witnesses shall 


the forn 


trator. 


party 
cross-examine all witnesses. 


testify under oath. Evidence shall be re- 
ceived only at hearings of which all parties 
shall have had due notice and the arbitrators 
in making their award, shall consider only 
evidence so received and such inspections 
as they may make hereunder.” 

The arbitrators have power to require 
any party to “produce such records, or docu- 
ments as the arbitrators may deem necessary 
proper determination of the contro- 
It will be up to the arbitrators to 
judge the relevancy of the evidence offered, 
but “conformity to legal rules of evidence 
shall not be necessary.” The arbitrators can 
hear arguments and receive briefs from the 


to a 
versy.” 


parties involved. 


VIII. Defaults and Withdrawals: 

“If any party to an arbitration proceeding 
defaults by failure to comply with the pro- 
visions hereof, or withdraws from the pro- 
ceeding after the arbitrators are appointed, 
the proceeding shall nevertheless continue to 
an award unless all of the other parties to 
the proceeding consent in writing to a dis- 
missal 

“A party who withdraws, or defaults, shall 
not be entitled to participate further in the 
proceeding, but shall be bound by the 
award.” 

i. 

Decisions will be filed by the arbitrators 
with the national administrator not later 
than 14 days from the date of the closing of 
the proceeding, or from the date fixed by 
the arbitrators for oral argument, or for 
filing of briefs, whichever may be the latest. 
“The award . . . shall be final and binding 
upon the parties.” 

It shall be in writing and contain what- 
ever findings are desired by the arbitrators. 
“The arbitrators shall, in the award, assess 
all costs of the arbitration proceeding 
against the losing party, or parties. Said 
costs shall include the arbitrators’ fee. The 
concurrence of two of the three arbitrators 
shall be necessary for a decision.” 


Two Anti-Trust Suits Filed 
In Grand Rapids, Mich. 


Two anti-trust suits asking damages total- 
ing $650,000 have been filed in the District 
Court at Grand Rapids, Mich., by Julius 
Fodor and Thecla Fodor, owners of the 
State theatre in Benton Harbor, and three 
drive-in theatres, the Muskegon, Kalamazoo 
The former suit is for $500,- 
Named in 


Awards: 


and Saginaw 
000 and the latter for $150,000. 
the actions are United Artists, Twentieth 
Century-Fox, Paramount, Warners, RKO 
Pictures, Loew’s and Universal, as well as 
Butterfield Theatres and Butterfield Michi- 
gan Theatres. The suits are based on the 
distributors allegedly releasing first run films 
to Butterfield before permitting them to be 
shown elsewhere 
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IT IS MAKING 
LONG-RUN HISTORY! 


Status of Engagements 
at Press Time 


5th MONTH 
NEW YORK (Astor) 


(in addition to simultaneous 
8 week run at the Capitol) 


4th MONTH 


PITTSBURGH 
CLEVELAND 

LOS ANGELES (2 Theatres) 
ST. LOUIS 


3rd MONTH 


WASHINGTON, D. C. 


7th Week Toledo 

6th Week Baltimore, Syracuse 
5th Week New Haven 

4th Week Worcester 


LONG RUNS COMPLETED 

3 Months San Francisco 

2 Months Boston (2 Theatres) 

2 Months Kansas City, Indianapolis 

6 Weeks Buffalo 

5 Weeks Norfolk, Atlanta, Memphis, 
New Orleans, Providence, Rochester 
4 Weeks Akron, Nashville, Richmond 
3 Weeks Canton, Evansville, Louisville, 
Springfield 


mena 


WEEN ARR gay Bet, Pac 


Pee Fee 














Terry amsaye Save 








are, entertainment, in key trom smart- 


ana elegance to occasional realism 


age in the 
is better to be lucky; 


+ 


re wa any me of oT 


it would be: It 
ris are Dpeaut ful: fun is tun; some 
war are tragic; insanity 
naes are not dumb. 
Now the commercia 
tion Picture Herald 


eacn 


Examination 
reviews finds that 
of the twenty-four 
rele- 
to observe that the reviews were 
taff 


were bullseye appraisals. It is 


even different members of the 
ns of widely variant background, ex 
ience and perspective. Meanwhile the 
jective tempo of the 
rm, terse and with no timid hedgings. 
The pictures were under all of the 
available conditions from projection rooms 
and Hollywood genuine sneak-up-the-can- 
n previews to gala openings on Broad- 


reviews was uni- 


seen 


Wo “ft Ww 
CASE NOTE on EXPERIENCE—When one 
emembers just a handful of years ago the 
aura of militancy which accompanied a 
harp address in behalf of British films in 
the American market, the incidental ob- 
ervation by Michael Truman of London 
ner day that many J. Arthur Rank 
being previewed and 
here now suggests fruits of 
ext expensively acquired. It has 
been demonstrated that British-made pic- 
tures, like all others that reach the theatre 
must ultimately accept the judg- 
of customers seeking entertainment 
regardle origins. It may be ob- 
rved also that editing to the American 
taste may be considered a reasonable 
ypproach to the world market, in which 
product has held 


e the days of 


tion are 
over 


erience, 


reen 
ment 


of its 
ce) TS 


the native American 
screen time dominance sin 
World War |. Let 

quibble as they may 
assorted nationalisms 


political historian 
and let paftr 
the United 


f the modern pic 


iat f 
cry claim 
the homeland « 
its world capital, an 


State: 
ture ana Ho lywo a i 
nternational capital. 


wo “et Wo 

IT'S THE WAR—An item in the new 
records that i 
the ‘save the drippinas’’ drive a 
$19.20 worth of copper salvage. Another 
that the Army ° 
found to have purchased enough Jeep en 
gine gaskets to last for 107 years. We're a 


a group of projectionists in 


cumulated 


item in the news recoras 


thrifty folk. 








Warners Planning Sale 
Of Non-Decree Theatres 


Warner Bros., is negotiating the sale of 
a “substantial” number of theatres not al 
fected by the divestiture provisions of the 
anti-trust consent decree, stockholders were 
informed at the annual meeting at Wilming- 
ton, Del., last week. Eleven have 
been disposed of to date under the decree, 
ind contracts have been entered into for the 


houses 


The decree re- 
quires the divesting of 54 theatres within a 

Since December 31, 1951, 
been entered into for the 
sale of six theatres, including two subject to 
divestiture. 


disposition of seven more. 


two-year period 


contracts have 


To Defer Questioning on 
Paramount Theatres 
WASHINGTON: Frederick Ford, counsel 
for the Federal Communications Commis- 
sion, said last week he would defer until the 
end of the current 
questions on the company’s past and present 
dealings with “specific theatres.”’ As the hear- 
entered their week, Mr. Ford 
said he needed more time to decide what sit- 


Paramount hearings all 


ings sixth 
uations to explore and which witnesses to 
put the questions to. United Paramount wit- 
nesses are expected to follow on the stand 
before FCC examiner Leo Resnick when the 
current phase of the hearings concludes. 


"Time" Cover to Wayne, 
"Herald" Poll Winner 
John 


: Wayne, Number 1 money-making 
star in the Motion Picture HEeRraLp-Fame 
poll, this week was the subject of the cover 
story in Time Magazine. The article, which 
details Mr. Wayne’s career in three pages of 
type and pictures, calls him “a trademark of 
manly incorruptibility” and stresses the suc- 
“virtue—lean, 
clean, manly and quick on the draw.” The 
story stems from the fact that Mr. Wayne 
Motion Picture HerAp-Fame 
poll for 1951 for the second year in a row. 


cess of his roles embodying 


won the 


Telemeter Will Conduct 
Tests in September 


HOLLYWOOD: Barring unforeseen de- 
velopments, Telemeter Corporation will con- 
duct the first extensive test of its coin-box 
television system in Palm 
Springs, California, next September, it was 


subscription 


announced at a press preview of the system 
here this week 

Palm Springs at present has no television 
service. Telemeter, in Paramount 
Pictures has a 50 per cent interest, plans to 
build a studio in Palm Springs and run 
wires throughout the city, with individual 
drops to each home television set. The ex- 
periment is budgeted at $100,000. 

Use of the lines circumvents any need for 
Federal Communications Commission clear- 
ance, but depends on the availability of cop- 
per. Telemeter will erect a huge receiving 
antenna atop the mountains ringing Palm 
Springs. It will bring in the seven Los An- 
reles stations, whose programs will be dis- 


x 


which 


seminated via copper cable. 
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SAG WINS 


STUDIO PACT 


Seven-Year Contract Has 
Provision for Payment 
on TV Use of Films 





WLI Op \vgreement on a new 
Iving ubstantial wage 
tud ‘ ns on other 
‘ last week by 

(5 ind t \sso 
t t ( to run for 
re retroact r 
19 Both part ave the 
t ites and working 
Ju 1, 1954 , 

‘ ’ Lan 
Continues TV Control 
t igTet t i pro 
Guild tinue control 
t if l s for televisior 
t | clause, which appeared in 
1048 iccepts the union's principle 
tior payment to the actor for the 
films in television.” The 
t t SAG the legal right to 
! th a producer who re 
t f made after August 1 
1948, to tele m without first negotiating 
t th the Guild 


Motion Picture Pro 


on behalf of 


pendent 


\ssociation Monogram 


has arrived at an agreement with 

t (sul vhereby the individual actors in 
x itely 70 specified Monogram films 

e since August 1, 1948. which Mono- 








mts-to sell to television, will receive 
il payments for their television 
} 
\ Dp the SAG board to the 
ivs that “while not so 
r the money to be 
t l av age about 14 o1 15 
t } luc receipts trom 
t lt that cut may go 
to 7 
Covers Specific Films 
ry port st that the agreement in 
ue 7 ecified films and 
t t irat ent Ww 1 have to be 
cle th t 1 v other pictures 
ide att t te a lated for 
broack 
The gu if hat there 
Vas athe vetween 
the Monogra grec nt at the Guild’s 
demand on. tele n f producers for 
vdditional pavi nt t t tor 1 TE-US¢ 
in television a tilt ‘ ll made for 
television 
Producer have agreed t rain on 





terms of a separate « who 
may be emploved to make f specially 
for television use And the guild also will 


negotiate with the TV film producers for 
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additional payment to actors tor re-use 1n 


television of films made specifically for TV 


exhibition 








\mong the ware increases granted by 
the studios are the following: day player 
minimum raised from to $70 weekly; 
free lance player minimum increased from 


$175 to $250; term contract beginner mini- 





ium increased from $60 to $75 per week; 


ind minimum employment for term contract 


players after the first vear to be 20 weeks’ 
work out of 26 
Negotiations on a new basi contract were 


started last September and completion was 


innounced last week in a joint statement by 


John Dales ji , executive secretary of the 
SAG, and Charles Boren, industrial rela 
tions vice-president of the Association ol 
Motion Picture Producers 


20th-Fox Divorcement 
Now Set for June 28 


The date set effecting the 
Century-Fox divorcement is June 28 


for [wentieth 
next 
This particular date was picked because it 
marks the end of the company’s second quar- 
fiscal year, making it more con 
Accord 


to a company spokesman, no complica- 


ter in the 
venient to plan the reorganization 
ing 
tions are being encountered in planning the 
He said that National 


unit of 20th-Fox, 
separate entity for 


split in operations 
Theatres, the exhibition 
has been handled as a 
making its 
a simple matter It 


years divorce from the rest of 


the company was also 
learned that only one new company will be 
the 
gain favorable tax consideration 
Skouras, 20th-Fox president, and Charles P 
Skouras, National 
head the new production-distribution and ex 


formed exhibition unit—in order to 


Spyros r. 
rheatres president, will 


hibition companies respectively 


Western Owners Study 
Distributor Policies 


\ survey of distributor-exhibitor relations 
in Utah and Idaho will be conducted by the 
Western Theatre Owners Association, Ro 
tus Harvey, president, told exhibitors fron 
the two states at a luncheon meeting in Salt 
Lake this week Where 
found to be unfair with certain exhibitors, 
Mr 


said, adding that the survey would be simi 


companies are 


those companies will be named Harvey 
lar to one conducted in Montana recently. 
More than 70 theatre owners attended the 


luncheon and participated in discussions on 


bidding, road show prices theatre television 
and other industry problems. Mr. Harvey 
als gave a report on the recent New York 


the Council of Motion Picture 


Organizations and read the 


meeting of 


COMPO reso 
lution condemning the findings of the Hous 
Un 


Communism in Hollywood. 


Committee on American Activities on 





NEW 


Columbia Net 
Is $437.000 


Columbia Pictures this week reported net 
profit of $437,000 for the 26 weeks ended 
December 29, 1951, compared with a net of 
$660,000 for the corresponding period in 
1950. Earnings in the 1951 weeks 
equivalent to 45 cents a share on the 670,706 
shares of common outstanding in the period 
and 77 cents a share on the 654,311 shares 
outstanding in 1950. 

Ope rating 


were 


profit in the 1951 period 
imounted to $572,000, before the estimated 
provision for Federal taxes of $135,000. For 
the like 1950 period, the operating profit 
was $1,160,000 before provision for Federal 
taxes of $500,000 

\. Schneider, vice-president and treas- 
told stockholders at the annual meet- 


urer, 

ing in New York that although earnings 
for the six months ended last December 
were less than for the like period in 1950, 
earnings in the last three months of the 
halt-vear period were double those for the 


first three. Second quarter earnings were 

estimated at 30 cents a_ share, compared 

with 15 cents a share in the first quarter. 
Mr. Schneider also said that Columbia 


would not eliminate low-budget pictures, 
described by him as necessary to supplement 
theatre programs. He pointed out that some 
low-budget pictures realize big grosses in 
comparison to the invested in them. 
Both he and Jack Cohn, executive vice- 


president, emphasized the lineup of big pic- 


money 


tures which they saw boosting company re- 
ceipts by the end of the year. 


Columbia Stockholders 


Reelect Directors 

The stockholders of Pictures 
Corporation last week reelected the follow- 
ing the directors at 
the annual meeting in York: Harry 
Cohn, Jack Cohn, A. Schneider, A. Mon- 
tague, N. B. Spingold, L. M.  Blancke, 
Donald Stralem, Colonel Henry Crown and 
Aronld Grant. The stockholders also ap- 
proved a new employment contract for Irv- 
ing Briskin includes an option on 
5,000 shares stock. Also ap- 
proved were a new employment contract for 
Mr. Spingold, amendments to existing op- 
tions for common stock previously granted to 
\. Schneider and Joseph A. McConville, and 
the appointment of Price Waterhouse & 
Company as independent public accountants 
for the current fiscal year. A substantial 
amount of the outstanding stock was voted 


Columbia 


board of 


New 


members otf 


which 
~ common 


In tavor 


Signs for RCA Service 
\ssociated Prudential Theatre Corpora- 
tion of New York has signed a sound parts 


contract to cover its 49 theatres in New 
York, Connecticut and New Jersey with 


RCA Service Company. The parts protec- 
tion coverage supplements a straight sound 
service plant by which the circuit has been 
covered for several years. 
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vith ADELE JERGENS - MINERVA URECAL- MARTHA STEWART 


“4 Pedvoed by WILLIAM PERIBERG ana GEORGE SEATON 
, y Direction and Screenplay by CLAUDE BINVON : * Based on the play by Walter Benjamin Hare 
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Box Office Champions 


For February. 1932 


The Box Office Cham pions are selected on the basis of the gross reveni at key cit) 


theatres throughout the country. 


THE AFRICAN QUEEN 
(United Artists-Horizon) 

Produced by S. P. Eagle. Directed by 
John Huston. Written by James Agee and 
John Huston from a novel by C. S. 
Forester. Technicolor. Cast: Humphrey 
Bogart, Katharine Hepburn, Robert Mor- 
ley, Peter Bull, Theodore Bikel, Walter 
Cotell, Gerald Onn, Peter Swanick, Richard 


Marner. 


THE LONE STAR 
(Metro-Goldwyn-Mayer ) 

Produced by Z. Wayne Griffin. Directed 
by Vincent Sherman. Written by Howard 
Estabrook from a story by Borden Chase. 
Cast: Clark Gable, Ava Gardner, Broderick 
Crawford, Lionel Barrymore, Beulah Bondi, 
Ed Begley, James Burke. 


QUO VADIS 
( Metro-Goldwyn-Mayer ) 

Produced by Sam Zimbalist. Directed by 
Mervyn Le Roy. Written by John Lee 
Mahin, S. N. Behrman and Sonya Levien. 
Color by Technicolor. Cast: Robert Taylor, 
Deborah Kerr, Peter Ustinov, Leo Genn, 
Patricia Laffan, Finlay Currie, Buddy Baer. 
(Champion for the third month.) 


ROOM FOR ONE MORE 
(Warner Bros.) 

Produced by Henry Blanke. Directed by 
Norman Taurog. Written by Melville 
Shavelson and Jack Rose from a book by 
Anna Perrott Rose. Cast: Cary Grant, 
Betsy Drake, Lurene Tuttle, Iris Mann, Clif- 
ford Tatum, Jr., George Winslow. 


SAILOR BEWARE 
(Paramount-Wallis ) 

Produced by Hal B. Wallis. Directed by 
Hal Walker. Written by James Allardice 
and Martin Rackin from a play by Keyon 
Nicholson and Charles Robinson. Cast: 
Dean Martin, Jerry Lewis, Corinne Calvet, 
Marion Marshall, Robert Strauss, Leif Erick- 
son, Don Wilson, Vincent Edwards. 


THIS WOMAN IS DANGEROUS 
(Warner Bros.) 

Produced by Robert Sisk. Directed by 
Felix Feist. Written by Geoffrey Homes 
and George Worthing Yates. Cast: Joan 
Crawford, Dennis Morgan, David Brian, 
Richard Webb, Mari Aldon, lan Mac- 
Donald, Philip Carey, Katherine Warren. 





OPS Asks TOA's Aid 
In Inflation Fight 
Members of the Theatre Owners ot 
i have been asked by the Office of 
izatior in the display of 
ming the public about the fight 
Che poster, 9 by 12 inches 


Amer 
Pr ice 


cooperate 


listributed by regional and 
offices through the cooperation 
chambers of commerce, local 
ior et New spaper 


billboard 


to TOA 


mats, 
posters, etc., 
members who 


the inflation 


Reade Circuit Experiments 
With "Curtain at 8:40" 


The Walt 


} , ; 
Iter RB heatre circuit has 


irtain at 8:40” art project, 

ller communities 

specialized 

Pp ive shown only in 
New York City 

Patterned after the 


cently it inada, the 


t 8:30" plar 


launched Reade 
project were started first in New 


Jersey at 
the 1.800-seat Carlton in R I | 


Jank and the 
Paramount ‘lainfield On 


both 


1 Wh-seat 


Februarv 13 launched the 


24 


first of four weekly Wednesday evening 
special programs 

Like the project, the 
plan calls for regular performances to be 
cancelled at the “Curtain at 8:40” theatres, 


the concession stands to be closed and coffee 


Canadian Reade 


served in the lounge before the performance, 
with the staff in formal dress. All tickets 
are on a reserved-seat basis. If the experi 
ment is successful, it will be extended 





BAN REELS, TV FROM 
HOUSE HEARINGS 
WASHINGTON: Television and the 


newsreels were banned from House 
committee hearings this week by 
House Speaker Sam Rayburn in what 
Republican leaders were quick to 
label a political move. Mr. Rayburn 
said there was no authority in the 
rules for telecasting or broadcasting 
House sessions and that this applied 
also to its committees. He added 
that the House could change its rules 
any time it wishes but that, up to 
that time, he would enforce the TV 
ban. Reaction ranged from charges 
of "censorship" to fervent approval 
by the American Bar Association. 





See Hope 
For More 


Building 


WASHINGTON: There are strong indica 
tions that the building materials situation is 
casing faster than Government officials had 
expected 

Only a few weeks ago, Defense Mobilizer 
Charles E. Wilson and other top control of- 
fficials were predicting that the material sup- 
ply situation would continue very tight for a 
year Or more, and no important relaxation of 
controls on theatre building and other non- 
essential construction could be contemplated 
for at least that time. 

But last weekend, there were four major 
National Production Authority actions point- 
ing in the opposite direction: NPA approved 
building and alloted materials for some 645 
religious, municipal and community building 
projects throughout the country, projects de- 
ferred for many months; a new housing con- 
struction regulation 
nearly as drastic as earlier Government pre- 
dictions had said it would be; and NPA of- 
ficials told a construction industry advisory 


Was announced, not 


committee that a proposed new commercial 
construction regulation would than 
double the amount of steel automatically per- 
mitted in construction of small commercial, 
school and other non-industrial type build- 
ings. 


more 


This new regulation, to be issued in about 
two weeks, would not affect theatre and 
other entertainment construction, but for 
other commercial construction, builders will 
be allowed to self-authorize five tons of steel, 
compared with two tons at present. 

NPA also announced it would allot mate- 
rials for work in the second quarter on cer- 
tain partially constructed buildings, work 
on which has been frozen since the autumn 
of 1951. Work could not be resumed on 
theatres and other entertainment structures 
partially completed, but it would be picked 
up on all other structures one per cent or 
more completed. 


Issues Report on U. S. 
Newsreel in Germany 

Welt-Film, the official United States Gov- 
ernment newsreel in Germany, was critic- 
ized last week by a special House Foreign 
\ffairs sub-committee, suggesting it be dis- 
continued and the job left to private U. S. 
newsreels. The suggestion was made in a 
report issued by the six-man sub-committee 
who went to Germany in November to study 
conditions there. According to the report, a 
private newsreel producer said that Welt, 
produced by the United States High Com- 
mission, is largely a duplication of private 
newsreels and thus a waste of U. S. funds. 
he private producer said he would be will- 
ing to make an agreement to include in his 
weekly issues any special educational or in 
formational features that the High Commis- 


sion wanted 
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” Thanks, 
4000 times/ 


I want to express the sincere appreciation of 

our entire organization to the 14,000 exhibitors 

whose friendly support helped us top all 
records during Monogram Week. 

Your cooperation is the greatest encouragement 
we could have in our efforts to supply you with an ever better product. 
Monogram Week saw the beginning of the strongest releasing 
schedule in our company history. We feel that the completed 
pictures now on their way to you will enable both of us 


to share in many weeks of profitable business. 


Once again, thanks.” 


WACO fff) RODEO 


in - Color v/ 
SEPIA TONE , CINECOLOR 
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Art House Keeps Owner British to Aid 


And Customers Happy 


When Allen Johnson, president of B and 





























| Theatre decided back in the spring ot 
1949 to convert his « ult Wealthy theatre 
in Grand Rapids, Mich., to an art policy, 
he I t all sure tl experiment would 
work 
Since the he ha overed that 
specialized theatres are by no means ; 
mine, they do attract large enough 
ot loval patr to kee the n the black 
A ! ) gets great enjoyment out of 
p i ust er vith something 
ne nt. the succes t the Wealthy 
urce of great satisfaction 
Desire for Good Films 
It proves to me that there lesire and 
iffinit wl picture n the theatre he 
rl \ t ve the onl rt 
| t non-univet town of 
rab] e. today sticks pretty closely to 
Brit pictur ind the more unusual Amer 
ican product, including reissues. It follows 
t] irt 1 ic no | orn and candy 
" nm umnac pan | by adults 
Int 4 nit Mr. Johnson put the ac 
t or eign-lat e films, but he soon 
realize that ‘ mers, while pleased 
vith the chance to see something different 
lidn’t care for subtitles. He learned his 
m, and today the foreign picture is the 
exception rather than the rul 
His best feature oO far has been Red 
‘ ich ran longer in total weeks than 
the lt t any Grand Rapids house 
Pagliacc id “Rigoletto” also did well, 
" ( pli City Lights” packed them in 
| vSa 1 racy” pictures \bout 
t is me wa Bitter Rice,” 
ked for the attendance it brought 
1] juality 
On t 1952 such pictures as 
K k Laughter in Paradise,” “The 
R | I nder Hill Mob” with 
favorite ! ec Guinness. Each time 
Ml | HMnson gets some 
t ople who want to 
ire t ts betore they undertake 
e long dr Cv ¢ from as far as 
Rock Traverse City 
- 
Article on Johnson 
| Penu ne in its Jan 
u ar flattering 
pit n Mr } n in the 
theatr 1 ( Rapids since 1925 
He | the n \ tent and is 
the iti il | tive Allie yt 
Michigar 
rhe art | than one 
reason It came without solicitation and 
actually was a complet Irpr ise SaVvs 
‘I am not even a member of the club and 
have never advertised in t magazine So 
it’s doubly gratifying because it shows a con 
tinuing interest in moti 


m picture entertain 


ment And that’s what we depet 


ion 
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ALLEN JOHNSON 


Technicolor Set for 40% 
Of UA Product in 1952 


Color by Pechnicolor will be a feature of 
4) per cent of United Artists product in the 
coming Max Youngstein, UA 
president and national director ot advertis 


year, vice- 
ing-publicity, announced in Hollywood this 
week before returning to New York. At the 
Arthur Krim, 
negotiate 


same time, it was learned that 
UA 
deals looking toward an additional 28 pro- 
ductions over the period. Among the most 
negotiations reported to be in 
progress is a deal with Samuel Goldwyn. 
Other key deals in negotiation are with Sam 
Spiegel and the Music Corporation of Amer- 
ica, for several pictures each, and with the 
Bank of production 
financing plan 

Mr. Krim also announced the conclusion 


president, is continuing to 


important 


America on 1 new 


of a deal with Frank King, president of 
King Brothers Productions, for the release 
of three pictures: “Camel Corps” and “In- 
dian Fighter,” both in color by Technicolor, 
ind “The Syndicate.” 


20th-Fox to Seek Review 
Of Brookside Trust Ruling 


[Twentieth Century-Fox within the next 
few weeks will ippeal to the Supreme Court 
for a review of a lower court ruling which 
warded the Brookside theatre in Kansas 
City, Mo., $1,225,000 in its trust suit against 
eight distributors. The was made 
recently by the St. Louis Circuit Court of 
\ppeals Others named in the suit are 
Loew's, Paramount, Warner Bros., RKO 
Universal, United Artists and Co- 
The amount awarded in the 
inal suit, recently upheld with interest by 


award 


Pictures, 
lumbia orig- 
the appeals court, was for damages claimed 
in 1936 and 1937 by the Brookside Corp., 
because of inability to obtain what they con- 
sidered suitable product 


Film Finance 


LONDON: Announcement by Peter Thor- 
neycroft, president of the Board of Trade, 
that the Government proposes introducing 
legislation to enable the National Film Fi- 
nance Corporation to borrow up to a further 
t2,000,000 “from non-governmental sources” 
has set the industry in a lather of specula- 
tion 

Comment is made that the Churchill ad- 
ministration with its deliberate policy of 
extreme financial stringency could not coun- 
tenance further state money being voted to 
film production, but itself saddled 
with the previous Government's pledge takes 
the course of invoking the aid of the banks. 


finding 


Even with Government guarantees, 
NFFC’s James H. Lawrie doubtless will find 


his dealings with the City of London money 
market an expensive process. 

The National Theatrical 
and Kine Employees is understandably elated. 
Tom O’Brien says it justifies the persistent 
efforts which NATKE and himself have 
made over a long time to raise additional 
credit to enable the production industry to 
continue without menacing its future. 

It is that the new NFFC 
money will be largely devoted to the Group 
Production scheme, in particular “Group 
III” working under the direction of John 
Grierson and engaged in the production of 
second features financed entirely by NFFC. 


Association of 


understood 


the meeting between Cine- 
matograph Exhibitors Association officers 
and the authorities at the Customs and Ex- 
cise Department, the latter has submitted a 
full report on entertainment tax to the Chan- 
cellor of the Exchequer. The report deals 
fully with CEA’s tax proposals, originally 
put forward by Sir Alexander King. 

The King plan provided for the exemption 
from tax of the first seven pence in all seat 
prices and that the balanced thereafter be 
taxed at 50 per cent. The tax on Is.3d. seats 
would be 4d; on Is.6d. seats 54d; on 2s. 
seats 8! 


Following 


4d, and on 3s. seats Is.2'4d. 

It is urged that the King plan would en- 
able exhibitors to resume the highly popular 
Is.3d. seat and that, having regard to the 
widespread drift among the customers to 
lower priced seats, the total yield to the Ex- 
chequer might very well not suffer. 


MGM Wins Redbook 1951 
Silver Trophy Award 


Redbook Magazine in its March issue has 
announced the selection of Metro-Goldwyn- 
Mayer as recipient of the publication’s an- 
“because of the excellent record 
of achievement” in 1951. 
films as “The Great Caruso,” “Show Boat,” 
“An American in Paris,” “Quo Vadis,” “Go 
for Broke,” “The Red Badge of Courage,” 
“Kind Lady,” “Magnificent Yankee.” The 
magazine’s Silver Trophy was presented to 
Dore Schary for the studio during the Mario 
Lanza NBC show February 29. 


nual award 
Cited were such 
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KIiford Shows 
Good Gains 
And Stability 


by PETER BURNUP 

LONDON: Consolidated accounts for the 
year ending October 31, 1951, of Ilford, Ltd., 
biggest producers here of film stock and 
photographic material generally, show not 
only rare stability but gratifying progress. 

The balance sheet, for example, reveals 
gross assets of £5% millions with capital 
and revenue reserves of nearly £3 millions 
against an issued stock capital of £2% mil- 
lions. Trading profits on the year are up 
by £120,000 and a dividend of 15 per cent 
paid on the recently doubled ordinary stock 
capital equalling the distribution of 30 per 
cent in the previous year. 

Will Cite Difficulties 

Nevertheless, at the stockholders’ meeting 
called for March 12, James P. Philipps, 
chairman, will have revealing comments to 
make on the onerous and burdensome con- 
ditions under which the most prudent indus- 
trial concerns are called upon to operate. 

Mr. Philipps will explain that, against that 
trading profit increase of £120,000, taxation 
is up by £142,000. The amount of tax paid 
by the company is in fact more than four 
times the net amount of the distribution to 
shareholders who, after taxes are met, re- 
ceive under 3% per cent on their investments 
in the flourishing Ilford enterprise. 

Mr. Philipps will have other encouraging 
news not only for his stockholders but for 
the Chancellor of the Exchequer in his anx- 
iety to dollars. Ilford, with the 
blessing of the Board of Trade, is construct- 
ing an immense new plant for the production 
of film-base. A substantial part of the new 
plant has gone into production. The under- 
taking will be completed during 1952. 
Hitherto all film-base in use here has been 
imported from hard currency areas and in- 
volving large sums. The new plant will en- 
able Ilford to obtain the bulk of its film-base 
from its own sources in this country. 


To Warn Stockholders 


Cautious Mr. Philipps will warn his stock- 
holders that in the midst of all this expan- 
sion 1952 is likely to see the end of the 
sellers’ market in photographic materials. 
Although certain classes of film are still in 
short supply, conditions in most sections of 
ihe trade are now competitive, he will say. 

Mr. Philipps will announce also that in 
1951 Ilford completed its programme of 
changing over to the use of safety base. 


conserve 


Seeman Acquitted 

LONDON: Following a five-day trial at 
the Old Bailey, Samuel Seeman, formerly 
managing director of Capital and Provincial 
News Theatres, Ltd., has been pronounced 
not guilty and discharged. Mr. Seeman was 
accused of fraudulently converting £31,026 
received by him on account of the company. 
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PARKER IS TOP SHOWMAN 
OF ASSOCIATED BRITISH 


D. J. Goodlatte, managing director of Asso- 
ciated British Cinemas, Ltd., who announced 
the award to Mr. Parker. 


LONDON: 
the Regal, Torquay, and a zealous 
standing member of Motion Picrure Her 
Round Table, has won the coveted 
award as A. B. C.’s Champion 
it is announced by D. J 
\ssociated 


Robert W. Parker, manager of 
long 


ALD'S 
annual 
Showman of 1951, 
Goodlatte, managing director of 
3ritish Cinemas. 

Mr. Goodlatte, in naming his Champion 
Showman, said Mr. Parker had this 
recognition because he had excelled in every 
phase of showmanship which includes not 
only exploitation and public relations but 
also the primary duties of good management 


won 


in keeping a clean and well run house. A 
dinner party to honor the top-rating man 
agers was given by Mr. Goodlatte Wednes 
day at the Empress Club 

Following is a list of the district winners 
and runners-up: 

LONDON REGION—North 
H. Anthony, Dominion, Harrow; 
G. Dilley, Ritz, Edgware. North 
Mathews, Ritz, Leyton; runner-up, 5 
Ritz, Romford, South West; F. A. 
Regal, Walton; runner-up, J. 
Kingston. South East: E. O. Sinnett, Ritz, 
Erith; runner-up, S. Springfield, Palace, 
Eltham. Kent & Sussex: G. Williams, Regent, 
Chatham; runner-up, A. P. C. Bridger, Grat 
ada, Hove 


West E 
runner-up, 
East: ' 
Harvey, 
sarker, 
Roe, Regal, 


Robert W. Parker, manager of the Regal 
Cinema, Torquay, winner of the ABC Cham- 
pion Showmanship Award, 1951. 


SOUTHERN REGION Bournemouth: 
S. Pascoe-Williams, Ritz, Woking; runner-up, 
J. B. Fisher, Broadway, Southampton. South 
Midlands: D. Ewin, Lyric, Wellingborough ; 
runner-up, A. Gray, Regal, Oxford. West of 
England: T. Jones, Regal, Cheltenham; runner- 
up, R. L. Cook, Savoy, Swindon. Devon & 
Cornwall R. W. Parker, Regal, Torquay ; 
runner-up, A. Cattell, Regal, Trowbridge 
Eastern Counties: E. L. Dallman, Playhouse, 
Cambridge; runner-up, J. E. Lake, Savoy, 
Luton 

MIDLAND REGION—East Midlands 
L. S. Barry, Savoy, Lincoln; runner-up, E 
Hague, Ritz, Market Harborough. Birmingham 
R. Parsons, Ritz, Warrington; runner-up, D 
May, Bristol, Birmingham. West Midlands: 
K. A. Hall, Apollo, Ardwick; runner-up, A. 
laylor, Savoy, Walsall. Liverpool: H. Crow 
ther, Savoy, Birkenhead; runner-up, N. Ed 
wards, Regent, Tranmere. Manchester: A. Sidi, 
Regal, Levenshulme; runner-up, G. R. Hall, 
Cosmo, Gorton 

NORTHERN REGION Leeds: A. 
Heaton, Regal, Beverley; runner-up, R. Helley, 
Regal, Bridlington. N. East & Carlisle: J. H. 
Wilkinson, Elite, Middlesbrough; runner-up, 
C. S. Watson, Coliseum, Whitley Bay. North 
West: C. F. Brodie, Regal, Barrow; runner-up, 
J. K. Pease, Princess, Blackpool. Ireland: F. J 
Hyland, Rialto, Londonderry; runner-up, C 
Morrison, Ritz, Newtownards. North Scotland: 
L. W. Lovell, Regal, Kirkcaldy; runner-up, 
J. M. Hart, Grosvenor, Hillhead. South Scot- 
land: J. Burns, Plaza, Govan; runner-up, W. 
Gray, Regal, Kilmarnock 





RCA Year Net Profit 
At $31,193,000 


Radio Corporation of America this week 
reported net profit of $31,193,000 for 1951, 
compared with $46,250,000 in 1950. 
income reached an all-time high of $598,955,- 
000, compared with $586,393,000 in 1950. 
The 1951 net was equivalent to $2.02 per 
share of common stock, and represented 5.2 
per cent of the gross income. The 1950 
earnings were equivalent to $3.10 per share 
of common stock, representing 7.9 per cent 
of gross income. The reduction of net profits 
was attributed to less consumer demand. 


Gross 


Chicago Sun-Times Holds 
"Oscar Derby" Contest 


To stimulate interest in films, the Chi- 
cago Sun-Times has come up with what it 
calls the “Oscar Derby” contest. The daily 
newspaper is offering savings 
bonds and free theatre tickets to contestants 
Award 
closely correspond with the actual winner 
best film 
actress, best 
and 
an actress. The first prize is a $150 savings 


prizes of 


whose Academy selections most 
of the Oscars in five categories 
of the best best 


supporting performances by an 


year, actor, 


actor 


bond. 











FAME REWARDS CHAMPION 
PRODUCERS AND DIRECTORS 


HIS is the story that goes around the world annually—the story that 
[Fane annual audit of screen and radio personalities, announces. 

It is the story of champions of the industry, chosen by annual 
Motion Picture Herald-Fame polling of the men who run the 
theatres, the exh’bitors. In these pages, the men judged best directors 
and producers of 1951 are handed their Awards of Achievement. The 
whole story, for writing, acting, westerns, short subjects, will be in the 
shortly forthcoming Fame. 





JOE PASTERNAK 


HAL WALLIS, left 






DORE SCHARY, MGM production chief, with Eric Warner, 
left. 


ROBERT BASSLER, above 


SAM ZIMBALIST, left 


JULIAN BLAUSTEIN above 





MEL EPSTEIN, right \ bs SOL C. SIEGEL, right 


SSR SR PPP PPCM MBB ee 2 ee 


28 MOTION PICTURE HERALD, MARCH |, 1952 











STANLEY DONEN, above 


WALTER LANG LEWIS MILESTONE, below 


MN 


JOHN FARROW, above 


ANDREW MARTON 


GEORGE SHERMAN 
is at the right 


ROBERT L. WELCH RICHARD SALE, right 


DDB RRB RRRERRRERERERERERSERBEREERESEEBBF BeBe eeses 


MOTION PICTURE HERALD, MARCH I, 1952 29 








BOOK REVIEW 





Challenging Book on Law 
For Entertainment Folk 


RISKS AND RIGHTS by Samuel Spring. 
A volume pertaining to publishing, tele- 
vision, radio, motion pictures, advertis- 
ing and the theatre, with regard to 
privacy, slander, libel, copyright and un- 
fair competition. Abundant appendices 
on case citations, U. S. Copyright 
statutes, and an array of copyright office 
forms. Competent index. 385 pages. 


Cloth. Price, $7.50. W. W. Norton & 
Company, New York. 


ut 
dust of 
split 
a layn in, 
without te 
am Spring, 
extreme clarity, 
nany sly glints of 
Without Precedent 
Rights and Risks’ 


tot Pp entation 


without precedent 
ind now of special 
elaborate 


irt ol expression 


Phe layman can learn, in 
something of the 

w organically de 
legislation, through the 
and experience—and 

ill the elabor itions 

ot that great diffuse au 


law end 


1 the 

endless swift 
day News 
reporter 
Irish 

rsal’s “The 
the Stork Club 
in San Fran 
8” vegetable 
V-8” 

s whimsical 
that ‘V-8’ 


ducts,” 


Vita 


Mavbe ( 
Dissection of Issues 
There 


Anvway it 


} 
ciain 


praise 
let alone 
with libel and its 

terest is the general recog 


lege ot the printed word 


30 


By the Herald 


SAMUEL SPRING, above, has been a noted 
motion picture attorney in New York for 
many years. He was vice-president, general 
counsel and treasurer of the old First 
National, advisory counsel of Radio-Keith- 
Orpheum, director of Universal, and counsel 
for British Lion Films Corp., Ltd. and Brit- 


ish National Films, Ltd., among other posts. 
magazine, but not extended to stage and 
screen 

Importance too attaches to Mr. Spring’s 
to obtain 


Tele- 


lucid dissertation of what seems 
in all 


vision 


these legal considerations for 
so tar 

You may also be 
citations of the lega 
They of 
given to giving publicity to their suits and 


surprised by the many 


listic troubles of many 


big publications course are not 
settlements, and this reviewer has long ob- 
served that the daily press but rarely records 
inything more than the filing of selected po 
litical libel and that briefly, deep in- 
side. That is to be expected. Mr. Spring 
does not go into the matter of the numerous 


suits 


sharks of libel law who seine the press for 
provocations. It is quite amazing how much 


trouble a publication can get into quoting 
1 line from a copyrighted popular song. The 
biggest and skillfully edited publica 
in continuous controversy 
Lots of unlitigated libel 
is published every day 
This book contains, for all its 
ogies, a continuous flow of 


most 

ons seem to be 
in many directions 
technol- 
sheer entertain 
nent quality, not be to expected of its staid 
It is fit for desk, 
is no substitute for a 
1 that 


cate 
u knew the law 


director’s suit dress fire 
side and bedside It 
lawver, but it does inc you may 
be needing one Even if v 
would not krow it 


—Terry Ramsaye 


Buys Goldsboro, N.C., House 


> 


senjamin W. Allen, former city manager 
of Consolidated Theatres, Inc., Goldsboro, 
N. ¢ has purchased the Victory there. 


vesterday vou probably 


tomorrow 


Republictad 
Year Profit 
Of SGO416.404 


Republic Pictures last week reported con- 
solidated net income of $646,404 for the fiscal 
year ended October 27, 1951, compared with 
income of $760,574 for the preceding 
fiscal year. 


a net 

Gross revenue for the fiscal year 1951 
amounted to $33,409,612, against $30,310,748 
Total current 
at the end of the last fiscal year amounted to 
$14,483,620, total liabilities, 

In his annual report to stockholders, Her- 
bert J Yates, 
pany’s indebtedness to banks was reduced 
during the year to $1,805,546, compared with 
indebtedness of $3,086,100 at the end of the 


in the previous year assets 


president, said that the com 


fiscal Foreign operations, 
with 


subsidiaries in- 


previous vear 


he said, improved during the year, 


current assets of 
creasing to $2,260,256 last year from $1,697,- 
+77 the previous year. 

The report also said that efforts to effect 
the removal of restrictions “which had pre- 
vented us from releasing our pictures to 
television” were successful in late 1951, and 
Republic organized Hollywood 
Service and acquired Major Film Labora- 
tories to engage in TV activities. 


loreign 


Television 


Fitzgibbons Is Optimistic 
Of Famous Players Future 


Famous Players-Canadian last week de- 
clared its regular quarterly dividend of 30 
cents per share, and because of good business 
conditions, added an extra 20-cent dividend 
payable March 22 to stockhoiders of record 
March 7. John J. Fitzgibbons, president, in 
a statement listed additions to the 
circuit—and said that the company had com- 
expansion program be- 
fore building restrictions. Mr. Fitzgibbons 
praised the high quality of pictures; said 
that was an incentive to better 
product; and that “. . . exhibitors of Canada 
have benefited greatly by the problems cre- 
ated by television in the United States.” He 
added: “If the first seven weeks of this year 
are a barometer of our business, we are cer- 
tainly headed for a very successful year in 
1952.” Mr. Fitzgibbons’ statement was writ- 
ten at the request of the Financial Post. 


recent 


pleted most of its 


television 


Cinema Amusements Wins 
Anti-Trust Suit Verdict 


The Cinema Amusements, Inc., operating 
the Broadway theatre at Denver, Col., last 
week won $100,000 in an anti-trust suit 
verdict handed down by a District Court 
Named in the suit were RKO, Loew’s 
and Twentieth Century-Fox. The _ trial 
started last January 7. It was charged that 
the companies conspired to withhold a proper 
run of film from the theatre for 69 weeks 
during 1945 and 1946. The companies will 
seek a new trial. Acting for the plaintiff 
was Thurman Arnold. 


jury. 
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Hicket Price 
Reported Up 
In Quarter 


WASHINGTON prices in 
large cities turned upward again in the last 
quarter of 1951, the Bureau of Labor Statis- 
tics has reported. 

The bureau collects price data every three 
months in 18 large cities and weighs the 
results to reflect the situation in the 34 larg- 
est cities 


Admission 


Adult prices rose during the final quar- 
ter of last year to the second highest point 
on record, After hitting 
a peak in the first quarter of 1951, 78 per 
cent 1935-39 adult prices 
had dropped during the second and _ third 
quarters to 75.8 per cent above the base by 
the end of September. In the final quarter, 
they rose to 76.1 per cent above the 1935-39 


the index showed. 


above the base, 


average 

Children’s prices, dropping steadily since 
the middle of 1950, toward 
the end of 1951. At the end of December, 
they stood at 48.3 per cent above the base, 
compared with 47.8 per cent at the end of 
September. 


also rose 


As a result of the increase in both price 
groups, the combined index also rose, from 
72.1 per cent above the base at the end of 
September to 72.4 per cent at the end of 
December. This was the highest 
figure on record, exceeded only by the 75.1 
per cent figure at the end of March, 1951. 


second 


Warner Directors 
Reelect Officers 

Harry M. Warner, president, Albert and 
Jack L 


other officers were reelected Tuesday at a 


Warner, vice-presidents, and_ all 


meeting of the Warner Brothers board of 
directors in New York. Albert Warner also 
was reelected treasurer and Walter Meihofer 
named assistant controller. 
Herman Starr, Stanleigh P. Fried- 
man, Samuel Schneider, Ben Kalmenson, 
Harry M. Kalmine, and Mort Blumenstock, 
vice-presidents; Robert W. Perkins, 
president, secretary and general counsel; H. 
S. Bareford, R. J. Obringer and E. K. Hess- 
berg, assistant secretaries; S. Carlisle, assist- 
ant treasurer and controller; W. S. McDon- 
ald and C. H. Wilder, assistant treasurers. 


was Reelected 


were: 


vice- 


RCA Service Co. Begins 
Equipment Check Plan 


The RCA Service Company has an- 
nounced that it is backing Hollywood’s 
“Movies Are Better Than Ever” promotion 
with a campaign to insure peak viewer en- 
joyment in theatres. Because of new equip- 
ment shortages, scarcity of raw material and 
replacement parts, and a decrease in avail- 
able skilled official 
said, it is more important now than ever to 
keep theatre equipment in top condition, The 
company has issued a comprehensive equip- 


manpower, a company 
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O’DONNELL EXHIBITOR OF YEAR 
IN “LOOK” SCREEN AWARDS 


Robert J. O'Donnell, general manager of 
Interstate Theatres, Dallas, this week was 
named exhibitor of the year for his work as 
national director of the U.S.A. 
campaign in the 11th annual Look Magazine 
film achievement Mr. 
O'Donnell as showman,” 
Look praised his job in “carrying a message 
and faith in 
throughout the country.” 


Movietime 
awards. Describing 
“exhibitor-master 
of optimism motion pictures 
Others winning the Look awards were as 
Vivien Leigh, actress of the vear, 
for “A Streetcar Named Frederic 
March, actor of the year, for “Death of a 
best director, 
Frank Plan 
“Decision Before 
best writer, for 
Arthur Freed, best pro- 
Danny 


follows: 
Desire ;” 
Salesman;” George Stevens, 
for “A Place in the 
er, best cameraman for 
Dawn:” Robert Buckner, 
“Bright Victory ;” 
“An 
Thomas, most promising newcomer, 
for “I'll See You in My Mitzi 
Gaynor, most promising female newcomer, 
Kim Hunter, best sup 
porting actress, for “A Streetcar Named De- 
sire; Eddie Mayehoff, best supporting actor, 
for “That's My 30 :” Gene Kelly, special 
award as all around star of the year, dancer, 


Sun;” 


ducer, for American in Paris;” 
male 


Dreams ;” 


for “Golden Girl:” 


singer, choreographer, actor, director and 
writer ; and Samuel Goldwyn, industry award 
for “his many fine contributions to the 
screen, his courage, his leadership and his 
optimism representing the Hollywood of 
taste and descrimination,” 

From the many outstanding motion pic- 
tures made during the year, Look chose the 


following list of prominent films as their se 


ROBERT J]. O'DONNELI 

lection for 1951: “An American in 
MGM; “Bright Victory,” Universal 
3athsheba,”” 20th Century 
tive Story,”’ Paramount; “I'll 
My Dreams,” Warners; “Decision 
Dawn,” 20th Century-Fox; “I Want You,” 
Goldwyn-RKO; Hill Mob,’ 
Rank-Univ.; “A Place in the Sun,” Para 
mount; “Quo Vadis,” MGM; “The River,” 
United Artists; Boat,” MGM; “A 
Streetcar Named Desire,” Warners; “That's 
My Boy,” Paramount; “Death of a Sales 
man,” Columbia; “The Day the Earth Stood 
Still,” 20th Century-Fox 


Paris,’ 
“David 
*Detec 
You in 


Jefore 


Fox; 
see 


and 


“The Lavender 


“Show 





check-list to its field technicians as 
part of its new quality control program. The 
checks will be completed by RCA 
cians during calls on theatres having service 
contracts. The program 
tionnaire covering scores of separate check 


ment 
techni 


features a ques 
points on amplifiers, stage speaker equip 
and sound 
trol units, and a guide for emergency pro 
cedures. 


ment, motors, soundheads con 


Directors ot Loew’s, Inc., Feb. 20 de- 
clared a regular quarterly dividend of 37% 
cents per share on the common stock, pay- 


able March 31, 1952, to stockholders of 
record March 12. 


Ad Film Companies 
Defeat FTC in Court 
WASHINGTON: The Fifth Circuit Court 
of Appeals in New Orleans has set aside a 
Federal Trade Commission order against 
long-term exclusive screening contracts for 
commercial advertising films, FTC officials 
here reported. 

The 


companies to 


had 


discontinue any 


four film 
exclusive 


Commission ordered 


screening contracts that ran for a 
more. All court, 
but two of the companies—Alexander Filn 
Co. and Reid H. Ray Film Industries, Ine. 

later dropped their suit against the FTC 
\ third company, United Film Serv 
agreed to have its case determined 


year ot 


four companies went to 


order. 
ice, Inc., 
by the outcome of the fourth suit, involving 
Motion Picture Advertising Service Co., Inc 
That was the case which the circuit court in 
New Orleans decided 

Commission spokesmen said they thought 
it likely they would try to appeal the case t 
the Supreme Court, providing they can per 
suade the Solicitor General's office to ap 
prove an appeal 


U. S. to Protest Taxes 
Imposed by Greece 


WASHINGTON: The State Department 1s 
expected to protest the recent imposition 
advertising material 
items by the Greek Gov- 
\ 50 per cent ad valorem duty 
on films and many other non-film items went 
into effect The Department feels 
the taxes recent trade 


of new taxes on films, 
and scores of other 


ernment 


January 1 
violate reciprocal 


agreements 

















STATE SHAVES 
THEATRE TAX 


REDUCING TAXES! The memorable occasion in Mississippi, as friendly Governor Hugh L. 


White, seated, signed the bill and cautioned against burdening the industry with more taxes. 
Gathered around him are exhibitors Ben Jackson, Teddy Solomon, Stan Taylor, S. T. Lyles, 
Jr., Lt. Gov. Carroll Gartin, L. E. Alford, Jr., Homer J. Williams, Hoss Noble, Mart Munger, 
L. E. Alford, Sr, T. E. Williams, Boen Cox, Burt Bays, R. X. Williams, R. J. Goodman, Leon 
Roundtree, Howard Langford, John Williams and Lioyd Royal. 


M ippt Theatre Owners with the co 
ot the Theatre Owners of America 
ek won a major victory when Gover 


White signed a new bill reduc 
eatre tax to two per cent on each 
to 10 houses 
cent on the 


The 


which 


lar on owners of one 
1 an additional 

lollar on 
w law, effective July 1, 
d 10 to 13 per cent 


three per 
those 


operating more 


re plac es one 


ening the bill, Governor White said 
at the otion picture “has become a part 
t ibric of our life, and as an institution 


wuld be encouraged and not emasculated 


nd discriminatory taxation.” 


He described the reduction in taxation as 
nce of the state’s faith and confidence 
1ed service of this great indus 


Broder Meets Franchise 


Holders in New York 
lack Broder. oresid 


k dent and chairman of 
t boat f Realart Pictures and Jack 
Br I" ictior rrived in New York this 
week { meetings with 
francl ( ! tarting March 1 it the 
Wat k H S f the four 
Jack B t elease, as well 
is the a t torthcoming 
in 1952, w be pre Mr. Broder 
ted B R x ve vice 
preside lack Schl ident in 
charge f iF { ! ite Vice 
president in charg \ , tions 
Kentucky Owners Alerted 
For Theatre Tax Ris 
The Kentucky Ass tion of Theatre 
Owners, in its official bulletin Kato-Gram,” 
verting its members to the troduction in 


the Mississippi Theatre Owners 


who are most responsible for the 


\mong 
success ot 
the campaign to reduce the taxes are the 
following: L. B. Bays, Grenada; H. J. Wil 
Dwight Blissard, Okolona: 


liams, Grenada; 


E. W. Clinton, Monticello; Bim Jackson, 
Ruleville; Charles Collier, Shaw: Max Con 
nett, Newton; R. B. Cox, Batesville; Mr 


ind Mrs. George Davis, Drew; Elkin Broth 
ers, Aberdeen; H. C. Langford, Marks; S 
r. Lyles, jt. Oxtord; J M. Munger, Cal 


houn City; J. C. Noble, Leland; Leon 
Roundtree, Holly Springs; A. L. Royal, 
Meridien; Ted Solomon, McComb; J. E 


Alford, McComb; Louis Alford, McComb; 
Stanley Taylor, Crosby; John Williams, 
Jackson; R. X. Williams, Oxford; Raymond 
Starkville, and T. E. Williams, 


Goodman, 


Clarksdale 


the state legislature February 6 of a bill 
“will at least double the state admis 
should The bulletin 
owners to notices in 


which 
sions tax if it pass.” 


idvises theatre post 
their theatres to advise the public of the tax 
situation and it directly affects him 


he association plans to hold a convention 


how 
after the state legislature adjourns so 
that “stock can be taken and plans for sur 
vival perfected, if further adverse legislation 


soon 


should be passed.” 


Film and TV Courses 
Starting with the spring 
Social 


courses on 


New 
four 
television 


term, the 
will offer 
and 


Research 
films 


executive 


School for 
15 week 
Louis S 


Goodman, director of 


Film Research Associates, will offer a sur- 
vey, “Film at Work.” Sidney Kaufman, 
producer, director and writer of documen- 
tary films, will offer a course on “Films 


Public 


Relations.” 


and Television for 








Suit in Massachusetts 
Tests Safety Rules 


A decision is expected in early spring 
from the Massachusetts Supreme Court in 
the test case brought by three members of 
Independent Exhibitors, Inc., against the 
state’s Commissioner for Public Safety con- 
cerning the validity of regulations requiring 
two licensed operators in a theatre booth. 
The exhibitors are Flint Theatre of Fall 
River, Inc., Community Playhouse of Well- 
esley, Inc., and Telepix Cinema, Inc. The 


suit was instituted upon completion of a 
nationwide survey by Independent Exhib- 
itors which reportedly showed that safety 


theatres today have greatly 
improved since the regulations were enacted. 
charged that 


being applied to 


conditions in 


Che exhibitors have regula- 


tions for nitrate film are 
safety film conditions, 


New Jersey Exhibitors 
To Fight Bingo Bill 

Preparations to oppose a bill providing a 
referendum on legalizing bingo games for 
religious welfare benefits have been 
made by the New Jersey Federation of Thea- 
an organization of the state’s 
a spokesman 
for the federation said last week. The bill is 
due to be introduced in the New Jersey legis- 
lature this month by Senator-elect Malcom 
Forbes, Somerset Republican. Several sim- 
ilar bills have successfully been opposed by 
the New Jersey exhibitors 


and 


tre Owners, 
various exhibitor associations, 


Plan Lectures on Hie 
As Educational Aids 


A series of 15 lectures on the motion pic- 
ture as an educational aid in the school and 
in the community got under way February 
19 in New York under the joint sponsorship 
of the Board of Superintendents of the New 
York City Board of Education and the Or- 
the Motion Picture Industry 
New York. The course is 
teachers from and 
and junior high 
with registration limited to two 
faculty members from each school. Dr. 
Franklin J. Keller, principal of the High 
School of Performing Arts, where the lec- 
tures will be given, will serve as co-ordina- 
with Fred Schwartz, 
president of Century Theatres and chairman 
of the film industry organization. Lectures 
will be given by leaders in both the motion 
picture business and education. It is believed 
to be 
offered in this country. 


ganization oO 
ot the City of 
designed for 
vocational high 


academic 
schools 


schools 


tor in cooperation 


the first such public school course 


Theatre Tax Revenue 
Declines in Chicago 


Chicago’s city amusement tax collections 
from theatres in January (on December re- 
ceipts) amounted to $87,744.90, a decline 
of approximately five per cent from $92,- 
662.37 for the corresponding period last 
Collections from other amusements 
were off about ten per cent for the same 
period, declining from $50,163.27 last year 
to $44,307.93 for the month this year. 


veat 
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Nehru Urges 
Film Control 
At Festival 


India’s Prime Minister Jawaharlal Nehru 
this week called for the control of films “as 
a powerful weapon” for good or evil and 
exhorted producers, writers and actors to 
work for “mutual understanding and friend- 
ly relations” among nations. The Prime 
Minister was speaking at the opening ses- 
sion of the International Film Festival at 
New Delhi in which 23 nations are partici- 
pating. 

Press dispatches said Mr. Nehru, in ad- 

dressing delegates of the eight nations di- 
rectly represented at the festival, deplored 
the introduction of “too much melodrama” 
in films. Modern science, he declared, had 
shown a tendency to forget certain basic 
standards of lief people still were trying to 
preserve. 
" The Soviet Union sent the largest dele- 
gation to the festival. Red China also sent 
a number of representatives. The 13-man 
Russian group, headed by N. Semenov, Dep- 
uty Minister of Cinematography, disclosed 
an offer it had made to the Indian Govern- 
ment for joint production of a feature pic- 
ture combining Indian and Russian life for 
exhibition in both countries. 

Mr. Semenov said his Government had 
offered to bear 65 per cent of the cost, to 
include supply of raw material, color film 
developing, and supplying prints. The In- 
dian Ministry of Information and Broadcast- 
ing, which is arranging the festival, so far 
has not responded to the offer. 

The State Department and the Motion 
Picture Association of America are cooper- 
ating in providing the American representa- 
tion. Frank Capra and a number of Amer- 
ican stars have attended. “The Greatest 
Show on Earth” was shown at an invita- 
tion preview at the Presidential Palace the 
day the New Delhi festival opened. After 
a week, the program will shift to Calcutta. 


Coy Quits FCC to Take 
TV Post With Time, Inc. 


WASHINGTON: Wayne Coy, chairman 
of the Federal Communications Commission, 
resigned last week, declaring that “my 
meager resources are much too near the 
vanishing point for comfort.” He is slated 
to join Time, Inc., as radio and TV con- 
sultant. Mr. Coy had been the head of the 
FCC since December of 1947 at a salary of 
$15,000. It was thought likely that Presi- 
dent Truman would appoint one of the FCC 
commissioners as chairman. 


Zenith Asks Approval 
WASHINGTON: Zenith Radio Corpora- 
tion, through its attorney, Burton K. 
Wheeler, this week asked the Federal Com- 
munications Commission to hold public 
hearings with a view to authorization of 
Phonevision and other pay-as-you-go tele- 
vision systems on a permanent basis. 
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People in by? ews 


Nate J. BLUMBERG, president of Universal, 
who is celebrating his 40th year in show 
business, was the subject of an article in 
last Sunday’s Financial Section of the 
New York Times by Ropert H. FETRIDGE. 


CHuaRLes P. SkouRAS was to be honored this 
week at the second annual Brotherhood 
Testimonial dinner in Los Angeles for his 
leadership in the field of human relations, 
it was announced by Lronarp K. FIrRE- 
stone, Southern California chairman of 


Brotherhood Week. 


T. E. Larrp will rejoin United Artists as 
branch manager at Dallas, Texas, on 
March 3, replacing CLAUDE YorK, who re 
signed, it has been announced by WILLIAM 
J. HEINEMAN, distribution vice-president 


At Kane, former New England manager fo01 


Bell & Howell Develops 
Magnetic Sound System 


A new 16mm motion picture projector 
which records and plays back sound by 
means of a stripe of magnetic material on 
the edge of the film was announced this 
week in Chicago by Bell & Howell Com 
pany. At the same time, it was announced 
that the company had developed a process 
called Soundstripe to permanently coat film 
for magnetic sound. When the film is pro- 
jected, sound can be recorded and is ready 
for immediate playback. Commentary can 
be erased and recorded an unlimited num- 
ber of times. According to C. H. Perey, 
president of Bell & Howell, the new system 
brings sound films well within the reach 
of small business. The new projector, 





ROME GROUP BANS 
FEW U. S. FILMS 


ROME: One-third of all French films 
imported into Italy during 1951 were 
banned by the board of review of the 
Catholic Cinematographic Center, 
and Italian studios had 28 per cent 
of their output condemned. In con- 
trast, of the 328 films brought in from 
Hollywood, where some 90 per cent 
of all pictures are made under the 
guidance of the Production Code, only 
10 per cent—or 32—were banned by 
the Center. A full 23 per cent passed 
without restrictions of any kind. The 
Center is separate from control over 
films by the Italian Government. If 
state authorities ban a film, it must 
be withdrawn. Condemnation by the 
Center, which is the organ of the 
Church's lay organization, imposes on 
Catholics the obligation to stay away. 





Paramount, recently named southern divi- 
sion manager, was to be honored this week 
at a farewell luncheon in Boston sponsored 
by the Variety Club. 


Rosert E, AGLE has been promoted to ger 
eral manager of the Statesville Theatrs 
Corp. in North Carolina. 


James E. Benton of the William E. Benton 
Theatrical Enterprises has been elected 
president of the Saratoga Springs Cham 
ber of Commerce. The Benton interests 
are associates of the Walter Reade circuit 


in the operation of theatres in Saratoga 


Springs 


Ray Feeey has been reappointed executive- 
secretary of the Independent Exhibitors 
of New England. 


which plays conventional sound films as well 
as making and playing magnetic recordings, 
costs $699. The cost of striping magnetic 
material on the conventional film's edge is 
3% cents a film foot. This striping can be 
added to conventional sound film without 
impairing the original sound track. 


Talks to Start Soon on 


French Film Agreement 
WASHINGTON: Film industry and State 
Department officials are expected to meet 
in mid-March to make preliminary plans for 
new French film talks. Actual negotiations 
with the French will be delayed as much 
as possible on the theory that French eco 
nomic difficulties are now at their worst 
and that better terms can be obtained later. 
It is now believed that new talks on the 
renegotiation of the Anglo-American remit- 
tance pact will start earlier than the mid- 
summer date suggested by the British. The 
3ritish Government has suggested mid 
summer for the start of the discussions. 
Industry observers think the British will 
move this up to June or early July in order 
to be sure to have new terms agreed on by 
the end of September 


Fill House for Telecast 
Of Basketball Game 


A near-capacity crowd was reported last 
week for the theatre televising of the IlIli- 
nois-Indiana basketball game at the Indiana 
theatre, Indianapolis. It was the first such 
presentation at the house, and some 3,000 
persons paid $1 admission to see the game, 
which was also carried by home television. 
The Indiana, operated by Greater Indian- 
apolis Amusement Company, is equipped 
with an RCA theatre television system. Al- 
though the game originated 50 miles away, 


reception was reported good 


na ett rma on 











FILM BUSINESS ALWAYS GOOD 


AT 9 CAMP GORDON HOUSES 


brisk at the nine post theatres 
at Camp Gordon, Ge 


is 25 cents, 


Business is 
orgia, where admission 
product pre-dates the Broadway 


opening by a month or more and seven 


a week are the rule 
rhat’s the report of Corporal Paul From- 
hartz of army theatres 


it the camp, who was a in New York 
last week. He’s the logical man for this 


Supervising manager 


sitor 


iving at one time been in 


he Motion Pic 


responsible job, | 


23.000 
mp Gor 
trainees 

far the best 
they attend 
We rns, if they 


but “Sailor 


vailable often 


are 


1 comedy, 
1951 


post 


with 


houses 


ittend 
week 
l-date, the rest 


lently orporal From 


ch house gets the print of a 


Pictures are booked out 
estimated that between 


cent of the gross goes out 


Phe theatres are supposed to 


but $3,500 to $4,500 is usually 


left over and used to buy new equipment. 
The post houses, built in 1940, were recently 
painted and some were equipped with new 
seats. 

To eliminate the use of the theatres by 
other than the personnel and their families, 
a serviceman wanting to take someone must 
fill out 
previous day, 


a guest authorization slip on the 
which is signed by an officer. 
The nearest commercial theatre is 15 miles 
from the camp and Corporal Fromhartz said 
he had heard of some complaints but not 
directly. 

While his theatres, used as lecture halls 
during the day and staffed by off-duty en 
listed during pre 
releases, Corporal Fromhartz thinks Holly- 
wood isn’t doing its share to properly ex- 
A plea for large display 
and when 


men show-time, get 


ploit its stars 
fell on deaf studio ears, 
Clubs at the post 
run a star popularity contest and wrote 40 
stars for still pictures, only four replied and 
the contest had to be called off, the corporal 


material 


the Service wanted to 


claimed 

The post theatre show usually runs two 
includes shorts and the Para- 
When features are of un- 
interest, “held over” for a 
Che film houses are also used to put 


hours and 
mount newsreel 
usual they are 
day 


on stage show s 





Set ‘Streetcar’ General 
Release for March 22 


Warner Brothers’ “A Streetcar 


Named 


go into general distribution 
Ben Kalmenson, vice-president 
ot distribution, announced this 
which stars Vivien Leigh 
directed by 
and hold 
theatre in New 
13 weeks at 
Its stars and 
top 
Critics Circle 


srando and was 
both business 
Warner 


ord run ot 


received the 

rk Film 

national magazine, 

ind various polls all 

| received al 

total of 1. \ d minations 

neluding those for Mi eigh, Mr. Brando 

Mr man and tor Kat unter and Karl 
Maldet 


Seidelman Acquires 
Films on Religion 
Exclusive worldwicd m rights 
s entitled 
Masters,’ 


ave been acq a 1 id nan, for 


toa serie ot 


hristianity-tl 


Kagle 
ind wall be 


pany, Eternal 


treasurer and general manager of the com 
television films and one full length feature 
in color by Fechnicolor, to be produced in 
Rome and Israel 

Six of the 18 halt-hour 
color in and around the Vatican and pro- 
duced by Samuel Bronston, are ready. Orig- 
slated for TV release, they will now 


shorts, shot in 


inally 
be offered to theatres and, in 16mm, to the 

Distribution will be 
Film Carriers and two 
month 


non-theatrical market 
handled by National 
will go into release each 
starting in March. The Vatican shorts will 
be offered in packages of two to the non- 
outlets and of three to the the 


subjects 


theatrical 


itres 





LEAVE THE SPEAKER,: 
DRIVE-INS PLEAD 


Drive-in theatre owners of Houston, 
Texas, recently appealed to all their 
patrons to return the electrical speak- 
ers which have been disappearing in 
increasing numbers recently. Accord- 
ing to a report from Houston, the- 
atre owners have reported a loss of 
940 electrical wes valued at 
$14,100, in the last four months. Re- 
installation of a speaker takes only 
five minutes time and five cents 
worth of material, one theatre owner 
said. 





Loew Circuit 
In Drive to 
Gain Patrons 


A circuit-wide campaign to “hold your 
customers” has been launched by Loew’s 
Theatres, with each daily issue of the cir- 
cuit’s bulletin to managers, the Loew-Down, 
those factors 
which discourage attendance at motion pic 
ture theatres 


now featuring a column on 


Ernest Emerling, advertising-publicity di- 
rector of Theatres, in 
the campaign wrote: “For 
too frequently that so-and-so doesn’t go to 
the the last time 
there was so much rowdyism in the balcony. 
That's a tough problem to lick these days: 
the teenagers seem to be wilder than ever 
But it must be licked, or we will be. A man 
ager who lets the roughnecks take over will 
find himself in more and more trouble. It 
must be nipped quickly. You know best how 
to do it. Do it!” 

“Sloppy projection and improperly con- 


Loew’s announcing 


instance, we hear 
because 


movies anymore 


trolled sound are two sure ways to lose cus- 
one of the initial “Hold Your Cus- 
tomers” columns warned 


tomers,” 
It went on to say, 
“Loew’s theatres have the best equipment, 
screens and all other facilities to achieve the 
highest standard of projection and sound. 
Only non-attention to what’s on the screen 
can account for a badly presented picture. 
If you get bad prints, raise hell quickly.” 
Other notes to Loew’s managers covered 
ill effects caused by sloppy ushering, im- 
sidelighting that hits the patrons’ 
uncomfortable seats, and the ‘“‘take-it- 
or-leave-it” attitude of employees. With 
the latter, the memo said, 

“Our customers don’t have to take pushing 
and too many 


proper 
eves, 
reference to 
warned, ‘there are 


around,” 
other ways they can amuse themselves, 


"Greatest Show" Opens 
In 14 More Cities 


Following the tremendous business done 
in its inital pre-release engagements, C. B. 
DeMille’s “The Greatest Show on Earth” 
last week opened in 10 more cities through- 
out the country. They are: Buffalo, San 
Detroit, Atlanta, Baltimore, 
Angeles, Omaha, Cincin- 
nati and Philadelphia. This week the Para- 
mount spectacle was to open in Kansas City, 
Lexington, Ky. Zanesville and Indian- 
apolis. In conjunction with the two open- 
ings February 21 in Angeles, Ernie 
Burch, one of the Ringling Brothers-Bar- 
num and Bailey Circus clowns in the film, 
made a appearances at public 
schools and schools for handicapped chil- 
dren and on television programs. 


” 


Francisco, 
Birmingham, Los 


Los 


series of 


Normandie Gets Encore" 


“Encore,” a new Paramount film based on 
three stories by W. Somerset Maugham in 
the manner of “Trio” and “Quartet,” will be 
the next attraction at the Normandie theatre 
in New York. 
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Lady Hollywood Dons 
Shining Award Baubles 


by WILLIAM R. WEAVER 


Hollywood Editor 


his is the season of the year when studio 
producers, 


executives 


directors, 


stars, even press folk, find themselves scur- 


rying about town, of evenings, to catch up 
with and sit in on the annual awards events 
which have multiplied so abundantly in the 
post-war years that it’s become a chore to 
Some times the studio 


keep track of them. 


executives, producers, ete., say they’re tired 
of these events, adding that they've become 
too numerous for significance, but that’s a 


pose. 


them away with a court order. 


They love ‘em. 


You couldn't keep 


For every 


such event is a potential source of distinc 


tion, if not this year then possibly next, 


and distinction is more negotiable than gold 


or genius in Hollywood. 


Numerous Organizations 


Bestowing Awards 


This week Monday the Screen Writers 
Guild presented its six annual awards in 


appropriate ceremonies 


at the vast Pal 


ladium. Last week Thursday the Hollywood 


Foreign 


stowed 20 of its Golden Globes at Ciro’s. 
rhree days earlier the 
vision Arts and Sciences held its annual, 
and telecast. presentation ceremonies at the 


( ‘orrespr midents 


Academy of Tele- 


writers, 


\ssociation — be- 


Cocoanut Grove. This little cluster of award 


ings was preceded by the Screen Directors 
Guild’s annual awards banquet, the stately 
presentations by The Christophers, a glossy 
shindig staged by Photoplay Magazine, an 


other by the Foreign Press 


Association of 


Hollywood, and some others. 


The newly organized 


American Cinema 


Editors debuts in the annual awards busi 
ness March 10. The grand-daddy of all these 
earnest enterprises, the Academy of Motion 
Picture Arts and Sciences’ annual awards 


function, is scheduled 


for March 20 (and 


how becoming it would have been for the 


other organizations to post-date that one ) 


Award News Counteracts 
Harmful Publicity Items 


In the aggregate, 


and without resort to 


the adding machine, the honors bestowed by 


these and similar organizations in Holly 


wood every year amount to a very large 


number of distinctions distributed among a 


considerable 
some corporations, 


awards, are extensively 


United States and 
the world. 


numbet 


of individuals, plus 
All awards events, and 


publicized in the 


fairly generally around 


Collectively, the effect of this wide and 


sustained 


publicizing of the 


awards and 


their recipients is to counteract in substan 
tial measure and altogether constructively 


the hurtful Hollywood news and gossip 
purveyed by the same press folk who trans 
mit this better news about who was honored 
for what by whom. And it’s probably true 
that a reading citizen remembers who won 
an award for what longer than he remen 
bers who socked who last night at the Mo 
cambo. 

From the prestige and public relations 
point of view, the numerous organizations 
undertaken in the 
Academy to the punch,” 


must be counted as having 


which have post-wat 
vears to “beat the 
unsuccessfully, 
rendered an industry service They have 
also presented the exhibitors of the country 
with an opportunity, not yet acted upon by 
many if any, to point up a lot of their ad 
vertising copy profitably by including men 
tion of awards won by personalities whose 


pictures are being advertised 


Four Pictures Started 
Four pictures were 
week 
Hal Wallis started Back, Littl 
* directed by Daniel Mann, with Burt 
Shirley Booth and Terry Moore 


started during the 


bi One 
Sheba 
Lancaster, 
for Paramount release. 

Richard Goldstone launched “The Devil 
Makes Three” for MGM, in Germany, with 
Gene Kelly and Pier Angeli in a cast di 
rected by Andrew Marton 

U-I began shooting “Ma and Pa Kettle 
at Waikiki,” with the 


by Lee Sholem, Leonard Goldstein getting 


usual cast, directed 
the producer credit. 

The Last Leat,” 
truncated “The Full House,” was started by 
2h-Fox, with Anne 
Peters directed by Jean Negulesco and with 


Andre 


fourth segment in it 
Jaxter and Jean 


Hakim producing 





THIS WEEK _IN PRODUCTION: 





STARTED (4) 


MGM 

The Devil Makes 
Three (Munich, 
Germany ) 

PARAMOUNT 

Come Back, Little 
Sheba (Hal Wallis 
Prod. ) 

20TH CENTURY-FOX 

The Full House 

(Part 4—“The Last 
Leat”’) 

UNIVERSAL-INT'L 

Ma and Pa Kettle at 
Waikiki 


FINISHED (8) 


COLUMBIA 

The Happy Time 
(Kramer Co.) 

MGM 

Story of Three Loves 
Mademoiselle Se 
quence-Techni 
color ) 

Because You're Mine 
( Technicolor ) 

MONOGRAM 

African Treasure 

PARAMOUNT 

War of the Worlds 


( Technicolor ) 
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Carribbean Gold 
( Pine-Thomas 
Prod.-Technicolor } 
RKO RADIO 
This Man Is Mine 
( Wald-Krasna ) 
20TH CENTURY-FOX 


Dream Boat 
SHOOTING (23) 


COLUMBIA 

Prince of Pirates 
(Esskay Prod.- 
Technicolor ) 

Assignment—Paris 


Affair in Trinidad 


INDEPENDENT 

Che Jungle ( Voltaire 
Prod.-India-Lippert 
release ) 

Loan Shark ( Bernie 
Luber Prod.-Lip 
pert release ) 


MGM 
Fearless Fagan 
Eagle on His Cap 
One Piece Bathing 
Suit (Technicolor) 
Mr. Congressman 
( Washington ) 
Pat and Mike 


PARAMOUNT 


Hurricane Smith 
( Technicolor ) 


UNIVERSAL-INT'L 
The Texas Man 


( Technicolor ) 
Yankee Buccaneer 
( Technicolor ) 
RKO RADIO Sally and Saint Ann 
Sudden Fear (Joseph Just Across the 
Kaufman Prod.) Street (formerly 
Hans Christian An “Girl Across the 
dersen (Goldwv1 Street’) 
Prod.-Technicolor 


20TH CENTURY-FOX 

he Snows of Kili 
manjaro (Techni 
color) color) 

Condor’s Nest [The Miracle of Our 
( Technicolor ) Lady of Fatima 


Stalag 17 


Military Policemer 


WARNER BROS. 


The Story of Will 
Rogers (Techni 


ee 


ari LS 


RTT, 








heatres in 

Miami 
lost its scree 
George Owen theat1 


will 


yuild a drive-in t 


nnounced 


plar 


BALTIMORE 


Milton Schwaber,. 


njoving a South 

n Pictu 

fF as changed 
s the Allied Motion Picture 

land, Inc C} 


\ inges in the 


ization, as reco! end 

lopte 
COMPO 
Whittle 
ravi 


sit 


sresented a check to Lutheran Hos 
I incubator Milton 
chief barker, pre 

sented the k on beh f the Club 

Mike Levent! 

-ationing in Miami nels Dilebes 
t Dottie Lacey are i dditions to the 
New theatre, Leonardtow Orville 
Loew Ea 


} 
I 


stern Divisio 
visiting the local Loew 


Hult 





WHEN AND WHERE 
March 4-6: 
March 24-26: Annua 


13 - 15: 
aot 


April 


KAat 


Atlanta 
April 15, 


Net 
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May |, 2: 
tral Allie 
N et H el 
May 19-21: Anr 
Theatre 


sent 


i, Ne 
May 19-21: Cor 


ey x, re 
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drome, is back on the job ae 
port vacationing in Los Angeles. . .. Ted 
Kirwan, New theatre assistant, at home 
with the flu Florence Hinz, assistant 
ad chief for Warner's in this territory, in 
town visiting with Rodney Collier, Stanley 


manager 


M. Rappa- 


BOSTON 


E. P. Isacksen, tormet for the 
Lavery circuit and the Graphic circuit, has 
appointed city manager for Lloyd 
Bridgham for the Uptown and State the- 
Dover, N. H. The State, the latest 
icquisition to the Bridgham holdings, re- 
opened its doors February 17 after exten- 
sive renovations. Jack Yonkers, who 
two theatres in Charlestown, which 
he leases to E. M. Loew, has been appointed 
office National Screen Service, 
replacing Ralph Geffen who resigned. 
Danny Kaplan, shipper at National Screen, 
is back on the job after 16 months in Ko 
rean waters on the USS New Jersey. 
Will Yolen, former OSS officer, is in town 
working with publicist Phil Engel of 20th 
n the “5 Fingers” campaign, tieing 
in with the local Civilian Defense Authority. 

Irving Mendelson, New England branch 
inager for Lippert Films, will be honored 
it a testimonial luncheon sponsored by the 
Motion Picture Salesmen’s Club on March 
15 


Manager 


pecn 


itres, 


ywns 


manager at 


Fox o 


BUFFALO 


Myron Gross has resigned as manager of 
the Buffalo booking office of Schine The- 
itres to resident manager of Co- 
Operative Theatres of Buffalo, booking and 
buying for independent theatres in western 
New York. Mr. Gross has been manager 
of the local Schine office for 10 years and 
prior to that was booker at the local MGM 
exchange for five Mr. Gross is asso 
his present venture with Milton 

Cleveland. Chris Pope, who 
Albany 


become 


years 
ciated in 
A. M 


has been booking for 


yoney of 
Schine in the 
Mr. Gross in the local 
ie Office Fred Itzenplitz, manager 
of Shea’s Kensington theatre, is back on 
the job after a two week cruise in southern 
The first 
Spring season 
was held in the Variety club Milt Har- 
rned as manager of the Cinema 
“art” recently merged with the 
Mercury Margaret Janis, assistant 
inager, also has resigned. James Michaels 
will supervise the operation of both the 
inema and the Mercury. Phil Todaro, 
use manager of the Mercury, will stage 
1 special Easter show for children. . . 
Donald Schine, president of Darnell The- 
itres, was in town for conferences with 
Darnell General Manager, Elmer F. Lux. 
R. T. Babcock, who operates the Gen- 
drive-in near Batavia, is also doing a 


has ucceeded 


waters as naval reservist 


preview-dinner party of the 


house ’ 


esee 


Continued on opposite page) 
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(Continued from opposite page) 


big business in renting 24-sheet A board 
trucks for moving display purposes and 
giant searchlights for use in front of the- 
atres during special occasions. Bill 
Shirley, in town, working on “The African 
Queen.” 


CHICAGO 


Business boomed in the Loop on Wash- 
ington’s Birthday. The Oriental (“Quo 
Vadis”) and Chicago (“Room For One 
More),” plus Gene Nelson and Herb Jeffries 
on the stage, had early afternoon holdouts. 
.... The Are and Midway, both formerly 
in the Gollos Brothers circuit, are being re- 
opened within the near future by new les- 
Lt. Aaron Cushman, Oriental press 
agent before he was recalled to service with 
the Air Corps, is back in civilian clothes 
and will open a publicity and public relations 
office. Amusement division volunteers 
for the local Red Cross drive were guests 
at a luncheon in the Palmer House. Abe 
Platt of B. & K., pinch hit for chairman 
Harry Balaban and presided at the luncheon. 
Among those present were Mike Stern, 
Nate Platt, Sid Shapiro, Lou Abramson, 
Oscar Bloom, Kermit Russell, Bob Flan- 
nery, Johnny Jones, Joe Berenson, Sam 
Levinsohn, and Bruce Trinz. Directors 
of Variety Club held a meeting at La Ra- 
bida Jackson Park Sanitarium and were 
taken around on an escorted tour to see the 
work done by the institution, which is the 
sole object of the local Variety tent’s char- 
itable efforts... .B. & K. has started give 
aways in some of its outlying houses. 


CINCINNATI 


“Sailor Beware” is in the local box office 
spotlight with a terrific $17,000 first week 
at the Midstates Capitol theatre, with an 
$11,000 gross on the holdover week. It 
moved to Keith’s for a good third week. 
“The Greatest Show on Earth” is currently 
playing the Capitol at 90 cents and $1.25 
for matinee and night, respectively, and 
doing a big business. The RKO Albee has 
“Quo Vadis” booked for a run starting 
March 4. . Sixty-eight patrons were in- 
jured, eight seriously, and all hospitalized, 
as a result of the ceiling of the Roosevelt 
theatre collapsing during an evening show 
ing, February 20. The audience of approxi- 
mately 300 fled in panic. ... William Davis 
has resigned as sales manager of the local 
National Theatre Supply Co., and has been 
replaced by Eddie Novak. . . . The Ambas 
sador theatre, in suburban Oakley, dark 
since early December, has reopened for op- 
eration on Friday, Saturday and Sunday 
evenings only. The Jur circuit, with 
headquarters in Salem, W. Va., has taken 
over the Hiehle theatre in Parkersburg, 
W. Va., making the third unit which the 
chain has acquired in that situation 
unofficial survey throughout the Cincinnati 
exchange territory reveals an undercurrent 
of optimism on the part of most exhibitors, 
who predict a definite business improvement 
in 1952, particularly with the better product. 


CLEVELAND 


Epidemic of flu and the common cold in 
central Ohio caused Frank Slavik to cancel 
his Saturday kiddy show at the Capitol the- 
atre, Mount Gilead, and in Mount Vernon. 

. Joe Goldstein has been named buyer- 


SOCCS. «oe 
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"You have no idea how she enjoys this type of picture." 


booker for the Ohio Drive-In Management 
circuit succeeding Tony Stern . Jerome 
Weschsler, Warner branch manager, became 
a grandfather for the first time with the 
birth of a girl to his son, Leonard and wife, 
daughter of the late M. A. Rosenberg, one- 
time Western Pa. Allied President, in Pitts- 
burgh. ... Jim Ochs, son of drive-in circuit 
operator Herbert Ochs, has been assigned 
the Marines and is stationed at Parris 
NaC Louis Gross, E. S. Johnson 
1 Richard Gross have sold their interests 
in Film Distributors of Cleveland to Na 
tional Film Service and are confining their 
activities to their Central Shipping Room. 
Pony Reinman continues in charge of the 
storage, inspection and shipping of — the 
United Artists, Lippert, Souvaine and Snader 
prints serviced by Film Distributors of 
Cleveland. . . \ daughter was 
Huron Rd. Hospital to Jane Toth Beers, 
until recently Warner branch 
manager Jerry Weschler Gilbert and 
Lee Lefton of Academy Film Service leave 
March 11 for a 3-week trip to 
Mexico At the conclusion of a 15-week 
run of “Quo Vadis” at Stillman 
rheater, “The Greatest Show On Earth’ 
will open under the 90 cents 
for matinees and $1.50 for : 
Loew’s State theatre presents the first stage 
show of the year the March 21 
featuring Tony Bennett and Toni Arden 
Myron has resigned fron 
Schine circuit to head Milton Mooney’s 
Co-operative Theatres of Buffalo, re-open 
ing March 3 to buy and book for theatres 
in western New York state, it has been an 
nounced. 


born in 


secretary to 


vacation 
I oew 5 


Same 


polic V 


evenings 
wee k Oo 


Gross 


COLUMBUS 


Dixie, oldest neighborhood theare in Co 
lumbus, has closed. The 500-seat West Side 
neighborhood, which was opened in Febru 
iry, 1907—45 vears ago—was ope rated by 
Charles G. and Delton R. Taylor, sons of 
the late Al Taylor, pioneer Ohio showman 
who opened the hous« Mark C. Bow 
man, former manager of a Fox West Coast 
house at San Bernadino, Calif., has been ap 
pointed manager of the Uptown. . A new 
type of multiple-deck, open-ramp auto park 


ing structure built by a 


Los Angeles firm ts 

city council for pos 
downtown theatre area 
i legitimate at 
s predicted for the engagement 
Pacific” at the Palace City 
Ohio, has repealed the 
three-per cent admissions tax in effect since 
October, 1947 


DENVER 


W. W. (Woody) Williams, 39, 
Plaines, Eads, Colo 
ittack. He 


and two 


being considered by 


sible erection in the 
Record advance sale for 
traction here 
ot “South 


council of Bucyrus 


owner the 
died following a heart 
is survived by his wife, Dorothy, 
sons and one daughter Wil 
assistant manager ot the 
has resigned, and has been suc 
David Meaux, formerly with Fox 
Intermountain Ward Penning 
Paramount, has re 
bought the Crest drive-in, 
Jo Jacque Ss, 
ilendar Co., is seriously 
Hospital in Denver 

Bros., sale 
operation at 
hospital 


lam Peregrine, 
Orpheun 
ceeded by 
Theatres 
ton, branch manager for 
and ha 
Neb 


Theatre ( 


signed 
Beatrice, 
National 
ill in the Veterar 

Jor LeVee Warnet 
went a mayor 
Memorial 
house manage! ol the 


Mont., is 


nianager ot 


man, under 
General 
Glen Ferguson, 


Babcock, Billings, 


daughter, Debra 


Rose 


father to a new 


DES MOINES 


Jim Gray man 


who served seven vears as 
f been 


ager of the theatres in Sac City, has 
named to head Pioneer Theatres 
Jefferson. Replacing him at Sac City will 
be Carl Schwanebeck, who has been assistant 
theatre for the last 
three vears The Des Moines Variety 
club held its annual inaugural ball. Guest 
peaker was Mare Wolf, international chief 
barker, who also installed Milton 
is chief barker of Des Moines 
Other guest speakers at the ball included 
Gov. William S. Beardsley and Col. William 
McCraw, international executive director of 
Variety clubs Dick Arndt, owner of the 
theatre at Ruthven, will do double duty this 
spring. He will manage the Dubuque 
drive-in theatre for Central States, as well 
as his own house. He will spend a month in 


houses in 


Perry 


manager oft the 


Fe inberg 
Tent 15 


ntinued ov 


following page) 








basic 


ning 
f the 
and 








INDIANAPOLIS 
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KANSAS CITY 


Brotherhood Week was celebrated by 
meetings of personnel and talks by branch 
managers, with consequent signing of blanks 
ind subscriptions on Film Row . George 
taker of Consolidated Agencies, arranged 
for a full program of the Parent-Teachers’ 
\ssociation in Prairie Village, Johnson 
county, Kansas, where his daughter is at- 

school Four of the 16-mm series 

ide available by the Movietime U.S.A. 
ommittee of the Kansas City territory were 
used Commonwealth Theatres has in 
theatre their Granada 
Lawrence, Kansas, having already 
such an installation in the Ashland, Kansas 
Mo., which has been used several 

is no immediate definite pros 
for the Granada theatre installa 
Abend and Earl Jameson ol 
Film Delivery & Service Co., 

1 Home and Tenth Street 
theatres, Kansas City, Kansas, to the Vogue 
Lee’s Summit, Mo., and the Jayhawk, Kan 
sas City, Kan., which they now operate. The 
will be closed for a few days for 
redecoration. The Home and Tenth street 
were obtained from Edward F. Burgan, 37 
years in the business, who is planning ranch 
in the 





tending 
television in 


talled 


theatre at 


pect Ol use 


theatres 


operation Southwest 


LOS ANGELES 


Matty UA executive, was in town on 
business Henry Slater, former Warner 
salesman who is now an exhibitor in Chula 
Vista, paid his old pals a visit at the Warner 
Actress Valentina Cortesa 

interviewed in her Beverly Hills home 
\lex Lux Films, who are 
planning distribute Miss Cortesa’s latest 
Miserables ’ Phe 

France with English dia- 
Che UA salesmen recently started 
Playdate 
produced by Harry Popkin an 
much d 1 


discussed 


Fox 


xch inge 
Cooperman, 


film was 
, 

and 

Ben Peskay Drive covering ei 
features | 
Peskay, including the 


Well” and 


nr ting 
res ti 
pi ent ¥ 


lampagne 
drive t 


iving the eftect ¢ i snot 
1 


| the recovery of Ben Peskay,’ 


recovering 

rressing 

Row 

general ¢ an 

were Lloyd Katz, Las gas: 

in, Santa Monica, Harold Mar 
Kurstin, Inglewood: Ton 
Joe England ; 


Hollywoo 


} 


LOUISVILLE 


William McMullen, cl 
for the Falls City The 
has returned trom a tri 


Joe Hedden 


heatre 


manager of the subsequent 
for the Switow An 


the opening of “Harler 


usement 
x 
allowed the Iroquois Kiwanis 
Club to sell “Harlem 
booklets at the theatre 
ding the showing of the fil Pri 
went to the Kiwanis Club underprivi 
work. In addition to plug 
2 program, it also created gov dwill in 
riding the underprivileged children’s work, 
in theatre 


sated they propose 


Globetrotters” 
Globetrotters’ sou 
venir during the days 
prece 
eeeuds 
, ’ 
leged « 
in 


1 
hildren 
re the 

drive owners 1n 


to open 


for the coming season either the last week 
in March or the first week in April... . The 
subsequent run Shawnee theatre closed. .. . 
The new West End theatre, seating approxi- 
mately 1,750, opened. Also the completely 
refurbished Knox theatre is again running 
on a regular schedule, while the Dixie thea- 
tre, which was shut down temporarily, re- 
opened and is also running on regular 
schedul 


MEMPHIS 


Loew’s State had Vera-Ellen, MGM danc- 
ing star, in town to promote the opening of 
her new picture, “Belle of New York,” at 
State. Drive-In Movies, Memphis’ old- 
est drive-in on Lamar Avenue, was sold by 
Sernard Woolner, owner, to Dave and Ab 
ner Lebovitz, brothers, who are planning an 
early Spring opening. Thomas E. Smith, 
who has just bought Dixie theatre at Mar- 
maduke, Ark., from Wake Newsom, was in 
Memphis booking for his new theatre. Other 
out-of-town exhibitors booking and shopping 
on Film Row included W. L. Moxley, 
Blytheville; G. H. Goff, Parsons; H. L. 
Langford, Lambert; Frank Patterson, Junc- 
tion City; Orris Collins, Paragould; Walter 
Lee, Heber Springs; A. J. Azar, Greenville; 
and J. C. Bonds, Hernando. ... R. C. Set 

branch Universal, and his 
| in New Orleans for the Mardi 
GES. ns \. Lightman, Jr., Malco exec- 
utive, made a business trip to New Orleans. 
The 18 Memphis theatres, which last week 
started a student admission plan whereby 
young people from 12 years of age through 
their senior year in high school received a 
sion price, say the plan is off 
to a start. Many students are using 
the card they received in the mail. Others 
ire applying at the theatres for a card. The 

rd is used at any one ot the 18 thea 

«d on the back. ... F. J. Stockard, 

1 after many years as checking 

Warner Bros., died in Mem 

phis. He was well known in Memphis and 
Mid-South theatrical circles. 


MIAMI 
 oenenneanenenmbasiael 
With life 
spectacular facade display at Miami’s Florida 
is getting glances and com- 
plimentary comment “The Greatest 
Earth Artist Jack Clem, of the 

State Theatres art shop, modestly 

is capable staff for the fulfillment 

1 That the staggered lighting 

gives animation to the fig 

1 expected bonus, which is very 
effective Frank Rubel, executive ot 
Wometco, due to March 1 for Des 
Moines, enters other busi 


ness 


toon manager, 
family are in 


reduced admi 


good 


rvisor at 


sized figures and animals, the 


theatre 


ures was 


low 4 where ie 
Coincident 
“With a Song In My 


sonal 


with the 
Heart,” 


ippearance of Jane Froman, 


premiere ot 
ind the pet 
was the 


Miss Fromar Mitchell Wolfson, co 
of Wometco theatres housed 
‘mier, made the presentation as head 

. . Rex Carlton, head of Carlton 

is, has leased Ball Studios for the shoot 
a local film featuring hotels, night 
tracks and other ittractions ot 
vacation are Production is slated for 
nth With $2,000 in cash awards 
incentive, managers and staff members 

» Wometco chain are “pitching” in to 

contest sponsored by the 


which 


TAace 


Big League” 
1 


organization ll factors will be considered 
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(Continued from opposite page) 


including exploitation, publicity, special 
stunts, courtesy of the staff, efficiency and 
rentals. Mark Chartrand and Hal Kopplin 
are in charge of inter-theatre publicity. 


MILWAUKEE 


Ex-theatre manager Sam R. Pylet, 70, 
died at Illinois Masonic Hospital, Chicago. 
He opened the first nickelodeon in Water- 
town when he was a young man 
circuits and independent theatres here are 
running the 5-cent shows for children 
through March 29. All the children have to 
do is to present a label from a jar cf Plant- 
ers Peanut Butter and 5 cents for admission. 
The peanut company pays half of the regu- 
lar admission price. ... Ben Marcus, S & M 
Cheatres, and National Allied Treasurer, is 
moving to Milwaukee from Oshkosh. 
Variety Tent No. 14 held a dinner in honor 
of Colonel Bill McGraw, Variety’s Interna- 
tional Executive director. “Sailor Be- 
ware” ended four terrific weeks at the River- 
side theatre. “Room for One More” opened 
there last week and is expected to do very 
well... . Joe Reynolds held a hugh Valen- 
tine Party at lis St. Cloud Oriental theatre. 


MINNEAPOLIS 


Ted Mann, owner of the World theatre, 
first run loop house, is in New York City 
on a business trip. Plans are being 
readied for the annual convention of North 
Central Allied Independent Theatre Owners 
to be held at the Nicollet Hotel in Minne 
apolis, May 1 and 2. About three hundred 
exhibitors and guests from North and South 
Dakota, Minnesota and Western Wisconsin 
are expected to attend... . “Viva Zapata” 
opens March 12 at the Gopher theatre, first 
run loop house. . .. Edward McAlpin, booker 
for the Monticello theatre, Monticello; 
Wright theatre, Maple Lake; and the Dale 
theatre, Annandale, is ill at St. Mary’s hos- 
pital in Minneapolis. ... One of the biggest 
stunts that created a great deal of goodwill 
for the motion picture industry was “Sweet- 
heart Nite,” sponsored by 33 neighborhood 
houses in Minneapolis and suburbs. A cou- 
pon with the names of all participating thea 
tres printed on it, was published in the news- 
papers. The coupon admitted a lady free in- 
cluding free tax, when accompanied by a man 
who was required to purchase his own ticket 
at the regular admission price. The date of 
“Sweetheart Nite” was Valentine’s Day. 


NEW ORLEANS 


The Harlem 


La., closed. . 


theatre, Lake Providence, 
Neil H. Mixon’s drive-in, 
Amite, La., is scheduled for reopening on 
March 1 30b Roberts has been ap- 
pointed night manager of the Civic, assistant 
to John Roberts. . . . Exhibitors in buying 
and booking were Dick Coor, Ogden; Roy 
Pfeiffer, Istrouma; and Rex. C. Withers, 
East End, all from Baton Rouge, La. Har- 
old Dacey, Raceland and Lockport, La.; Al 
Randall, Woodville and Centreville, Miss.; 
William Sendy, Patio; Mr. and Mrs, Frank 
Olah, Albany, La.; Bill Shiell and E. Jenner, 
Marrero drive-in; E. V. Landaiche, Biloxi, 
Miss.; Fred McLendon, Union Springs, 
\la., accompanied by Walter Johnson, Mont 
gomery, Ala.; Lewis Watts, W and K Cir- 
cuit, Oil City, La.; A. Rosenthal, Silver 
City, Alexandria, La.; Sam Pasqua, Gon- 
zales, La.; Arthur Lehmann, Jackson, Miss. ; 
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Ann Molzon, Labadieville, La.; Robert Mol 
zon, Norco, La.; C. K. Couch, booker for the 
Gulf, Pensacola and the Warrington drive 
ins, Warrington, Fla., accompanied by W 
Nickolas and Frank Lister, and Jack Down 
ing, Brookhaven, Miss Che influx of 
visitors for the Mardi Gras is a boon for the 
theatres. .. . The Moonlight drive-in, West 
Long Beach, Miss., will reopen on March 5. 
Sam Pasqua, Gonzales, La., is up and 
about again after several weeks ot illness 


OKLAHOMA CITY 


Lewis Barton, theatre owner and operator, 
has sold his Barton’s Sport Centre to Eugene 
Jones and associates Roy Rogers and 
Dale Evans, visited Britton Elementary 
school to award the school the Rogers Safety 
a 21-inch gold model of Trigger, 
famed white horse, which 
nine months without a single accident, at 
home, on the street, in the schoolyard ot 
classroom. ... Pat McGee, general manager 
for Cooper Foundation Theatres, visited 
The Frontier theatre had a family night. An 
entire family being admitted for $1 The 
Skyview drive-in theatre opened February 
15 for the 1952 season The world pre 
miere of “Return of the Texan” took place 
at the Criterion theatre. .. . Twilight Gar 
dens drive-in theatre reopened February 15 
Policy of the theatre is operating every Fri 
day, Saturday and Sunday. Two program 
changes every weekend; two complete shows 
nightly with short subjects. Tivoli 
theatre, Ardmore, Okla., has special admis- 
sion for all high school students from 4 till 
6 each day, 35 cents, during the showing of 
“Oliver Twist”. Royal theatre, Tulsa, 
Okla., had Bargain Nite. A child was ad 
mitted free if with an adult. Greater 
Texas Theatres, Inc., Dallas, has 
granted a charter for 50 years 


award, 


Rogers means 


been 


OMAHA 


Catholic sisters of the 


Omaha area will be 
guests of MGM at a special showing of 
“Quo Vadis” at the Dundee Theatre March 
8. Ivan Fuldauer, MGM publicist in Omaha 
for advance preparations for the opening at 
the State March 11, has arranged window 
costume displays at several of the largest 
stores... . Construction is ready to start on 
a $50,000 drive-in in Phillipsburg, Kan., for 
Ralph Winship and D. T. Broun, Jr. 

“Sailor Beware” smashed into five figures a 
second week at the Orpheum, about $5,000 


over average, and “Room for One More” 
went $3,000 over at the Paramount, earning 
a second week at the Omaha Basil 
Seward has sold the George, la., theatre to 
Harvey Heyer Elmer Huhnke, Lowa- 
Nebraska Allied treasurer, announced the 
annual meeting will be at the Omaha Fon- 
tenelle Hotel April 15, 16 Helen Janicek, 
Republic cashier, was married to George 
Kurmel, soon to be called as a Navy reserv 
ist... . Meyer Stern has agreed to serve as 
co-chairman of the Variety Tent membet 
ship with I. M. Weiner, filling in for Glenn 
Slipper, National Theatre Supply branch 
head in Omaha who has been given the Des 
Moines office managership Al Schuyler, 
Des Moines manager, has been seriously ill. 


PHILADELPHIA 


Benny Harris announced the acquisition 
of 11 reissues for his independent American 
Film Exchange. Max Bronow, last with 
Eagle Lion Classics as salesman, is now with 
Sanford Gottlieb’s Tri-State Booking and 
Buying Theatre Service here . Jack Jas- 
low, independent exhibitor, handling the 
distribution of “The Thief of Bagdad” and 
“Jungle Book” as a Technicolor double fea- 
ture Robert H. Trimble, of Mechanics 
burg, Pa., has taken over the Pioneer, Robe 
sonia, Pa. trom Weber and Fraber : 
Fulton, Lancaster, Pa., marks its 100th an 
niversary as a playhouse, formerly the 
Fulton Opera House. . . . Roger W. Clipp, 
Jay Emanuel, James Clark, Leo Weinrott, 
Fred Leebron and William Hutchins elected 
to the Board of Directors of the Variety 
Club’s Camp for Handicapped Children 
\llied Booking and Buying Service here 
announced that it is now handling the Ma 
jestic, Mt. Penn, Pa., and the Laurel, Laurel 
dale, Pa., and will book four new drive-ins 
scheduled to open in the Spring including 
Marvin Sands’ 325-car Wysok near Wysox, 
Pa.; Floyd Scheib’s 300-car Triangle, Hali 
fax, Pa.: J Schade’s 300-car Temple, Wil 
liamstown, Pa., and the Shamokin drive-in, 
Shamokin, Pa . Warners’ Savoy, center 
city second run house, was sold to Hanovet 
Shoe, Inc Manuel Davis, of the 
Allentown, Pa., will operate a Sum 
theatre along Route 222 near 
Abe Sunberg has leased the 

William S. Green, widow 
of the former ownet Jert Martin, ad 
vertising manager of the “Exhibitor”, and 
Max Cades, manager of the local 
film trade publication, both became fathers of 
baby girls . Joe Bergin, district manager 
for Warner Theatres in Allentown, Pa., i 
convalescing after hospitalization 


PITTSBURGH 


Joe Feldman, who resigned from Warnet 
Bros., was given a bonus by his company for 
23 years of service. Jack Ellstrom, who 
was with Twentieth Century-Fox for many 
years, has joined the Columbia booking staff 
, etsy Blair Kelly and daughter Kerry 
stopped off here to visit Gene Kelly’s parents 
on their way to France and Germany where 
Kelly will be making pictures for the next 
15 months Ernie Stern has purchased 
Millvale’s Grand theatre Jerry Walsh, 
daughter of John Walsh, manager of Shea’s 
Fulton theatre had a role in “The Import 
tance of Being Earnest” at the Arts and 
Crafts theatre The George Tices re 


owner! 
Lyric, 
mer tent 

Easton, Pa 
lowne from Mrs 


business 


(Continued on following page) 

















VANCOUVER 
Four holdovers a till | down- 


Vogue, 


You In 

“Sailor se 

‘ond week 

Ou 
ncreased 

1 by “The 
at a $1.25 

organizations 

( pro 

it tax this year 

mercial enterprises pay 17! 
nt tax and amateur groups 
1950-51 fiscal year, 
amusement 


Brown of the 


In the 


revenue iron 


theatres 
for $49,000 


15.000 


I >i 


Ken Mayo, Vogue 


Was 


1] j 
ii n rO 


Ross, J ARO box 





WASHINGTON 


| Var l 


Fairbanks Makes Plans 
For Distribution Setup 


To augment its production and sales de- 
partments, Jerry Fairbanks Productions 
plans to create immediately a large new 
distribution division throughout 
the United States to service television out- 
lets and sponsors. The new division, headed 
Cattell, vice-president and general 
of the Fairbanks firm, will 
not only distribute Fairbanks TV programs 


national 


by Ralph 


sales manager 


but also those produced by other companies. 
The company also announced jointly with 
Official Films the complete separation of 
Fairbanks from the eastern sales-distribu 
tion Modern Talking Pic- 
tures, of the largest distributing 

film field, will 
inspection for 
The division 
newly opened branches 
in key cities as the nucleus for the organ- 
ization which 
18 areas. 


organization 
long one 
iwencies in the commercial 
handle print shipments and 


Fairbanks 


will use the firm’s 


division. 


will be expanded to cover 


Kaiser Interests Push 
U-I's "Steel Town" 


most comprehensive national 
a large industrial or 
film company will be 
13 when Universal-Inter- 
own,” filmed in color by 
the Kaiser Steel Mills at 
has its world premiere at 
Palms Theatre, Detroit. Every branch 
1e Kaiser Industries will be either di- 
y or indirectly involved in the coming 
in the promotion of the film, which 
Ann Sheridan, John Lund and Howard 
Sheridan, Mr. Lund and Mr. 
make pet sonal appearances in con- 
with the film at the Detroit premiere 
Cleveland, Birmingham, At- 
York 


NPA Issues Controlled 
Materials Applications 


WASHINGT The National Produc 
tion Authority last week mailed out appli- 
[ third 
hird 


prot 1 between 
ganization and a 
launched 


national’s 


is in 


New 


iv 
ON 


forms for th quarter use of con 
rials. The deadline for filing the 
ompleted forms is March 1. More detailed 
directions for filings by theatre and equip- 
facturers are expected to be re 

another 
1, the agency restricted the use of cop 


1 types of light fixtures 


the next few days. In 


oducts in tour 


New Jersey Circuit Buys 
Four Warner Theatres 


Four Warner theatres in New Jersey have 
been ucquired by SMP Theatre ¢ orporation, 
Maurice Stahl, New Jersey 
who will take over operation 


organized by 

it owner, 
The four theatres are the 
Playhouse, Newark; Castle, 
Irvington, and the U. S., Hoboken. Mr 
Stahl doubles his holdings with the new ac- 
quisition. He now operates the Rivoli, Ruth- 
erford, where he has his headquarters; the 
Regent and Lincoln in Kearney, and the Rex 
in East Rutherford 


te February 


Dover Savoy, 
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Set Program for Allied 
Drive-in Meet March 4-6 


rhe drive-in conference sponsored by the 
\llied Independent Theatre Owners of 
Kansas and Missouri March 4-6 at the Con- 
tinental Hotel in Kansas City will have as 
speakers Wilbur Snaper, Allied States 
bram F. Myers, Allied general 
counsel, and, as banquet speaker, “Bill” An- 
derson of Oklahoma City. Others who will 
talk include Charles Niles, of the Iowa- 
Nebraska Allied, and Ben Wis 
Allied. The drive-in equipment show 
held in connection with the will 


pres 
ident and 


Marcus, of 
consin 
conference 
be located in the hotel’s roof garden. 


Six Interstate Theatres 
Sold to Louis Novy 


to the anti-trust 
cree providing for the Interstate 
United Paramount Theatres 
itself of a 


Conforming consent de 
circuit, a 
subsidiary, to 
divest number of houses over a 
it was learned this week 
that six Interstate houses have been sold to 
Louis Novy of Austin, Texas. Mr. Novy was 
partnet Interstate in \ustin 
ownership 


involved are the 


three-year period, 


with several 


houses, and will assume full 
March 1 The 
( apitol and Rialto in Dallas, the 
Texan in Austin, ; Capitol and Rialto 


in Amarillo 


theatres 
Queen and 
ind the 


Test TB Wonder Drug at 
Will Rogers Hospital 

\be Montague, president of the Variety 
Clubs-Will Rogers Memorial Hospital at 
Saranac Lake, N. Y., has that 
the industry’s TB hospital is participating 
experimental work conducted with 
trade 
premature an 


announced 


in the 
the new drug known by the 
and Nydrazid. The 
nouncements concerning the new drug in 
the New York last week, said Mr 
Montague, “precluded any possibility of our 
experiments and use ot from 


names ot 


Rimifon 
press 


these 
in these first 
the drugs will be 
hospital at the 
conducts 


drugs 
reports.” He 
used on 


time as 


included 
that 
patients in the 
the hospital 


necessary 1 


being 
also. said 
sane 
laboratory research 
drugs to se 
warned that 
industry 
and tan 


administering the 
Mr. Montague 
amusement 


lected patients. 
‘TB sufferers in the 
misled by ature 


should not be pren 


tastic claims.” 


Oliver H. P. Garrett Dies 

Oliver H. P. Garrett, 54, 
and one of the founders of the Screen 
Writers Guild, died in New York February 
2? after a heart attack. With Joseph za 
Mankiewicz, Mr. Garrett won the 1934 
Academy Award for the screenplay of “Man 
hattan His other screenplays 
include “A Farewell to Arms” and “Duel in 
the Sun.” 


screen write! 


Melodrama.” 


Edward F. Callahan 
Edward F. Callahan, 73, 
cal booking agent and pioneer theatre own- 
er, died February 19 at his home in Phila- 
delphia. He formerly owned theatres in 
Philadelphia, Chester and Wilmington. 


veteran theatri- 
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MOVIETONE NEWS, No. 17--Atlantic storm splits 
tankers. Finger mar Sutton arrest. S.S. Midway's 
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Buys 85 from Republic 

Station WATV in Newark, N. J., ha 
purchased 85 Republic Westerns of 1937 
1944, for a reported $60,000 


MPIC Votes to Support 
Schary in Court Case 

HOLLYWOOD: The 
dustry ( 


Motion Picture In 


‘ouncil, at its regular monthly meet 
support to Dore 
against Wage 


sub-commit 


ing iast 


chary in h 


week, pledged its 


is $1,250,000 suit 
irners Commiuttec Che 
tee which was assigned a month 
Kramer in his suit against the 
work in behalf of Mr. 
meeting, the MPI¢ 

American Activities Com 
ttee report charging Hollywood with in 
‘ommunists in the 

but took no immediate actior 
fact that the 
of Motion 
the MPIC 


same 
igo to aid 
Stanley same 
group will 
At the same 
the recent Un 


Schary 


discussed 


difference to Cor industry, 
1 in view of the 
statement issued by the Council 
Picture Organizations represents 
stand 


Newspaper Salutes New 
Nashville Theatre 


elebration surrounding the 

Amusement Company’s 
I Tennessee 
there 
\bout 


February 


lOwCASE the 
world 
Warne 


’ \ Le 
Face, i V asin 


theatre premier 
Brothe 

lennessean 
24 published a 24-page insert 


t 


Chursd 


which con 


ined a profusion of articles not only about 
d the but also 
general. Stars of the 
pictut ordo MacRae, Virginia 
Kirk, 


along 


Dahl 


Crescent an premiere 
industry in 
Gibson 
Phyllis 


Dick sson and were in 


town fo le premiere, with Lex 
Barke ull Wills, 


Holder 


Arlene and Joyce 


FROM ‘BOOT CAMP’ TO 
Nan oe 


HELD OVER 


First Re-issue Date 


Buy it Book it NOW 


Phil Williams, Theatrical Sales Manager 


March of Time 
369 Lexington Avenue 
New York 17, New York 


SEND FOR PRESSBOOK 


all 


Mantis 
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LENGT 
E ATURE! 


\\3 


Running Time 56 Minutes 
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BOOK 


RICHARDSON’S PROJECTION 
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sting Chart 


ROOKSHOP 
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ry 
\ 


STUDIO —— 


35MM MOTION 
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pres uction equipment. Send your listing for 
ash offer. We want Mitchells, Moviolas 
laboratory and editing equipment 
equipment purc} THE 


1845 Broadway, New York 2, I 


used 
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und recti fiers rebuilt, $ 
ster v!) 0; 
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Embassy to Aid Move 


For Relief in Brazil 
Che Amer 

instructed to 

the Brazilia 

obtaining 

directed 

newsreels 

meeting of the Mot 

sociation by John G 

dent of the MPEA 


against 


ry 
inis W 


42 


tional division Joachin Richard 
\ssociation 
leaving 
the An 
tee there and to cooperate 
The State Departm 
stake in getting the 
newsreels 


lifted 
distributors of 


Picture 
Americ 
nfer witl 


representative 
Rio d 


erican ind 


4, IS 


tor 


bassy 
have a 
fecting 
American 
to export to the U. S. B: 
rentary 
10 per cent of in 


quires 
azilian 
and travel fue -foot age 


ported U.S. f 


docun 
ent tc 


ot 


newsreels 
newsreel, 
equiva 


tage 


Report Bill to Restrict 
Massachusetts Drive-ins 


Che joint 
reantile affairs of the House this week 
a bill that would prohibit 
Massa 
schools 
ther bill, 
of licenses of drive- 
establishments, 


BOSTON legislative committee 

on me 

ported 

drive-in theatres in 
2000 teet of 

pitals. Ane 


renew il 


construction ot 
husetts 

churches and hos which 
prohibit 


, 
ns already situated near such 


would 


was thrown out 
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An International Association of Motion Picture Showmen — Walter Brook 


Director 


Newspapers Offer New Cooperation With Movies 


JE CREDIT Lynn Farnol and _ the 
Organization of the Motion Picture 
Industry of the City of New York 
(try to make a 5-letter word of that!) with 
instigating the basic advertising scheme 
whereby Macy's select their “Picture of the 
Month” and support it with double-page 
spreads in a dozen metropolitan newspapers 
-In a manner that can be pursued any- 
where you find theatre-man, newspaper-man 
and merchant of equal energy and skill. 
Now, from upstate New York, the Frank 
Gannett Newspapers have announced, 
through Jim Burnett, advertising manager 
of the Binghamton Press, that the city’s 
newspapers have been offered the regular 
retail advertising rate, instead of the pre 
nium amusement page rate, as part of an 
extension of this plan which will include 
other cities. Frank Murphy, publisher of 
the Hartford, Conn., Times, called a “sym 
posium”’—which is something like a “sem 
inar’’—to re-examine newspaper advertising 
rates “realistically” to prove that news- 
papers have much in common with film the 
atres and should do all they can to cooperate 
with our industry in a crisis 
In the meantime, the New York Daily 
Virror announces a dual service for its 
readers, a new editorial feature column on 
“Films Current and Popular” which is de 
signed to inform the public in a way that 
will intrigue and lead to theatre attendance, 
without blurbs, glowing adjectives or any 
attempt at rating. The New York Daily 
Vews launches a series of articles by Flora 
bel Muir, veteran Hollywood 
which is frankly pro-industry. It marks the 


reporter, 


first time such a series has been used in 
daily rather than Sunday editions, and the 
theme is constructive and friendly. 

It’s encouraging to find such a group as 
the Frank Gannett Newspapers, and such 
a spokesman as their publisher, Frank Mur- 
phy, in Hartford, speaking to the local Ad 
vertising Club and asking. “What can w 
do to help motion picure business 7” with 
the admirable belief that movies are really 


better than ever 
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FOR BETTER THEATRES 


Theatre housekeeping is a vital part of 
any manager's job, and we urge Round 
Table members to participate in the month- 
ly contest conducted by Better Theatres, 
which names "The Manager of the Month" 
in this separate section of Motion Pic- 
ture Herald. George Schutz announces 
the winner for March in the issue which is 
a part of the Herald this week. Already, 
several good men have been honored by 
this award. 

British and Canadian theatres are mak- 
ing a real play, for this department of 
management, to recognize and encourage 
theatre housekeeping, maintenance, staff 
training and institutional promotion as part 
of the total area covered by a oli 
manager. And in England, the manager 
has more area in which to work than in this 
country. It is the common thing for the 
manager to be responsible for a cafe-bar, 
theatre restaurant, parking lot and some- 
times, ballroom. 

British circuits offer substantial awards 
for courtesy, and conduct contests for most 
popular staff employees, in the opinion of 
patrons. Winning theatres display plaques 
to indicate the high pretest 5 of service. 
Famous Players-Canadian have their excel- 
lent plan for ''Our Performance," as recent- 
ly reported in the Round Table. There's a 
special significance in these interests today. 

Better Theatres wants specific ex- 
amples and information about good house- 
keeping from theatre managers as entries 
for "The Manager of the Month"—and 
George Schutz says, Don't be modest in 
talking about things for which an award 
might be given." 





led b 
thus pursued; o called 
Just thought you'd like to know. 


als Ile eminar 


\dam G. Goelz, manager ot the Hiy 
qg podrome theatre, Baltimore, Md., sene 
us material to show how he booked the full 
facilities of the theatre, including his own 
showmanship, for the use of the Baltimore 
plant of Proctor & Gamble, as their 37th 
Annual “Dividend Day” Celebration. It wa 

Saturday morning show, scheduled fot 
9:15 a. m.. which ts early enough to leave 
the full day open for regular performance 


ind was attended by 1,800 emplovees and 
their families. The company paid all costs 
and as Adam puts it, “The profit to the 
theatre made it a reel dividend day.” lo 
say nothing of good will, making the theatre 


part of community life 


MN 


The motion picture industry, the 
qg legitimate theatre and every brancl 
of “show business’—in which we are il 
mutually and jointly interested at all times 
owe a vote of thanks and our sincere appre 
ciation to Sol A. Schwartz, president, Wil 
liam W. Howard, vice-president and all the 
officers and directors of RKO Theatres, fo 
having restored Judy Garland and big-time 
vaudeville to the historic Palace theatre, or 
Broadway. Maybe, in the past several de¢ 
ides, the motion picture helped to put old 
time vaudeville out of business, but now 
when we face 15,000,000 little TV theatre 
in homes, it is the restoration of the Palac« 
that points towards the superiority and pet 
manence of the theatre as an institution 

It’s something to walk into the lobby of 
the Palace in these davs and see the crowd 
milling around, standing in line, buying tick 
ets at $4.40, weeks in advance, for entertait 
nent that the wise guvs had “buried” long 

It's something to see the new bill, cor 

in, with just as much attraction appeal t 
just as many buyers of tickets, at the two-a 
scale Good managers should include 

the Palace in their prayer and see an 
profit by the example There’s no busine 
like show business; no people like show pe« 
ple, no place tor entertainment that has th 
glamor of the theatre Walter Brook 


see 


‘deseo nUeeTNemnen emma eneorntrccammieneenpiti 








IMES STrWEP i DAM SIPTES WES 
BEND OF THE RIVER TECHNICOLS® 
. ay ¢ FupPte es ~ 


Matlack Comes “Round 


*Bend of the River” 


The Pacific Northwest seems to sprout showmen, and the world premiere of 
Universal's “Bend of the River’ afforded Jack Matlack, multiple Quigley Award 
winner, one of the most spectacular opportunities in years. At left, above, Mrs. J. J. 
Parker, president of J. J. Parker Theatres, with Jimmy Stewart, at Portland. 


Jack Matlack, executive director of the 
J. J. Parker Theatres, received the 


official proclamation from Governor 
Douglas McKay, of Oregon. 
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MGM Gives 
Cash Prises 
In Contest 


MGM 


nounce 


MGM Pictures 
the winners in their recent “Show 


Records and an 


Boat” window display contest, which drew 
more than 600 entries all over the country. 
Prizes are offered to teams of record dealers 


ind theatre managers cooperating on win 


low displays exploitation tor current 
MGM_ pictures 
The fir priz of $100 was 


tween 


divided be 

y Parson Perry's Recor: 
LaCrosse, Wise., who worked 
William Friese, m rer of the Rivoli thea 
that 


| 1} 
snared vy 


Shop, witl 
city S id 
Mary 


Store, 


tre in Second prize of $50 was 
Worman, of Rikes Depart 
Dayton, Ohio, 


with Carl Rogers of Loew's Theatre in Day 


nent who cooperated 
ton. Third prize of $30 was split between 
Zella Miner, of Kahn's Department Store, 
Oakland, Calit Frank Burhans, 
ier of Oakland's Paramount theatre 

solation prizes of a copy of MGM/’s Albun 


and man 


Con 
of records of “Show Boat” were sent to fif 
teen other cooperating theatre managers why 
received honorable mention. 

the third 
two MGM 
Get 


This is conducted 
Others 


“Pagan 


such contest 
by the 
“Annie 
Love Song.’ 
the upcoming 
in the 
middle of 


organizations, 
Your Gun” 
Che next will be held soon on 


were and 


Fechnicolor musical, “Singin’ 


which will be released in the 


March 


Rain,” 


Jack Foxe, King of 
Washington Co-Ops 


Foxe, publicist 


Wash 
> oe 


for Loew's 
dubbed the 
Down, sends details 


Jack 
ngton theatres, who is 
Op King” in the Locx 
yf his “Most Important Kiss” 
ranged in cooperation with the 


contest, ar 
Hecht Co., 
lepartment store, as exploitation for “Lone 
Valentine's Day Those 
their “most important 
with sufficient verve, stood to partici 


Star,” as.a stunt. 


vho could describe 
kiss” 
pate in $350 in prizes, put up by the store 
France Jewelers, another local store, placed 
local 


contest, 


1 seven-eighths page in 
without the 
large pictures of 


Gable, 


newspapel 
but with 
ind) Clark 


message 


benefit of a 
\va 


Valentine's 


Gardner 
with a Day 


Puts Attraction Sign 
On Orchestra Lift 


Jim Durgan, publicist for John Hamrick 
theatres in Seattle, the 
“Quo Vadis” display manager Dan 
Redden contrived at the Music Hall theatre 
It was placed on the orchestra lift, so it rose 


sends a picture of 


which 


into prominence between shows and_ then 
silently sunk into oblivion while the picture 
Music the film 
served as accompaniment for the appearing- 


was on showing from 


ind-disappearing act, for promotional pur- 


Display, ten feet high, was calculated 
to catch the lights and demand attention 


poses. 
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The Air Force Association of Chicago 
selected “Miss B-29°—the girl with whon 
they'd like to fly into ‘The Wild Blue Yon 
der’ as promotion for the Republic picture 
plaving at the Roosevelt theatre 
v 
manager ol He 
Ont., 


Wilson, 
Chatham, 
horse as 


Horse.” 


Harry ( apitol 
theatre, 
wooden 


Wooden 


had a. genuine 


lobby, display for Phe 
5 v 
When Roy Robbins. manager of the Al 
dine theatre, Philadelphia, played the RKO 
“The Marines” he ar 
Marines, ot 
as attractive lobby display 
v 


Riese nback, Manager 


short subject Lady 


ranged to have actual Lady 


active duty 
ot Keith’s 


con pel a 


Edward J 
theatre in Cincinnati, found 
tion from the H. J. Heinz Co 
“Here Come the Nelsons” 
plays 


ready 


in promoting 
] 


with special dis 
v 

of the Harris thea 
conducted a 


Tommy Lee, manager 
tre, Warren, Ohio, 
school on stage through two weeks, 


cooking 
with the 
sponsorship of Century Food Stores 
v 

Jim Durgan, publicist tor John Hamrick’s 
theatres in Seattle, reports that visiting Uni 
versal stars boosted the opening of “Bend 
of the after the Portland 
premiere, 


River” one day 


v 


Larry Graver, manager of the Stanley 
Mastbaum theatre in Philadelphia, expanded 
24-sheet 


feet long, 


art into a really huge display, 48 
lobby big theatre 
v 
George Atkinson, dean of theatrical press 
agents, now making the rounds for Columbia 


in the of the 


Pictures, 


the New 


turning in field exploitation from 
Orleans territory 


Remarkably life-like likeness of newcomer 
Johnny Stewart, star of Columbia's “Boots 
Malone" which greeted patrons in the lobby 
of the Palace theatre, Cleveland, blown up 
to full size and hand-tinted from a sfill. 


1952 


\ delegation 
alities 


if seven Hollywood person 
Oklahoma City 
area during the week of March 

COMPO’'s Star 
will start in the 
of April 13th. 
v 


secretary ol 


exchange 
16th in the 
and an 


will tour 


Tours, 
\tlanta 


renewal of 
other 


the week 


territory m 


Bob Wile, the 
Theatre Owners of Ohio, reports the 


Ince pe ndent 
success 


the ~ Ponight at 8:30” e-teature, one 
i-night policy at ittle theatre in 


} 
how | 


Columbus 
Sheridat 


‘Steel 


Steel 


Universal's 
the 


eatured in a specal poster for the 


which was filmed at Kaiser 


Mills, is 


own 


Government's scrap drive, and 15,000 will be 


istributed to major industrial plants from 
v 

anager of the RKO Orph 
New Orleans, promoted a four- 
“Death of a 


ind obtained three columns of 


Dostel 
theatre, 


lohr 
un 
lav contest in the /tem for 
Salesman” 


Space ¢ ich aay 


v 


\ vacation in Texas, locale of the picture, 


s offered by Clark Jordan, city manager for 
Walter Reade’s theatres in Long Branch in 
1 


sponsored 


conte “Lone Star 


t to promote 
v 
“Movie Auctions” in 


with 


bid 


mer- 


which patrons 


script Irom ct 


chants 


obtained operating 
set up at the St 

Park, by 

benefit. ot 


has been 
Asbury 
with 


Jame s 
theatre, Helen Colocousis, 


manager the twenty local 


sponsors 
v 
ssecd 


With schools rece 


ngton’s 


a long Wash- 
Walter 


special Friday 


over 


Birthday weekend Reade 
theatres in New Jersey ran a 
atinee, with 


extra features 


v 
invitations to the screen 
r of Dorothy McGuire and Van 
a herald for 


Engraved wed 
Johnson, 
circulated a “Invitation” 
\l Schleicher, manager of tl 
re, at Kingston, N. \ 
v 
Freehold, N J celebrated ‘“Brotherhoos 
Week” in that ] 


special stage 


were 


Kingston 


farming community with a 


ippearance of a different com- 


mittee speaker each night, arranged by John 


Guttridge manager of Walter Reade’s 
Strand theatre 
¥ 
head of 
that the iy nail 
Blue Veil’ 
resulted 
the 


Arthur, 
reports 
“The 
California pattern 


Texas 


pitch 


Jack 
theatres 
he made 


for following the 


“twice nor 
mal” business 


ville 


five atres in Stevens 
re Xas 
v 

The Boy Scouts of America were the win 
select 
name for the former Arcadia theatre in 
York. When the Walter 
cided on “Baronet” as the 
Boy 


The theatre opened with 


ners “by default” in a contest to a new 
New 
Reade circuit de- 
the 
the prize 


“Navajo.” 


name ot new 


house, they gave t Scouts 


anvway 


45 





i 


ee 


S. which, com 


“SONG IN MY HEART” 8c: 


cessories material the disk 


eries and sh music publishers are prepar 
i BOX- ik CE UNE ing, add to the festive window, counter, and 


other in-store display s easily set. The con 
plete accessories and advertising lines, along 
hedule Implementation of the drive is made w with ; rge publicity section of striking 
the preparation of tree open-end 1 I ssorted feature stories and shorts 
nouncements designed to be used as teasers re all showcased in the soon-to-be-distrib 
ind on an around-the-clock saturation basis uted press book 

veeks lore opening and running throug! Details of fashion afflliations with leading 


manutacturers and merchandisers, and the 
drive still r step further 1 vavs and means ot effecting like tie-ins als 
receive top play in the campaign manual. A 
Capitol cords, is availal and case il int is the 


been distributed to 1,600 of nation’ With 





Jane 


Varden-Petite line of 
t Song in my Heart” inspired dress 


platter spinnet Phe intervies des with its advertising, direct mail, fash 
cord show salute to the on shows, point-of-sale campaign currently 
iw and ettective harbing or both th in tull sway among its 3,000 outlets situated 
vour playdate ‘oast-to-coast, which the ‘ampaign book 
idvertising campaign et 1 describes Pre-tested and pl ictical, ideas 
ind the An mutual benefitting campaigns are 
he screen and lin the elaborate manual 

prese ntations 


i Song in My Heart” is a captivat 


teaser fice medley, which with support 
nunitie ind other 


handling cannot miss being a 
ntion-gettings 


ittraction of the veat 
Re 


listributio 


Auwaves Tieups 


Dan Mich, editorial director of McCall's Magazine, shows Betty Hutton and Cecil B. 
DeMille the magazine's new section, "McCall's Goes to the Movies,” which is inaugurated as 
a regular front-of-the-book feature with the March issue, now on the stands. "The Greatest 
Show on Earth" has been selected as the highlights of the first issue. 
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A LETTER FROM MONTY 


The Round Table acknowledges 
with thanks the following personal 
letter from Montague Salmon, man- 
aging Director of the Rivoli theatre 
on Broadway, associated with Skouras 
Theatres in New York: 


Dear Walter, 

"To one keenly interested in the elevation 
of the standards of our industry, along with 
ever-increasing box office grosses, | can't 
help but observe the constant improvement 
in the section of the Herald which you con- 
duct. It is now to me the most important 
part of the magazine, and the first to which 
| turn each week. 

"You have become one of the foremost 
mentors in the industry, and | must confess 
that even such an old hand at the game as 
|, continually learn from you. 

"That, and your help in getting promising 
managerial materia! for us, makes you very 
important to me, and | can only express the 
wish that you may carry on for many, many 
years to come. With my kindest personal 
regards, 

Sincerely, 


"MONTY" 





How To Make News 
In Sacramento 


Fred Curtice, 
theatre, Sacramento, 
in his neighborhood by offering “La Ronde” 


manager of the Esquire 
California, made news 


—one of the greatest films ever made (it 
says here) as an experimental attraction fot 
the so-called “art” audience. \ private 
screening for opinion makers, and the house 
staff in tuxedos, with carnations in their 
buttonholes, made an event for the theatre, 
and Fred remarks, they kept their souvenir 
programs. Comments were good, and the 
drama critics of the leading newspaper gave 
the picture a fine write-up. 


Play-Money Bills fee 
"Las Vegas Story" 
\dam G. Goelz, manager of the Hippo 


circulated not- 
$1,000 


drome theatre, Baltimore, 
very-convincing play money bills, 
denomination, as advertising for “Las Vegas 
Story”—but it contained a laugh, which is 
more important. The green stuff was clearly 
printed “It Ain’t Hay”—and labeled ‘1,000 
smackers.” It helped to identify the picture 
and to create interest in Las Vegas, which 
is not a suburb of Baltimore. 





THE 
SANGER THEATRE 


Roser H. Revzer 
MANAGER 





Very interesting business card used by 
Robert H. Retzer, manager of the Sanger 
theatre, Sanger, California. Bob is city man- 
ager for two Lippert theatres there. We 
don't know where he got the design, but it 
makes a good introduction. 





Selling Approach 
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In color by 


HONG sg rae agra 

Technicolor. rt of a thousand aangers. 

A priceless ida 

man, with a price on his head! Betweer 
r 


a beautiful woman and a 


this reckless soldier of fortune and a fortune 
in gems, stood hi nscience and the trust 
in a little boy's heart. 24-sheet pictorial i 
spectacular for lobby or marquee art 
6-sheet and 
illustration. Herald keys the campaign with 
a cover that is repeated in newspaper ad 
Mat No. 30! and | 
tyle. You can fo Ow Tn tTneme in severa 
sizes. Other newspaper ad mats in the style 
»— the herald spread are 

place but have plenty of ac 


mailer posters have milar 


ok ntriquing in Chinese 





bination of the two will get them all in 
mats and stories show Ronald 
Fleming and Danny 
young Ter. Sma 





Public ity 
Reagan, Rhonda 


Chang, cute Chinese 
pace newspaper and program mats are 





provided. Composite utility mat i me 
thing to show your »mposing room fore 
man and get his cooperation. Pressbook 





uggests Chinese girl street ballyhoo, jewe 
display, tea tieups, and improvised Chinese 


for house staff. Oriental prox 


y 








costumes 
and some teaser ads in simulated ‘Chinese 


ettering will arouse curic Ty. 


HERE COME THE NELSONS—Universal- 
International. The lovable, laughable, won 
derful family f radi fame. Ozzie and 
Harriett, David and Ricky, bringing all the 
fun and adventures that have rockea the 
airways. A family picture about radic 
favorite family. 6-sheet and other poster 
have good portraits ot the popular star 
The herald keys the campaign tor sma 
ituations, and will be especially attractive 
to family groups. "The Nelsons’ are nice 
looking, nice acting folks that will make 
friends among your neighbors. Newspaper 
ads in all sizes follow the advertising theme 
which ‘abvtidacat the cast and radio char 
acters. Universal has a national tieup with 
H. J. Heinz, the radio sponsors, and the 











picture i as having 57 Kind 
Fun''—but we don't disagree with that 
any more than we do with your own Tieut 
with ocal grocery and food stores at tt 
nnin’ cfcala. Ghowmer incall brackets car 
do well with cooperative a Tie at The 
national or local level. r ha 
merit that may be accu » cor 
tinuing eries of tami y file and th r 
dustry needs more ot this type of produ 
tion. A 5-minute open-end radio transcrit 
tion is available 7 31 station 
Promotions in Cini 

\ round of promotiot n the staff ot 
Larry Graburn, iiss of Advertising and 
Publicity for Odeon Theatres Canada 
Ltd., Toronto, is good news to Jin Hard 
man, Wannie Tvyers, Chris Holmes and 
other Round Table members among the ci 


cuits showmen. 


1952 


LONE STAR <-Mewe- reek ci He 


Clark Gable fights the bat x 
Gardner Tignt the partie t ex A 
woma ke y nt going To k a 
than one mar ke th Sh k silk 
yeT spark wr e near fr 24 ne 
pretty well crowdea with type still has valu 
abie art work tor marquee and !obvt 
play. Other « ters and window ra 
nilar style. Exciting herald w tart of 
any campaign in high gear. It has a ver 
that's dynamite, and an inside spread that 
ntains all the best of the advertising f 
th tilm. A specia et T x or | 
ang sch 20x60 inches, ir 
Newspaper ad mats give you that herald 
ver T € tT the Twe Tar r 9 variet 
T € ana ape Out a NPE ng 5] 
tn f nt t IL: t w TOK nN af tne 
box oft to buy tickets. Clark and Av 
yetner are a nboinat t jraw ft 
{ f ad mats in all sizes f na t 
tions and monthly programs. A specia 
age perative ad mat 3 Lone Sta 
jzzie, put the pieces together ) 


hants ads. Order mat 16x20 inches, N 
8XA, from National Screen. Publicity mat 


yOu Tree newspaper space 


JAPANESE WAR BRIDE — 20th Say 


Fox. King Vidors ry tT miscegenet 
ve, with Shirle, y Yamagouchi, exot Jar 
nese star Ina D n Tay yr, neadina the 
ast. 24-sheet and other posters are par 
t iy arama snd forceful, witt t 
t art work f bilitie f bby ar 
rqu Jisplay. Herald not istratea 
n the pressbook. but t¢ ea Ce ome Seeaey 
wn distinctive advertising theme t reate 
] different presentation. Newspaper ad 
nat ine JOINgG a set of Teaser Ww Tra 
tention and ar ¢ ty in ar tua 
n. The story theme eat -e 
tal to many rv men who have 
fF Pacif area Pre k } 
polidiy aduit tTneme t k it tor 
week and non-juvenile aud tind 
thing obj nable, and 1 ad N 
2 C wr hb . 4 Ex + 7] f = ’ 
Flectrif 1 sa 1 int 
nail tow Mara-nitting t ron 
mewha ; ark . +t 
king qualitie attract ‘ 
tr re K, a , vit 
€ y Y +h Y + + 
3 f Ww T tr ene } } 
tor 


TO BE SURE 


OF BEST QUALITY and QUICK SERVICE 


MADE-TO-ORDER 


TRAILERS « FILMACK 


CHICAGO 5, ILL. 
piaiihdl 1327 S. Wabash 










NEW YORK 18, N. Y. 
630 Ninth Aveune 


































































Columbia 


HILLS OF UTAH 


rWwo OF A KIND 


TWO OF A KIND 


Db 


Lippert 


AS YOU WERE 
t Joe 


A 


LITTLE BIG HORN 
! 


Metro-Goldwyn- _— 


KEY TO THE CITY: « G 


y 


PEOPLE AGAINST O’°HARA, 


SHOW BOAT 


I 


WW 
TERESA 


t 
( 


Monogram 


SIERRA PASSAG: co W 
I 


s was a 


SKIPPER SURPRISED HIS WIFE, 


- «+ the original exhibitors’ reports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


Paramount 
— 1 payed inet Ron 
P y d Wa 


rth 


RKO-Radio 


OUTRAGE: 


Republic 


HON EYCHIL E: 


Mond 
Drive 


—_ ict ROBIN —o 
Rogers 


THE 


£ 
MI 


Twentieth Century-Fox 


F set EN, THE: 
we 


ee ET ME AFTER THE SHOW: 
t Carey—Disappointing gross 
“ 1 our estim ati I This 

w t let is low ater 


r, but the roles Fox are giving her 

so loud and brassy Played Sunday, Monday 

bruary 10, 11.—Rowell Bros Idle Hour Theatre, 
irdwick, Vt 


PEOPLE WILL TALK: Cary Grant, Jeanne Crain 
yphist 1 « medy, _ good. Did average gross 
Mon , February 17, 18.—Rowell 

rt apd Hardwick, Vt 


ee OF THE TEXAN: Dale Robinson, Joanne 
exceller the kind that will bring 
. fine family picture. Dale 
tops, but Walter Bren 
All comments were favor 
d business was above average. Played Satur 
Sunday, Monday, February 16, 17, 18.—O. Fomby, 
ila Theatre, Homer i 


United Artists 


Lb mena  PUSRANDS : Emlyn Williams, Louis 
one went over pretty well—has some 

a good ending H ad a good crowd 

age Played Wednesday, Thursday, 

m Po on Theatre, Paonia 


Universal International 


ines « -E CROSSBONES: Donald O’Connor, Helene 
tyt o and comedy jt don't go 

i name here 

down to 

Myror 


e talked 
muugh busi 
Since the 
ontent was nil, 


HARVEY: James Ste t, Je hin ul Against 


nto playing 
You 
PRINCE WHO WAS A THIEF, THE: 


small t 
and goc 


Columbia 


DAY WITH THE FBI, A: Documentary—Good spe 
production 1 ver nteresting I man aged some 
on from t nd business was good 


Neltsel, Jun , ra Seen, Wisc 
cringe ion ie agence omedy Favorite—1 
sn't ar r f ur that can touch Col 

page) 
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(Continued from opposite page) 
when it comes to two-reel comedies. In spite of the 
all too apparent corniness, my patrons howl with de- 
light at these subjects. This one is particularly corny 
and particularly good.—Carl F. Neitzel, Juno Theatre, 
Juneau, Wise 


Metro-Goldwyn-Mayer 


DROOPY’S DOUBLE TROUBLE: Technicolor Car 
toon—I wish they would make more of these cartoons 
Droopy is a hit with everyone here Pat Fleming, Gail 
Theatre, Round Pond, Ark 


SLICKED-UP PUP: Technicolor Cartoon—Good car 


toon with lots of laughs.—-Francis Gill, Paonia Theatre 
Paonia, Colo 

SPRINGTIME IN THE NETHERLANDS: People 
on Parade—Good travel short for flower lovers—gooc 


angle for garden clubs.—Francis Gill, Paonia Theatre 
Paonia, Colo. 


RKO-Radio 





edy—Gil gets 





FAST AND FOOLISH: Gil Lamb ¢ 






into a motorcycle race to impress hi rl friend and 
the results are hair-raising and hi us Laughs 
drowned out our sound.—Pat Fleming, Gail Theatre 





Round Pond, Ark 


Universal International 
FUN AT THE ZOO: Two Reel Special “Very, very 


good subject—-just like a circus, only better.” Those 
were the comments on this pleasing short 
you’re doubti about the strength of the program, 
shoot this in and advertise it—both kids and adults will 
love it.—Carl F. Neitzel, Juno Theatre, Juneau, Wisc 





Warner Bros. 
RIDE, COWBOY, RIDE: Technicolor Special—A 


very good short subject with Dennis Morgan. Excel 
lent color and nice music. Deserves best playing time 
Rowell Bros., Idle Hour Theatre, Hardwick, Vt 


Vivien Leigh Wins Top 
Women's Club Award 


Vivien Leigh has been chosen best actress 
of 1951 for her performance in “A Streetcat 
Named Desire” by the Motion Picture Divi- 
sion of the General Federation of Women’s 
Clubs. Kirk Douglas was named best actor 
for “Detective Story” and Joseph Man- 
kiewicz best director for ‘“‘People Will Talk.” 
Chosen the 10 best films of the year were, 
in order of their choice: “The River,” “A 
Streetcar Named Desire,” “An American in 
Paris,” “Death of a Salesman,” “Bright Vic- 
tory,” “Tales of Hoffmann,’ “Detective 
Story,” “Quo Vadis,” “People Will Talk” 
and “Decision Before Dawn.” 





Wayne and Fellows Form 
Producing Company 


Independent production has been entered 
by John Wayne and Robert Fellows. Mr. 
Wayne will make all films not previously 
committed available 

Current commitments for the star are for 
one picture annually for RKO, Republic and 
Warners, and one for John Ford. 











PURCHASING AGENT 

Foreign and Domestic 
Film Distribution 

729 7th Ave., N. Y. 19, N. Y., Circle 5-4574 


Serving the Industry Since 1913. 
Negotiations in Any Language. 


ae 






CABLE: 
HENARIAS, N. Y. 
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Short Product in First Run Houses 


NEW YORK—Week of Feb. 25 


CAPITOL: Whose Kitten Who. .Warner Bros. 
Memories of Famous Hollywood 


MN 0h 8.3 Wav x see vasgnsne Columbia 
Feature: African Queen United Artists 
CRITERION: Olympic Elk........ RKO Radio 
Feature: Snow White and the Seven 

Dwarfs RKO Radio 
GLOBE: Vegetable Vaudeville. ...Paramount 
1 Cover the Everglades.......... Paramount 


Feature: When Worlds Collide Paramount 


MAYFAIR: Paris—New York...Warner Bros. 


Feature: Sailor Beware Paramount 





PARAMOUNT: Winter Holiday...RKO Radio 
America's Singing Boys........... Columbia 
COnete COMO on ccceccccsssvess Columbia 
Feature: A Girl in Every Port RKO Radio 


RIVOLI: Woody Woodpecker (Time 
errr rere Universa’ 


Feature: Viva Zapata! 20th-Fox 
ROXY: Papa's Day of Rest......... 20th-Fox 
Feature: 5 Fingers 20th-Fox 


WARNER: Songs of All Nations.Warner Bros. 
Ge PTO 6 8 hiv kwiccte eects Warner Bros. 
Land of Trembling Earth.......Warner Bros. 
Feature: Retreat Hell! Warner Bros. 








Revamp State Department 
"Voice'’ Organization 


The State Department last week an 
nounced a new administrative setup for its 
overseas information program, designed to 
accelerate the activities of the film and other 
divisions of the “Voice of America” pro- 
gram. The information and educational ex- 
change programs have been put in a sepa 
rate International Information Administra 
tion to be headed by Dr. Wilson Compton 
former president of Washington State Col 
lege, who will report directly to the Sec 
retary of State. The Assistant Secretary of 
State for Public Affairs, who hitherto has 
headed this setup, will act as policy adviser 
on informational activities, while the Comp- 
ton group is the executive agency. Edward 


W. Barrett is expected to resign this latter 
post shortly and the White House to name 


a successor 


MGM Picks Comedy As A 
Promotion Prize Film 


“Just This Once,” to be released March 7 
ind starring Janet Leigh and Peter Law 
ford, has been named MGM’s second picturé 
for the “Promotion Prize of the Month.” 
Exhibitors will have until June 30 to submit 
entries on the comedy for a first prize ot 
$500, a second of $250 and five $50 awards 
“Invitation,” starring Van Johnson, Doro 
thy McGuire and Ruth Roman, was_ the 
initial slection in the contest 
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The Altec 
Service Man and 
the organization 
behind him 
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161 Sixth Avenue, 
New York 13, N. Y. 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Film buyers of independent circuits in the U.S. rate current EX AA AV BA PR 
product on the basis of its performance in their theatres. This Journey Into Light (20th-Fox) f - , . ‘ 
108 attractions, 5,051 playdates 

tHles run alphabetically umerals refe he ) f en- 
Titles run alphabetically. N ve rals refer tot : number of a Ledy and the Bandit, The (Col.) ae See pan ie 
agements on each attraction reported. The tabulation is cumula- Ledy from Texas, The (U.I.} a eae ee 
Dacever (+) denotes attractions published for the first time. Lady Pays Off, The (U.1.) - 2 6 12 2 
Asterish ) indicates attractions which are listed for the last Lavender Hill Mob, The (U.I.) 5 | 2 - - 
, Let's Make It Lega! (20th-Fox) | « § 2. 
ee Light Touch, The (MGM) < ae a ee 
EX means Excellent; AA—Above Average; AV—Average; Little Egypt (U.1.) | 8 29 10 Jf 
BA Below Average; PR Poor. tLone Star (MGM) 2 2 - - - 
: Love Nest (20th-Fox) - | i as 20 


THE FILM BUYER'S RATING Man Sith’ Clk (GM) ae 
age a A (20th-Fox) 


tt 

>> 
BG 
8s 
aS 








EX AA AV BA PR Model and the Marriage Broker, The (20th-Fox) ~ I 7 10 2 
k *Mr. Belvedere Rings the Bell (20th-Fox) 9 7 2 @ 10 
Adventeres of Captain Fabien (Rep.) ee et ge kenetom, (em) oS 
ventures of Captet ian (5 = - : 
An American in Parte (MGM) 13 42 2430 8 My Favorite Spy (Para.) . 8. 2B 5 wi 
Angels in the Outfield (MGM) ! i 45 38 9 
Anne of the Indies (20th-Fox} - 8 24 «27 10 No Highway in the Sky (20th-Fox) ~ | 2 
Bannerline (MGM) - - 3 § WW tOn Dangerous Ground (RKO Radio) ~ ~ | 3 1 
Barefoot Mailman, The (Col.) 3 i it | | 
Behave Yourself (RKO Radio) + eC ae: ans 
Bend of the River (U.1.) 4 - 3 - - Painting the Clouds With Sunshine (W.B.) | 30 49 44 3 
Blue Veil, The (RKO Radio} 19 49 «16 2 - Pandora and the Flying Dutchman (MGM) - 5 6 4 2 - 
right Victory (U.1.) - 2 8 5 7 People Against O'Hara (MGM) | >. 07 
People Will Talk (20th-Fox) 1 17 36 39 
Place in the Sun, A (Para.) 14 54 2)I 2 - fe 
Callaway Went Thataway (MGM) 2 5 16 15 5 «” 
Cave of the Outlaws (U | } | 5 4 Wl 3 
Christmas Carol, A (U.A.) - - 3 - 4 Racket, The (RKO Radio) 5 13 i 6 19 
Cimarron Kid, The (U.1.) - 23 2 | I Raging Tide, The (U.1.) - | > 3 4 
Close to My Heart (W.B.) - 14 32 13 4 Red Badge of Courage, The (MGM) - 6 13 8 6 
Come Fill the Cup (W.B.) . 7 7 ws BB Reunion in Reno (U.1.) - I 4 4 13 
Cressuinds (Para | 2-2? 7 2 Rhubarb (Para.) = Ve 3228 8 
*Rich, Young and Pretty (MGM) 2 31 60 28 2 
Darling, How Could You! (Para.) ~ | - 15 13 Room for One More (W,S.) ' i. ‘ 
David and Bathsheba (20th-Fox) a) i ae ee 
Day the Earth Stood Still, The (20th-Fox) 2 #22 40 35 7 Sailor Beware (Para.) it 3 - - - 
Decision Before Dawn (20th-Fox} - | 10 «12 2 Saturday's Hero (Col.) - I7 29 20 7 
Desert Fox, The {20th-Fox) 4 32 40 #19 2 *Secret of Convict Lake, The (20th-Fox) * Ww 8 I 
Detective Story (Para.) 2 14 15 it 2 Silver City (Para.) - 3 24 9 a t 
Distant Drums (W.B.) 23 20 20 | - Slaughter Trail (RKO Radio) ~ - 7 10 6 
Double Dynamite (RKO Radio) - = 2 22 12 Starlift (W.B.) 3 34 46 22 5 
Drums in the Deep South (RKO Radio) - 3 10 . 3 Strange Door, The (U.I.) - - - 4 | 
Streetcar Named Desire, A (W.B.) 9 3 - I - 
m Strip, The (MGM) | - 8 8B 8 
Elopement (20th-Fox) . tO eae rears 3 Submarine Command (Para.) | . H 6 
Sunny Side of the Street (Col.) - 5 10 5 - 
Five (Col.)} 2 3 a = 
at — oor = ‘- 7 7 "I Tall Target, The (MGM) = a OF eae 
~ ° ony > Tanks Are Coming, The (W.B.) | 17 36 19 23 
Flight to Mars (Mono.) 2 2 3 2 | T b . = , - a 
embo (RKO Radio) 4 
raphy Sea me i aee ae gene Ten Tall Men (Col.) oe eee 
ort Defiance (U.A.) ee | pee ae Texas Carnival (MGM) ie ~ ie eee 
That's My Boy (Para.) 47 45 20 7 - 
Girl on the Bridge (20th-Fox) sh . = 3 2 Thunder on the Hil! (U.I.) - 3 16 10 12 
Golden Girl (20th-Fox) a 5 aw i5 Tomorrow Is Another Day (W.B.) - ~ 6 9 & 
Golden Horde, The (U.1I.) 9 23 28 9 Too Young to Kiss (MGM) 4 52 4! 6 - 
Two Tickets to Broadway (RKO Radio) | 17 37 15 
Harlem Globetrotters, The (Cx | 2 | 2 - 
Here Comes the G m (Para 17 36 40 9 19 Unknown Man (formerly Behind the Law) | 
Honeychile (Rep.) | 7 6 2 4 (MGM) - - - 9 5 
Hong Kong [Para.) 1 7 a 2 a 
Hotel Sahara (U.A.) ae ii Warpath (Para.) a sa. et ae | 
Weekend With Father (U.I.) - 4 12 10 ! — 
I'll Never Forget You (20th-Fox - 1 5 5 Well, The (U.A.) ~ 6 2 2 3 
I'll See You in My Dreams (W.B.) 9 17 30 3 | Westward the Women (MGM) 10 37 “a - - 
It's a Big Country (MGM) 3 6 When Worlds Collide (Para.) I 7 @ 19 16 
Wild Blue Yonder (Rep.) 9 10 13 9 - 
Japanese War Bride (20th-Fox 6 2 
Jim Thorpe—All American {W.B 6 29 33 7 You Never Can Tell (U.1.) - ! 4 4 7 
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Anything Can Happen 


Paramount—Citizenship Comedy 
Dealing with a small band of immigrants 
from the Georgian sector of Russia, “Anything 
Can Happen” is a warmly human sermon on 
American citizenship, full of chuckles relieved 
by a few tears and an occasional bit of real 
hilarity. The generally first rate cast is headed 
yy Jose Ferrer, 1951 Academy Award winner, 
to nobody’s surprise, turns in another 
thoroughly satisfying performance as the young 
man from Russia who learns about life and 
love in the United States 
The screenplay by George Seaton and George 
Oppenheimer, based on the book by George and 
Helen Papashvily, follows Ferrer’s arrival in 
the United States, accompanied by a Turkish 
pal, Kurt Kasznar, and a knowledge of English 
made up of only “How are you?” From there 
Ferrer goes on to learn about the American 
judiciary system (when arrested for picking 
flowers in Central Park), the freedom of 
thought and movement as personified by a 
rather mad and gregarious group of earlier 
immigrants, and love from Kim Hunter, a court 
stenographer 
When Miss Hunter is forced to return to 
California from New York because of illness 
in her family, the whole Georgian crew sets 
out with Ferrer to help him pursue his love, 
bundled into second hand car and guided 
principally by a compass. Out west, Ferrer 
buys a run down orange ranch and eventually 
is able to persuade Miss Hunter that she needs 
him as much as he needs her. America, he 
finds, is a wonderful place where an immigrant 
of five months can be asked to pay real estate 
taxes—where, in short, “anything can happen.” 
The somewhat episodic and fairly time-worn 
nature of the story is more than compensated 
for by G Seaton’s direction, which has 
brought out the best in each member of the 
cast, including Eugenie Leontovich, Oscar 
Karlweiss, Oscar Beregi and Makhail Rasum- 
ny as a few of the Georgians. Matters move 
at a brisk pace at all times so that the comedy 
actually is heightened by the message. Victor 
Young’s music including a number of 
folk tunes, sustain the film’s 
over-all gay, yet mood, William 
Perlberg produced 
Seen at New York screening room. Review- 
er’s Rating ‘ Good.—VINCENT CANBY 
Release dat ¥ ? Running time, 107 minutes 
A No. 1 al audience classification 
e Ferrer 
Hunter 
Kurt Kasznar 
Oscar Bereg 
Marlowe, 
Danaroff, Na 


who, 


George 


score, 
much to 
sentimental 


does 


Karlweiss, 
Dennis, Gloria 


Alex 


Osear 
Nick 
Vv 


Voskovec 


Pride of St. Louis 


20th-F ox—Dizzy Dean Biography 


Sooner or later somebody was bound to get 


story of Jerome 
Cardinals’ fabu 


uround to filming the life 
“Dizzy” Dean, the St. Louis 
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lous pitcher of the 1930s. It’s happy news that 
it was done. Dan Dailey, in the title role, 
turns in probably the best performance of his 
career. The resulting film should please just 
about everybody—young and old, fans who 
range from inarticulately lukewarm to vocifer 
ously hot on baseball. It’s a sometimes touching 
film, humorous, clean and exciting in the spirit 
of the game it portrays 

The screenplay by Herman J. Mankiewicz, 
based on a story by Guy Trosper, follows 
closely what has come to be the accepted pat 
tern tor screen biography of this sort. Dean, 
a clever, grandstanding backwoods Arkansas 
pitcher, is picked up by the Houston scout, 
quickly rises to fame with the St. Louis Cardi 
nals, then must face the facts of readjustment 
when his pitching arm goes the way of all 
things. It’s a simple story, told with a minimum 
of mawkishness and a maximum of understand 
ing of the subject. 

As the drawling, corn-accented pitcher, Dai- 
ley remains remarkably restrained throughout, 
clowning almost continually but always within 
the framework of the character. In the con 
cluding sequences, in which as a baseball an 
nouncer he is attacked by a righteous St. Louis 
PTA for murdering the English language, 
Dailey even rises above the script’s bald bid 
for pathos to make the situation honestly 
affecting. 

Joanne Dru turns in almost as neat a per 
formance in the much less demanding role of 
Dean's wife. She, of course, leaves her husband 
at one point in the film (in a successful effort 
to get him to face up to his end as a pitcher) 
but is on the sidelines throughout the many 
highlights of famous Dean victories. Newcomer 
Richard Crenna also gives a very promising 
performance as “Daffy” Dean, Dizzy’s quiet 
and unfortunately nicknamed brother. Harmon 
Jones has directed with an agile, facile hand, 
integrating the various baseball sequences so 
as to get the maximum excitement from each 
while at the same time building the story line 
Jules Schermer produced 

Seen at New York screening room 
er’s Rating: Very Good.—V. ( 

Release date, April, 1952. Running time, 93 minutes 
PCA No. 15488 General ar classification 
Dizzy Dean Dan Dailey 
Patricia Nash Dean Joanne Dru 
Richard Hylton, Richard Sanders 

Brown, Leo T. Clea I 

Stuart Randall, 

O'Flynn, Cliff Clark 
Pattee Chapman, 
Duncan, Clyde Trun 
lack Rice, Al Green a 

5 1 Card, ( rge MacDonald, Joan Sudlow 
ll, Larry Thor, John Wald, Hank Weaver 
Forman, Jack Sherman, Tom Hanlon, Chet 
John Doucette, Harris Brown 


Review- 


audience 


Crenna, 


Kenny 


Huntley, 
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When in Rome 
MGM—Priest and Convict 


Clarence Brown, producer director, has 
made a warm and human picture of the adven- 
tures in Rome during the 1950 Holy Year of 
two Americans, one a priest and the other a 
criminal who posed as the priest. Much of the 
credit for the successful results also are due to 
Van Johnson, the priest, and Paul Douglas, the 
convict, who achieve credibility in their rather 
unusual roles 

The basic plot elements offer special exploita 
tion possibilities. In addition to the dramatic 
struggle of the priest to decide whether he 
should help the police apprehend the criminal or 
try to bring about his repentance, potential audi 
created by the 


Holy Year 


and 


background 
\uthentic 
shown, in 
had to 


ence interest may be 
of Rome during the 
in that city are prominently 

cluding the four ! 
be visited by the 

rhe screenplay by Charles Schnee and Doro 
thy Kingsley from a story by Robert Buckner 
is simple \ priest, sent on a pilgrimage to 
Rome by his parishioners in a coal mining town 
in Pennsylvania, finds that his cabin-mate on 
the small steamer is a rough character who is 
silent about his work Despite contrasting 
characters, the two become good friends. Con- 
sequently the shock is considerable when the 
priest learns that his companion has slipped off 
the boat disguised in his cassock. When the 
priest leaves the boat clothes left 
behind, he is arrested as an escaped convict. 

After difficulties, the priest establishes 
his true identity and reluctantly consents to help 
the police find the convict. Meanwhile the latter 
has successfully passed himself as a priest and 
is quartered in a monastery at Rome When 
the priest catches up with his former shipboard 
iriend, he is persuaded to let him have 24 hours 
more treedom before surrendering to the police 
rhe criminal is touched by the religious atmos- 
and spirit of Rome and he decides to 
make the Holy Year visits to the four major 
churches. He is arrested at the end of his pil 
grimage at St. Peter's he priest is at first 
determined to seek a pardon for him. Then 
news comes that the criminal has escaped once 
again. The priest is disheartened that the man 
was insincere until he finds him, now a brother 
in a strictly cloistered order whose members 
speak only to their superiors and pray for their 
sins and those of others 

Johnson and Douglas are excellent in their 
roles, bringing out not only dramatic values but 
also many charming humorous touches 
Calleia, Carlo Rizzo, ludor 
good in small parts 

Reviewed at the home office 
Rating: Very Good.—M. Q., Ir 

Rel ¢ t April, 19 Runn ng time 


General idence 


locales 


major hasilicas which 


pilgrims 


wearing the 


some 


ph 
phere 


Joseph 


and Owen ar 


Tudor Owen, Dino 
io Siletti, Argentina Brunetti 
Yarnell, Charles Fawcett, bert 
. Adriano Ambrogi, Amina Pirani Maggi, Ca 
i useppe Pierozzi, Guido Martufi, Joe Fale 


Mimi 
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. pense and en » make a ( States destroys a British n 
Young Man With Ideas ] i Z Mis ent - u d ; : ot g's s varie s pomarin s 
WG M—Comedy Drama PR gapens sh ta 2 ae : Bills ice caeation van err ays Nillain rset 


[Treasure land 

Pan.” Mauri 

Frank King produced, while Edw 
lirected from a_ screenplay 
Sidney Harmon, based 


Okinawa 


Columbia—Naval Warfare 
Ok i is another cl 


othe chap 
came to sta 
noderately 


ree it : 
ntic Naval records of the Monogram-Silvermine— 
Aha at ;' wecice Different Western 
prod ponent haan wi rl rowing the book of Western formula and 
cox, intial Geos taeeetiia dies ets oo € out the window, and sticking tight to a 
from Japanese newsreels, of the suicide pilots straight story, producer A incent M Fennell) 
making their ceremonials before taking off fron sep barcsctiee. scape with a drama of the Old West 
Pg PPP sure to make patrons and exhibitors happy 
The fact, however, is strung out on a tram You've got to go back to the free-riding era ot 
Gee eisai. Lam cacmaataeee Pat O’Brien Bill Hart and Tom Ince for memory of a 
he skipper of a war-weary destroyer cael Western eager = ar rewnmees and 
is assigned to picket line around Okinawa a se ae pris vie - a Bes 
to protect supply ships and forces ashore. Th ine free-riding performance in the principal 
a Se ae ated shite tattle aald i role. It's a picture a showman can make 
Stee eevines, the beavers Sod tte vipat eat: promises to his customers about, and about 
of the men I are average ty] it which they'll make the same to their friends 

Demian the id Maly weteran: the “had - The screenplay by Dan Ullman, strongly 
ga” : hewing operator w directed by Lewis Collins, opens with Waco, 
the entire supply of shi Texas a rufhan-ridden town of some 600 popu 
dromatic traiisition occasi lation dominated by one Bull Clark Elliott, a 
e documentary approacl a stage driver newly arrived, plays poker with a 
. many. intimate ellipses into group including ( lark, catches the latter cheat- 
eet SS tecnenreee gee ie tn. iis ing and kills him in self-defense, but Clark’s 
Ik b S ; cronies are for lynching him and he flees town 
Ta A out a tranger Pat O'Briet al ' ne Pursued by placards offering reward for his 


1 } irrest, he blunders into the canyon hideout o 
MGM—A Boy and a Dog t more individual in ro conn See, Be et parrscgdlhay 


ae : ” \ a notorious outlaw named Curly Ivers, who was 
\ ln " 1s itis ) 


: serena Riche ee ces LEONE na MASSER? ee pres similarly pressed into outlaw vears before, 


and is persuaded 


“ by Ivers that th is no future 
the 


cutive cficrs r him save in banditry | ri with the 


series of bank rr ies, wind 

1 and captured, | the few law 
of Waco p he reward 

| he Clark murder 
sheriff. H« 

to keey 


* lieuten 


creas 


Mutiny 


U.A.-King Bros.—Sea Saga 





ADVANCE SYNOPSES 
JUST FOR YOU 


(Paramount) 

PRODUCER: Pat Duggan. DIRECTOR: 
Elliott Nugent. PLAYERS: Bing Crosby, 
Jane Wyman, Ethel Barrymore. TECHNI- 
COLO 


MUSICAI 








money 
a Broad 


is not beer 


ns the individual 

s losing thei 
ne Wyman, his 
headmistress 0 


becomes critica 
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year-old son misinterprets Jane's 
falls in love with her rhings, 
however, work out to the lenaaibeieets of the 
children parent 


LYDIA BAILEY 
(20th-Fox) 
PRODUCER: 
TOR: Jean Negulesco. 
Robertson, Anne Francis. 
ADVENTURE. In the year 1802, a young 
soston lawyer, Dale Robertson, 2 Haiti 
to find Anne rancis, whose estate he must 
settle The island at that time is torn in the 
strife L’Overture, the 
, who wish to retake 
Miss 


back 


when his 17 
interest and 


and 


Jules Schermer. DIREC- 
PLAYERS: Dale 


es to 


black 
presidet 


DOSSESSIOT ot 
possession of 


the country. Robertson finds 
Bailey) and against a 

ren 4 war and rebellion, they fall in love 
an oe the same time manage to help the 
ot thee Haitians against the French 


SHORT SUBJECTS 
CANDID MICROPHONE (Columbia) 


Series 4, Number 1 (4551) 
Allen Funt, conductor of the Candid Micro- 
phone series, takes his hidden camera and mike 
into a Niagara Falls travel bureau. First he 
meets two girl tourists who are on the lookout 
for a dungeon to visit. He also runs into an 
adamant old lady who refuses to believe that 
he is the man who puts people on the movie 
screen, 
Running time 


EVERYTHING'S DUCKY (Paramount) 
Topper (M11-2) 

A couple of ducks, Wilbur and Henrietta, 
are the proud parents of a flock of ducklings 
who are a treat to watch even when they are 
stealing the kitten’s milk and the dog’s food 
After tea, the ducks go for a picnic, during 
which Wilbur gets lost and has to fight his way 
out of a paper bag. Some trouble for a duck 
Running time 10° minutes 


NO SMOKING (RKO) 
Walt Disney Cartoon (24105) 

Goofy, as Columbus, discovered smoking as 
well as America and shows what the habit has 
done to some people. A man facing a firing 
squad does so a pily—with a “Phylis Morrison” 
between his lips. A smoker is a happy person, 
Goofy until he gives up the habit. His 


. rancis (Lydia 


caust 





10 minutes 


shows, 


friends refuse him cigarettes. He gets the nervous 
shakes. And when, as a last resort, he is able 
to bum a cigar from a banker, it 

explode im his face. 

Running time 6 minut 


MAGICAL MAESTRO (MGM) 

WUGM Technicolor Cartoons It’ -338) 
Poochini, the pup, tries to outwit 

and winds up conducting an orchestra 

most unort meert ever given 

R nD 


LOOSE NUT (U-I) 


Halt La art (Reissue) (7321) 

Wo only Bae out tor a game of golt 
gets mixed up with park 
vorkers laying a cement walk. He messes wy 
nt with worly aimed shots 
it out again by putting trowels 
and skating over the surface as if 


} 
is liable to 


a Magician 
in the 


hodox c 


in the park, some 


the new ceme some 
but smooths 
on his feet 
it were 1c¢ 
Running 


EVERY DOG HAS HIS DAY (Warner Bros.) 
Sports Parade (8503) 
Various types of 
grounds, their work 

sented in this film 
are Welch Corgies, 
Danes, Huskies, 
mations, Afghans, 
Running time 


ABOU BEN BOOGIE (U-!) 
Walter Lantz Cartune (Reissue) (7322) 
Things are hopping inside the Adobe Club 
as the various Arabs seek an evening of fun 
A shapely girl is dancing and the song being 
sung is about Abou Ben Boogie, the Oriental 
Rug Cutter whose advances toward the girl are 
checked repeatedly by a dancing horse. The 
girl manages to elude the wolfish Abou Ben 
Boogie and all her other Arab fans. 
Running time 7 


TEX BENEKE (RKO) 
(Musical Reissue) (23201) 
The Tex Beneke band plays “Moonlight 
Serenade,” “In the Mood,” “Don’t Be That 
Way,” “Five Minutes More,” “Serenade in 
Blue,” “American Patrol” and “Some Other 
Time.” Vocalists heard on the program include 
Artie Malvin, Bobby Nichols, Lillian Lane and 
The Crew Chiefs 
Running time 


tree 7 minutes 


canine life, their back 
and_ their play, are pre 
Among the breeds shown 
French Poodles, Great 
sheep dogs, Chihuahuas, Dal 
and hunting and bird dogs 

10 minutes 


minutes 


18 minutes 


pe aay ee ny (Columbia) 
Favorites (4603) 
\ family of pigs wins a 


besieged by 


and im 
reporters 
buying 
money, 


sweepstakes 
mediately is 
cameramen. Following a 
depletes their 
mted by the 
taxes, the pigs fin 


where they 


newspaper 
glorious 
prize 
tax collector 


and 
spree which soon 
the family 
\fter paying the 


is confi 
d themselves 
right back started, although they 
had a fling 


RD ‘ P r 
Vu ; tte <n es 


THE DOG-GONEDEST DOG (Paramount) 
(R11-6) 

retrieving ability of an unusual 
Weimaraner is demonstrated 1n 
Called “Y-Mar” for short, the 
t of the pointers, 
very genth 


have 


Grantland Rice Sportlight 
Phe 


ot dog—the 


i tlieh 
this Sportlig t 


breed 


with the bes 

hd 
vatcndog 1s 
ed tor “seeing-ey work 
10 munutes 


dog can compete 
makes an excellent 
with children and ts us 
Kunning tin 


JAN GARBER AND ORCHESTRA 
(Warner Bros.) 
Velody Master Band—Re-release (8802) 
Instrumental pieces played by Jan Garber 
and his orchestra include “My Dear” and “Bu 
gle Call Rag.” Vocals which are featured are 
“Lullaby of Broadway,” “Ma, He’s Making 
Eyes at Me” and “Where Was 1?” The num- 
bers are introduced by cuts of various people 
in all walks of life, all of whom drop every 
thing to listen to Garber and his orchestra 
Running time 10 minutes 


THE CHAMP STEPS OUT (Columbia) 
{ll-Star ( (4422) 

Max Baer and Max Rosenbloom are hired 
by an archeologist to guard a million dollars 
worth of relics in his home. During the night, 
each makes a play for the old man’s secretary, 
who is, of course, working for a gang of 
crooks. She dopes the boys, but they come to 
enough to trap the and save the 


omedies 


soon gang 
relics 


Running time 16 


SONGS OF THE CAMPUS (RKO) 


Special (23105) 

The University of 
Club sings 14 college songs, 
Aweigh,” “Whiffenpoof Song, 
fornia,” “Lord Geoffrey Amherst’ 
Dame Victory March.” 

Runmng time 


2 minutes 


Michigan Men's Glee 
including “Anchors 
“Hi ul to Cali 

and “Notre 


15 minutes 





THE RELEASE CHART 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopsis Index can be found on 
pages 1211-1212, issue of January 19, 1952. 

Feature Product by Company starts on page 1201, 


January 19, 1952. 


TITLE—Production Number—Company 

AARON Slick from Punkin Crick 
(color) (5119) 

Across the Wide Missouri (color) 
(208)* 

Adventures of Capt. Fabian (510!) 

African Queen (C)* 

African Treasure (5207) 


Para. 


Rep. 
UA 


Mono. 


PRODUCT DIGEST SECTION, MARCH 1}, 1952 


Alan Young-Dinah Shore Apr.,'52 


Clark Gable-Ricardo Montalban 
Errol Flynn-Micheline Prelle 
Humphrey Bogart-Katharine Hepburn 
Johnny Sheffield-Donna Martell 


A—Adults (over 18 
dren (ages 


8 to 12). 


For exploitation see Managers’ Round Table section. 

* Following a title indicates a Box Office Champion. 

Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees’ 


years), Y—Youth (ages 12 to 18), C—Chil- 
Legion of Decency Ratings: A-1, Unobjec- 


tionable; A-2, Unobjectionable for Adults; B, Objectionable in 


issue of 


part; C, Condemned. 


(S) before a page number indicates advance synopsis. 


Release 
Date 


Running 
Stars Time 
95m 


Oct. 23,'51 
Oct. 6,51 
Not Set 
Apr. 27,'52 


78m 
100m 
106m 


— RATINGS ———— 
Herald 
Review 


7~ REVIEWED — 
(S) =synopsis 
Issue Page 


Nat'l 
Groups L. of D. 


Feb. 23 1245 Good 
1041 
1042 
1169 


Sept. 29 
Sept. 29 


Dec. 29 Very Good 
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7~ REVIEWED—. ————RATINGS 
Release Running (S) =synopsis Nat'l Herald 
TITLE—Production Number—Company Sfars Date Time Issue Page Groups L.ofD. Review 


Aladdin and His Lamp (color) (5299) Mono. Patricia Medina-John Sands Feb. 4,'52 67m Feb. 9 1230 AY B Very Good 
Alice in Wonderland (color) (292)* RKO Disney Feature Aug.,'5! 75m July 7 AYC A- Excellent 
American in Paris, An (color}* (209) MGM Gene Kelly-Leslie Caron Nov. 9,'5! 113m Sept. | AY A- Excellent 
Angel With the Trumpet (Brit.) Snader Eileen Herlie-Basil Sydney Dec. 20,'5! 98m Dec. 15 B Average 
Angels in the Outfield (202) MGM Paul Douglas-Janet Leigh Sept. 14,51 102m Sept. | AY A- Excellent 
Anne of the Indies (color) (134) 20th-Fox Jean Peters-Louis Jourdan Nov.,’5! Bim Oct. 20 AY re Very Good 
Another Man's Poison UA Bette Davis-Gary Merrill Jan. 16,'52 89m Jan. 5 A. Fair 
Anything Can Happen (5117) Para. Jose Ferrer-Kim Hunter May,'52. 107m Mar. | Very Good 
Arizona Manhunt (5068) Rep. Michael Chapin-Eilene Janssen Sept. 15,'51 89m Apr. 21 AY A-| Fair 
As You Were (formerly Present Arms) 

(5023) Lippert William Tracy-Joe Sawyer Oct. 5,51 57m A. 
At Sword's Point (color) RKO Cornel Wilde-Maureen O'Hara Feb.,'52 8im Jan. 26 A- 
Atomic City, The (formerly Los 

Alamos) (5120) Para. Michael Moore-Nancy Gates June ‘52 


| 
2 Good 


BANNERLINE (206) MGM Sally Forrest-Lionel Barrymore Oct. 12,'51 Sept. 22 
Barefoot Mailman, The (404) Col. Robert Cummings-Terry Moore Nov.,'51 Nov. 10 
Basketball! Fix, The Realart John Ireland-Vanessa Brown Sept.,'5! Sept. 22 
Battle of Apache Pass (color) Univ. John Lund-Jeff Chandler Apr.,'52 Feb. 2 
Behave Yourself (206) RKO Shelley Winters-Farley Granger Sept. 22,'51 Sept. 15 
Belle of New York (223) (color) MGM Fred Astaire-Vera-Ellen Feb.,'52 Feb. 23 
Belles on Their Toes (color) 20th-Fox Jeanne Crain-Myrna Loy May,'52 Feb. 16 
Bend of the River (color) (212) Univ. James Stewart-Arthur Kennedy Feb.,'52 Jan. 26 
Big Carnival, The (formerly 

Ace in the Hole) 5023* . Kirk Douglas-Jan Sterling July 4,'51 May 12 
Big Night, The John Barrymore, Jr.-Joan Lorring Dec. 7,'51 Nov. 10 
Big Trees, The (color) (117) Kirk Douglas-Patrice Wymore Mar. 29,'52 Feb. 9 
Bitter Springs ing- Tommy Trinder-Chips Rafferty Oct. 1,'51 Aug. 25 
Blackmailed Bell Mai Zetterling-Dirk Bogarde Oct. 15,'51 Sept. 15 
Blue Veil, The (263)* RKO Jane Wyman-Charles Laughton Oct.,'51 Sept. 15 
Bonnie Prince Charlie (C) (Brit.) Smader David Niven-Margaret Leighton Jan.,'52 Jan. 19 
Boots Malone Col. William Holden-Johnny Stewart Jan.,'52 Dec. 29 
Border Fence Astor Walt Wayne-Mary Nord Aug. 15,5! 
Bride of the Gorilla Realart Lon Chaney, Jr.-Barbara Payton Oct.,'51 
Bright Victory (208) Univ. Arthur Kennedy-Peggy Dow Jan.,'52 July 28 
Browning Version, The (Brit.) (281) U-| Michael Redgrave-Jean Kent Nov.,'5! Nov. 3 Excellent 
Buffalo Bill in Tomahawk Territory UA C. Moore-Slim Andrews Feb. 8,'52 Feb. 2 Average 
Bugles in the Afternoon (color) (116) WB Ray Milland-Helena Carter Mar. 8,'52 Feb. 2 Good 
Bushwackers, The Realart John Ireland-Dorothy Malone Nov.,'5! Jan. 5 Good 


Good 
Good 
Good 


. § 


* 
—nN——— 


Very Good 
Good 


Excellent 


’ 
Lad 


Excellent 
Good 
Good 
Good 
Fair 
Excellent 
Fair 


Good 


>>o> > >>>>>> 
-— i 


+e 
Pd ae 


Excellent 


>>> > 
on) 


> 
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CAGE of Gold (Brit.) Ellis Jean Simmons-David Farrar Dec.,'51 Feb. 2 

Callaway Went Thataway (214) MGM __ Howard Keel-Dorothy McGuire Dec. 28,'51 Nov. 17 

Calling Bulldog Drummond (213) MGM_ Walter Pidgeon-Margaret Leighton Dec. 14,'51 Oct. 20 
WwW 


Average 


>>ow 
NR 


Excellent . 

Captain Blood (110) B_ Errol Flynn-Olivia de Havilland(reissue) Dec. 15,'51 Jan. 11,'36 
Captain Boycott (Brit.) Astor Stewart Granger-K. Ryan (reissue) Oct. 1,'5! Nov. 29,'47 Very Good 
Captain Horatio Hornblower 

(color) (030)* WB Gregory Peck-Virginia Mayo Aug. 11,51 June 16 886 - Very Good 
Captive of Billy the Kid (5046) Rep. Allan Rocky Lane Jan.22,'52 Feb. 2 1222 Average 
Carrie Para. Jennifer Jones-Laurence Olivier Not Set June 2  (S)870 
Cat Creeps, The Paul Kelly-Noah Beery, Jr. (reissue) Dec.,'5! Apr. 13,'46 Average 
Cat People, The Simone Simon-Kent Smith (reissue) Feb.,'52 Nov. 14,'42 Good 
Cattle Drive (color) (128) iv. Joel McCrea-Dean Stockwell Aug.,'5! July 14 Good 
Cave of the Outlaws, The (color) 

(201} iv. Macdonald Carey-Alexis Smith Nov.,'51 Nov. 3 Good 
Chain of Circumstance (309) . Richard Grayson-Margaret Field Aug.,’5! Aug. 25 Fair 
Chicago Calling Dan Duryea Jan. 11,'52 Dec. 8 Good 
Christmas Carol, A (Brit.) U Alistair Sim-Kathleen Harrison Nov. 30,'5! Nov. 3 Excellent 
Cimarron Kid, The (color) (213) iv. Audie Murphy-Beverly Tyler Jan.,'52 Dec. 15 Good 
Close to My Heart (107) Ww Gene Tierney-Ray Milland * Oct. 6 Good 
Cloudburst ( Brit.) Robert Preston-Elizabeth Sellers 31,’ Feb. 2 Fair 
Clouded Yellow, The (Brit.) . Jean Simmons-Trevor Howard Oct. 6 Good 
Cohens and Kellys in Africa George Sidney-Charles Murray (reissue) Aug.!,'5! Nov. 8,'30 
Cohens and Kellys in Hollywood Realart George Sidney-Charles Murray (reissue) Aug.!,'5! Mar. 19,'32 
Colorado Sundown (5141) Rep. Rex Allen-Mary Ellen Kay Feb.,'52 Feb. 23 
Come Fill the Cup (106) WB James Cagney-Phyllis Thaxter Oct. 20,51 Sept. 22 
Comin’ Round the Mountain (127) Univ. Bud Abbott-Lou Costello July,'5! June 16 
Corky of Gasoline Alley (406) Col. Jimmy Lydon-Scotty Beckett Sept.,'5! Sept. 22 
Crary Over Horses (5114) Mono Bowery Boys Nov. 18,'51! 
Criminal Lawyer (412) Col. Pat O'Brien-Jane Wyatt Oct.,'51 Aug. 25 A 
Crosswinds (color) (5104) Para. John Payne-Rhonda Fleming Oct.,'5! Aug. II AY 
Cry, the Beloved Country Lopert Canada Lee-Sidney Poitier Feb.,'52 Jan. 26 
Cyclone Fury (368) Col. Charles Starrett-Smiley Burnette Aug.,'5! Aug. 18 AY 
Cyrano de Bergerac UA Jose Ferrer-Mala Powers July 20,'51 Nov. 18 


porepre> > 
oe © = 6 o& 


Good 

Very Good 
Good 

Fair 





Good 
Good 
Excellent 
Good 
Superior 


po-nnnnin 


>> >>> >>> OD 


DAKOTA Kid, The (5067) Rep. Rudy Ralston-Philip Ford July 1,'51 July 14 AY Fair 
Daltons Ride Again Realart Alan Curtis-Lon Chaney (reissue) Sept.,'5! Nov. 23,'45 Good 
Darling, How Could You (5108! Para. Joan Fontaine-John Lund Oct.,'51 Aug. I! 973 AY Good 
David and Bathsheba (color)*(203) 20th-Fox Gregory Peck-Susan Hayward Feb.,'52 Aug. 25 990 AY Excellent 
Day the Earth Stood Still, The (129) 20th-Fox Michael Rennie-Patricia Neal Sept.,'5! Sept. 8 1005 AY Very Good 
Deadline, U.S.A 20th-Fox Humphrey Bogart-Ethel Barrymore ‘May,'52 

Death of a Salesman Col. Fredric March-Mildred Dunnock Feb.,'52 Dec. 15 1153 A Excellent 
Decision Before Dawn* (205) 20th-Fox Richard Basehart-Gary Merrill Jan.,'52 Dec. 22 116t AY Excellent 
Denver and Rio Grande (C) (5115) Para. Edmond O'Brien-Sterling Hayden June,'52 Feb. 9 1229 
Desert Fox, The (130)* 20th-Fox James Mason-Jessica Tandy Oct.,'51 Oct. 6 1050 AY 
Desert of Lost Men, The (5063) Rep. Allan Rocky Lane-Mary Ellen Kay Nov. 19,'51 Dec. 15 1154 
Detective Story (5!11)* Para Kirk Douglas-Eleanor Parker Nov.,'5! Sept. 29 1041 A 
Disc Jockey (AA-2!) AA Jane Nigh-Michael O'Shea Sept. 30,'51 Sept. 8 1006 AY 
Dishonored Lady Astor Hedy Lamarr-Dennis O'Keefe (reissue)Feb. |,'52 Apr. 26,'47 

Distant Drums (color) (!i!)* WB Gary Cooper-Mari Aldon Dec. 29,'51 Dec. | 1126 AY 
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Very Good 
Good 
Excellent 
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Good 
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TITLE—Production Number—Company 


Double Dynamite (formerly 
It's Only Money) (214) 

Down Among the Sheltering ager” 
(color) 

Drums in the Deep South (color) (211 “" RKO 


RKO 


ELEPHANT Stampede (5110) 

Elopement (141) 

Emperor's Nightingale, The 
(color) 


Mono. 
20th-Fox 


Rembrandt 


Col. 
Lippert 
niv, 

Col. 
Col. 
20th-Fox 
20th-Fox 
Univ. 
Para. 


FAMILY Secret, The 

F.B.1. Girl (5002) 

Finder's Keepers (2!!) 

First Time, The 

Five (391) 

5 Fingers (208) 

Fixed Bayonets (140) 

Flame of Araby (color) (207) 

Flaming Feather (C) (5118) 

Flesh and Fury (formerly Hear 
No Evil) (214) 

Flight to Mars (5103) (color) 

Flying Leathernecks (color) (261)* 

For Men Only (5102) 

Force of Arms (102) 

Fort Defiance 

Fort Dodge Stampede (5062) 

Fort Osage (color) (5102) 

Fort Worth (color) (028) 

Four in a Jeep (Swiss) 

Franchise Affair, The ( Brit.) 

Francis Goes to the Races (125)* 

Frogmen, The (122)* 


Univ. 

Mono. 

RKO 

Lippert 
Ww 


UA 


Stratford 
Univ. 
Oth-Fox 


GALLOPING Major, The (Brit.) 
Girl in Every Port, A 
Girl on the Bridge 

(formerly The Bridge) (139) 20th-Fox 
Gold Raiders UA 
Golden Girl (color) (136) 20th-Fox 
Golden Horde, The (color) (134) Univ. 
Great oo. \ ope Lippert 
Great John L., Astor 
Greatest Show on hank The (C) Para. 
Green Glove, The UA 
Guest of the House Astor 
Guilt Is My Shadow (Brit.) Stratford 


Souvaine 
RKO 


HALF Breed (color) 

Happy Go 4 (color) (262) (Brit.) RKO 
Harem Girl, Col 
Harlem Globetrotters, The (405) 
Havana Rose (5124 

Hawk of Wild River, The (482) 
He Ran All the Way 

Her Panelled Door (Brit.) 

Here Come the Nelsons (210) 
Here Comes the Groom (5101)* 
Highly Dangerous (5029) 
Highwayman, The (AA-20) (color) 
Hillbilly Blitzkrieg 

Hills of Utah (356) 

His Kind of Woman (201)* 

Hold That Line (5211) 

Honeychile (color) (5121) 

Hong Kong (color) (5109) 
Hoodlum, The 

Hoodlum Empire 

Horsie (formerly Queen for a Day) 
Hot Lead (209) 

Hotel Sahara (Brit.) 

House of Horrors 


Hurricane Island (color) (349) 


Col. 
R 


ep. 
Col. 
UA 


Souvaine 
Univ. 
Para. 

Lippert 

AA 


RKO 


alart 
Ca 


| WANT You (251) RKO 
Igloo Realart 
I'll Never Forget You (formerly Man 

of Two Worlds) (color) (142) 20th-Fox 
I'll See You in My Dreams (112)* WB 
In a Padded Cell Realart 
Indian Uprising (C) Col. 
Invitation, The (220) MGM 
Iron Man, The (130) Univ. 
It's a Big Country (215) MGM 


JAPANESE War Bride (202) 
Jesse James (color) (057) 
Jet Job (5215) 


20th-Fox 
20th-Fox 
Mono. 


PRODUCT DIGEST SECTION, MARCH I, 


Release 


Stars Date 


Frank Sinatra-Jane Russell Dec.,'51 


June,'52 
Sept.,'5! 


Mitzi Gaynor-David Wayne 
James Craig-Barbara Payton 


Oct. 28,'5! 
Dec.,'5! 


Johnny Sheffield-Donna Martell 
Clifton Webb-Ann Francis 

Puppets Sept.,'5! 
Dec.,'5! 
Nov.,'5! 
Jan.,'51 
Feb.,'52 
Oct.,'51 
Mar.,'52 
Dec.,'51 
Jan.,'52 
Feb.,’52 


John Derek-Lee J. Cobb 

Cesar Romero-Gene Evans 

Tom Ewell-Julia Adams 

Robert Cummings-Barbara Hale 
William Phipps-Susan Douglas 
James Mason-Danielle Darrieux 
Richard Basehart-Michael O'Shea 
Maureen O'Hara-Jeff Chandler 
Sterling Hayden-Arleen Whelan 


Mar.,'52 
Nov. 11,'51 
Aug. 28,5! 
Jan. 11,52 
Sept. 15,'51 

Nov. 9,'51 
Aug. 24,'51 
Feb. 10,'52 
July 14,'51 
Aug. 17,'51 
Aug. 31,5! 

July,'51 

July,’51 


Tony Curtis-Mona Freeman 
Marguerite Chapman-C. Mitchell 
John Wayne-Robert Ryan 

Paul Henreid 

William Holden-Nancy Olson 
Dane Clark-Tracey Roberts 
Allan “Rocky” Lane 

Rod Cameron-Jane Nigh 
Randolph Scott-David Brian 
Viveca Lindfors-Ralph Meeker 
Michael Denison-Dulcie Gray 
Donald O'Connor-Piper Laurie 
Richard Widmark-Dana Andrews 


Not Set 
Jan.,'52 


Basil Radford-Janette Scott 
Groucho Marx-Marie Wilson 


Dec.,'5! 
Sept. 14,'51 
Nov.,'5! 


Hugo Hass-Beverly Michaels 
George O'Brien-Sheila Ryan 
Mitzi Gaynor-Dale Robertson 
David Farrar-Ann Blyth Oct.,'5! 
Dennis Price-Jack Hawkins Dec. 7,'51 
Linda Darnell-Rory Calhoun (reissue) July 15,'5! 
All-Star Cast Not Set 
Glenn Ford-G. Brooks Feb. 28,'52 
Anne Baxter-Ralph Bellamy (reissue) May !5,'52 
Elizabeth Sellars-Patrick Holt July 27,'51 


Dec. 1,'51 
July 18,'5! 
Feb.,'52 
Nov.,'5! 
Sept. 15,'51 
Feb.,'52 
July 13,'51 


Robert Young-Janis Carter 

David Niven-Vera Ellen 

Joan Davis-Paul Marion 

Thomas Gomez and Globetrotters 
Estelita Rodriguez-Hugh Herbert 
Charles Starrett-Smiley Burnette 
John Garfield-Shelley Winters 
Phyllis Calvert-Edward Underdown 
Ozzie Nelson-Harriet Nelson 

Bing Crosby-Jane Wyman 

Dane Clark-Margaret Lockwood 
Wanda Hedrix-Charies Coburn 
Bud Duncan-Edgar Kennedy (reissue) Sept. |,'5! 
Gene Autry-Donna Martell Sept.,'5! 
Robert Mitchum-Jane Russell Aug. 25,'5! 
Bowery Boys Mar. 23,52 
Judy Canova-Eddie Foy, Jr. Oct. 20,'51 
Ronald Reagan-Rhonda Fleming Jan.,'52 
Lawrence Tierney July 27,'51 
Brian Donlevy-Claire Trevor Feb.,'52 
Phyllis Avery-Darren McGavin July 7,'51 
Joan Dixon-Tim Holt Oct.,'51 
Yvonne De Carlo-Peter Ustinov Oct. 15,'51 
Robert Lowery-Virginia Grey (reissue) Jan.,'52 
Jon Hall-Marie Windsor July,'5! 


Dana Andrews-Dorothy McGuire Jan.,52 


Native Cast (reissue) 


Tyrone Power-Ann Blyth 

Doris Day-Frank Lovejoy 

Olsen and Johnson (reissue) 
George Montgomery- Audrey Long 
Dorothy McGuire-Van 

Jeff Chandler-Evelyn Keyes 

All Star Cast 





Jan.,'52 
(reissue) July,'5! 
Mar. 23,'52 


Shirley Yamaguchi-Don Taylor 
Tyrone Power-Henry Fonda 
Stanley Clements 


1952 


Running 
Time 


80m 


78m 


7— REVIEWED — 


(S) 
Issue 


Nov. 10 


Jan. 12 
Oct. 6 


Oct. 27 
Nov. 17 


May 19 


Nov. 17 
Dec. 22 
. 26 
. 4 
.. 
. 24 


Oct. 
Mar. 9,'46 


Nov. 


Dec. 8 
Dec. 8 


Dec. 29 
Jan. 26 
July 7 
Nov. 24 


Jan. 12 


Jan. 14,'39 


Feb. 23 


=synopsis 


Page 


1101 


(S) 1186 
1049 


1074 
1110 


854 


1074 
1110 
1164 
1214 

802 
1237 
17 
18 
116! 


(S)1178 
1102 
937 
1214 
981 
1102 
1014 
1215 
845 
878 


863 
877 


1058 
1237 


1154 
1057 
1101 
1014 


1177 
1221 


922 


1093 
1133 
1133 
1170 
1214 


922 
17 


1186 
(S)1247 


RA-INGS 


Herald 
L. of D. iedes 


‘Nat'l 
Groups 
Good 


AY A-2 


A Excellent 
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AY 
AY 


Good 
Very Good 
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Very Good 


Good 

Good 
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Very Good 
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Very Good 

Very Good 

Good 

Good 
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Good 
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Very Good 
Good 
Good 
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Good 
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Good 
Good 


Fair 

Fair 
Excellent 
Good 


Good 

Superior 
air 

Excellent 


Very Good 
Good 
Good 
Good 
Good 
Excellent 
Very Good 
Good 
Very Good 
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n—- NO 


Very Good 
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Good 

Very Good 


Good 
Fair 

Fair 
Good 
Good 
Fair 

Fair 
Average 
Fair 


o>>>o> >>>> B>>>>> 
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Good 


Very Good 
Excellent 


Good 
Very Good 


Good 
Very Good 


Very Good 
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— REVIEWED -————RATINGS—— 
Reiease Running (S) synopsis Nat'l Herald 
Stars Date Time Issue Page Groups Review 


Dec. 22,'51 119m 
Sept. 1,51 107m June 16 885 AYC r Excellent 
Sept. 16,'51 60m Sept. 22 1034 > Good 
Oct.,'5! 87m Sept. | 998 A : Good 


TI /LE—Production Number—Company L. of D. 


John Wayne-Janet Leigh 

Burt Lancaster-Phyllis Thaxter 
Joe Kirkwood 

Sterling Hayden-Viveca Lindfors 
Johnny Weissmuller-Angela Greene Mar.,'52 - 
Documentary of Siam Nov.,'51 67m Nov. 17 110 = AY . Goose 
Johnny Weissmuller-Sheila Ryan Oct. ‘51 66m Oct. 6 1050 AY Gooa 
Bing Crosby-Jane Wyman Not Set Mar. | (S)1254 

Peter Lawford-Janet Leigh Mar.,'52 90m Jan. 19 1193 . Good 


Jet Pilot (color) RKO 
Jim Thorpe-All American (101) wB 
Joe Palooka in Triple Cross (5118) Mono. 
Journey Into Light (132) 20th-Fox 
Jungle Jim in the Forbidden Land Col. 
Jungle of Chang (208) RKO 
Jungle Manhunt (411) Col. 
Just for You (color) Para. 


Just This Once (224) MGM 





20th-Fox Peter Lawford-Maureen O'Hara 
Col. Charles Starrett-Smiley Burnette 
Fred Stone-Rochelle Hudson (reissue) 


May, 52 Dec. 22 (S$)1162 
Oct.,'5! Oct. 27 1075 J Feir 
Feb.,'52 


KANGAROO {color} 
Kid from Amarillo, The (488) 
Konga, The Wild Stallion Col. 


LADY and the Bandit, The (337) 

(formerly Dick Turpin's Ride) Col. 
Lady from Texas, The (color) (136) Univ. 
Lady of Burlesque Astor 
Lady Pays Off. The (202) Univ. 


Louis Hayward-Patricia Medina Sept.,'51 974 Good 
Mona Freeman-Howard Du Oct.,'51 6 1033 Good 

B. Stanwyck-Michael O'Shea (reissue) Apr. |,'52 5 Good 
Linda Darnell-Stephen McNally Nov.,'51 ; 1065 Very Good 
Lady Possessed, A (5104) Rep. James Mason-June Havoc Feb.,'52 ; 1246 Average 
Lady Says No, The UA David Niven-Joan Caulfield Jan. 14,'52 1125 Fair 

Land Grab (5252) Mono. Whip Wilson Apr. 6,'52 

Laramie Mountains Col. Charles Starrett-Smiley Burnette Apr.,'52 

Las Vegas Story RKO = Jane Russell-Victor Mature Not Set 1177 
Laughter in Paradise (Brit.) Stratford Alistair Sim-Fay Compton Nov. 11,'51 . 1125 
Lavender Hill Mob, The (Brit.) (280) Univ. Alec Guinness-Stanley Holloway Oct.,'51 1067 
Lawless Cowboys (5155) Mono. Whip Wilson Nov. 7,'51 

Leave It to the Marines (5005) Lippert Sid Melton-Mara Lynn Sept. 28,'51 

Let's Go Navy (5113) Mono. Bowery Boys July 29,51 " 966 
Let's Make It Legal (133) 20th-Fox Claudette Colbert-Macdonald Carey Nov.,'51 ‘ 1073 


o>r>> >> 
me —N 


Good 
Very Good 
Very Good 


’ d 
-=—N 


Very Good 
Good 


Light Touch, The (212) MGM 
Lilli Marlene (203) (Brit.) RKO 
Little Egypt (color) (131) Univ. 
Loan Shark (5111) Lippert 
Lone Star The (222)* MGM 
Longhorn, The (5223) Mono. 
Lost Continent (5004) Lippert 
Lost Planet Airmen (5031) Rep. 
Love Is Better Than Ever (225) MGM 
Love Nest (13!) 20th-Fox 


Stewart Granger-Pier Angeli 
Lise Daniely-Hugh McDermott 
Mark Stevens-Rhonda Fleming 
George Raft-Dorothy Hart 
Clark Gable-Ava Gardner 
Bill Elliott 

Cesar Romero-Hillary Brooke 
Tristam Coffin-Mae Clarke 
Elizabeth Taylor-Larry Parks 
William Lundigan-June Haver 
Dale Robertson-Anne Francis 


Dec. 7,'51 
July.’5! 
Sept.,'5! 
Apr. 11,°52 
Feb.,'52 
Nov. 25,51 
Aug. 17,'51 
July 25,'51 
Mar.,'52 
Oct.,'51 
June,'52 


1094 
946 
965 


1161 
1066 
946 
(S}1247 
1230 
1066 
(S$) 1255 


>> FOTm>>>> 


>> > 
MM eas 


Good 
Good 
Good 


Very Good 
Very Good 
Average 


Good 
Good 


Lydia Bailey (color) 20th-Fox 


Apr.,'52 (S) 1247 
Nov. 17,'51 ($)870 
Oct.,'51 1042 
Aug. 8,'5! 974 
Jan. 25,'52 
Mar. 2,'52 
Dec.,'5! : 1109 
Feb. 26,'52 
Oct. 19,'51 1050 
July 11,'51 930 
Aug.,'51 945 
Apr,.'52 
July,'5| 913 
Not Set 1013 
Feb..'52 1193 
Aug.,'5! 965 
Sept.,'5! " 965 
Oct. 21,'51 : 1033 
Sept. 21,‘51 , 982 
Aug.,'5! 945 
Sept.,'5! 845 
Oct.,'51 : 1006 


MA AND PA Kettle at the Fair Univ. 
Macao RKO 
Magic Carpet, The (410) (color) Col. 
Magic Face, The (402) Col. 
Man Bait (5103) Lippert 
Man from the Black Hills (5242) Mono. 
Man in the Saddle (color) Col. 
Man on the Run (Brit.) Stratford 
Man With a Cloak, The (207) MGM 
Maniacs on Wheels ( Brit.) 1e) 
Mark of the Renegade (color) (129) Univ. 
Marrying Kind, The Col. 
Mask of the Avenger (color) (359) Col. 
Medium, The Lopert 
Meet Danny Wilson (205) Univ 
Meet Me After the Show (C) (125)*20th-Fox 
Millionaire for Christy, A (127)  20th-Fox 
Mr. Peek-A-Boo (Fr.) UA 
Mister Drake's Duck (Br.) UA 
Mr. Belvedere Rings the Bell (124)*20th-Fox 
Mr. Imperium (color) (203) MGM 
Mob, The (407) Col 
Model and the Marriage Broker, The 

(201) 20th-Fox 
Molly (formerly The Goldbergs) 

(S011) Para. 
Mummy, The Realart 
Mummy's Curse, The Realart 
Mutiny {color} 

My Favorite Spy (5110)* 
My Six Convicts 
My Son, John (5116) 


Marjorie Main-Percy Kilbride 
Robert Mitchum-Jane Russell 
Lucille Ball-John Agar 

Luther Adler-Patricia Knight 
George Brent-Marguerite Chapman 
Johnny Mack Brown-James Ellison 
Randolph Scott-Joan Leslie 

Derek Farr-Joan Hopkins 

Joseph Cotten-Barbara Stanwyck 
Dirk Bogarde-Bonar Colleano 
Ricardo Montalban-Cyd Charisse 
Judy Holliday-Aldo Ray 

John Derek-Jody Lawrence 
Marie Powers-A. M. Alberghetti 
Frank Sinatra-Shelley Winters 
Betty Grable-Macdonald Carey 
Fred MacMurray-Eleanor Parker 
Joan Greenwood-Bourvil 

Douglas Fairbanks, Jr.-¥. Donlan 
Clifton Webb-Joanne Dru 

Lana Turner-Ezio Pinza 


Broderick Crawford-Betty Buehler 


Good 
Fair 


Lad 


Good 


Fair 
Good 
Good 


>ee > >@> > 
es De 


q 
nr 


Good 
Excellent 


Se need OF 
N- 


> 


Excellent 
Fair 
Good 


ee 
NONKR 


Jeanne Craine-Thelma Ritter Jan.,'52 ‘ 1117 Excellent 


> = >> 
nN 


Gertrude Berg-Phillip Loeb Apr.,'51 597 
Boris Karloff-David Manners {reissue} Dec.,'5! ty 27 
L. Chaney, Jr.-Virginia Christine (reissue) Dec.'5! 

Patric Knowles-Angela Lansbury Mar. 14,'52 7 1254 ‘ Fair 
Bob Hope-Hedy Lamarr Dec.,'5! ; 1049 Excellent 
John Beal-Gilbert Roland Mar.,'52 (S)1238 

Helen Hayes-Van Heflin Apr.,'52 (S)1178 


Very Good 


Feb. 12,'52 1230 

Aug.,'5! , 1050 

Aug. 24,'5! 845 
Feb. 3,'52 
Mar.,'52 


> 


a an 0b OS Se 


Very Good 
Good 
Good 


Navajo Indian Cast 

Dane Clark-Cathy O'Donnell 
Lew Ayres-Marilyn Maxwell 
Whip Wilson 

Gene Autry 


NAVAJO 
Never Trust a Gambler (326) Col. 
New Mexico UA 
Night Raiders (5251) Mono 
Night Stage to Galveston (475) Col 
No Highway in the Sky 

(formerly No Highway) (12!)  20th-Fox 
Northwest Territory (5124) Mono 


Oct.,'51 
Dec. 9,'51 


Very Good 


James Stewart-Marlene Dietrich 
Kirby Grant-Gloria Saunders 


>> >>>? 


' 
-nN 


David Farrar-Geraldine Fitzgerald 
Pat O'Brien-Richard Denning 
Johnny Mack Brown 


Sept. 7,'5! 
Mar.,'52 
Aug. 19,'51 


OBSESSED (formerly Evil One) (Br.) UA 
Okinawa Col 
Oklahoma Outlaws (5144) Mono. 
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TITLE—Production Number—Company 


Old West, The (473) Col. 
On Dangerous Ground (215) 

On Moonlight Bay (color) (029)* 
On the Loose (202) 

One Big Affair 

Outcasts of Poker Flat 

Outlaw Women (color) (5105) 
Overland Telegraph (216) 


RKO 
WB 
RKO 


UA 
20th-Fox 
Lippert 
RKO 


PAINTING the Clouds With Sunshine 
(color) 5)* 

Pals of the Golden West (5102) 

Pandora and the Flying Dutchman 
(C) (Brit.) (217) 

Pardon My French (French) 

Passage West (color) (5022) 

Pecos River (484) 

Peking Express (5024) 

People Against O'Hara (20!) 

People Will Talk (126) 

Phone Call From a Stranger (204) 

Pickup (357) 

Pistol Harvest (205) 

Place in the Sun, A (5102)* 

Pool of London (Brit.) (183) 

Pride of St. Louis (211) 

Prince Who Was a Thief, The 
(color) (126) 

Private Snuffy Smith 

Purple Heart Diary 


20th-Fox 
20th-Fox 
Col. 


QUO Vadis (color)* 


RACKET, The (210) 

Raging Tide, The (203) 

Rancho Notorious (color) 
Rashomon (Japanese) 

Red Badge of Courage, The (204) 
Red Mountain (color) (5113) 
Red Shoes, The (color) (Brit.) 
Red Skies of Montana (color) (207) 20th-Fox 
Reluctant Widow, The Fine Arts 
Retreat, Hell! (115) WB 
Return of Frank James (color) (058) 20th-Fox 
Return of the Texan (209) Oth-Fox 
Reunion in Reno (135) ae 
Rhubarb (5103) 

Rich, Young and Pretty (color) (138) 
River, The (color) 

Road Agent 

Roadblock (204) 

Rodeo (color) (5104) 

Rodeo King and the Seforita (5053) 
Room For One More (113)* 
Rose of Cimarron (color) (212) 


Para. 
MGM 
UA 
RKO 
RKO 


Mono. 
Rep. 


WwW 
20th-Fox 


SAILOR Beware (5114)* Para. 
San Francisco Story WB 
Saturday's Hero (for. The Hero) (318) Col. 
Scandal Sheet (formerly The Dark Page) Col. 
Sea Hornet, The (5105) Rep 
Secret of Convict Lake, The (123) 20th- rv 
Sellout, The (219) MGM 
Shadow in the Sky (221) 

She-Wolf of London 

Show Boat (color) (135)* 

Silver City (color) (5112) 

Singin’ in the Rain (color) 

Sirocco (348) 

Sky High (5024 

Slaughter Trail (color) 

Small Back Room The (Brit.) 
Smoky Canyon (483) 

Smugglers, The (Brit.} 

Snow White and the Seven Dwarfs 
Something to Live For (5105) 

Son of Dr. Jekyll (409) 

South of Caliente (5151) 

Stage to Blue River (5156) 
Stagecoach Driver (5153) 

Starlift (109) 

Steel Fist, The (5217) 

Steel Town (color) (215) 

Storm Bound (5032) 

Storm Over Tibet 

Strait Jacket 

Strange Door, The (204) 

Strange Woman 


MGM 
Realart 
MGM 
Para. 
MGM 
Col. 
Lippert 
RKO 
Snader 
Col. 
Astor 
RKO 
Para. 
Col. 
Rep. 
Mono. 
Mono. 
ws 
Mono. 
Univ. 
Rep. 
Col. 
Realart 
Univ. 
Astor 


PRODUCT DIGEST SECTION, MARCH |, 


Release 
Date 


Jan.,'52 


Stars 


Gene Autry 

Robert Ryan-lda Lupino 

Doris Day-Gordon MacRae 
Joan Evans-Melvyn Douglas 
Dennis O'Keefe-Evelyn Keyes 
Dale Robertson-Anne Baxter 
Marie Windsor-Richard Rober 
Tim Holt-Richard Martin 


Oct. 10,'5! 
Dec. 15,'5! 


Dennis Morgan-Virginia Mayo 
Roy Rogers-Dale Evans 


Jan. 18,'52 
Aug. 10,'51 
July,'5! 


James Mason-Ava Gardner 
Merle Oberon-Paul Henreid 
John Payne-Arleen Whelan 
Charles Starrett-Smiley Burnette 
Joseph Cotten-Corinne Calvet 
Spencer Tracy-Diana Lynn 
Cary Grant-Jeanne Crain 
Gary Merrill-Shelley Winters 
Berverly Michaels-Hugo Haas 
Tim Holt 

M. Clift-E. Taylor-S. Winters 
Bonar Colleano-Rene Asherson 
Dan Dailey-Joanne Dru 


Tony Curtis-Piper Laurie y.'5 
Bud Duncan-Edgar Kennedy (reissue) Nov. 10,'5! 
Frances Langford-Lyle Talbot Dec.,'5/ 


Robert Taylor-Deborah Kerr Spec. 


Robert Mitchum-Lizabeth Scott 
Shelley Winters-Richard Conte 
Marlene Dietrich-Arthur Kennedy 
Toshiro Mifune-Machiko Kyo 
Audie Murphy-Bill Mauldin 

Alan Ladd-Lizabeth Scott 

Moira Shearer-Anton Walbrook 
Richard Widmark-Constance Smith 
Jean Kent-Guy Rolfe 

Frank Lovejoy-Anita Louise 
Henry Fonda-Gene Tierney (reissue) 
Dale Robertson-Joanne Dru 

Mark Stevens-Peggy Dow 

Ray Milland-Jan Sterling 

Jane Powell-Wendell Corey 
Radha-Esmond Knight 

Tim Tolt-Norine Nash 

Charles McGraw-Joan Dixon 
Jane Nigh-John Archer 

Rex Allen 

Cary Grant-Betsy Drake 

Jack Beutel-Mala Powers 


Nov.,'5! 
Nov.,'51 
Mar.,'52 
Dec. 26,'51 


Dean Martin-Jerry Lewis 
Yvonne De Carlo-Joel McCrea 
John Derek-Donna Reed 
Broderick Crawford-Donna Reed 
Rod Cameron-Adele Mara 
Ethel Barrymore-Glenn Ford 
Walter Pidgeon-Audrey Totter 
Nancy Davis-James Whitmore 
June Lockhart-D. Porter 
Kathryn Grayson-Howard Keel 
Edmond O'Brien-Yvonne de Carlo 
Gene Kelly-Debbie Reynolds 
Humphrey Bogart-Marta Toren 
Sid Melton-Mara Lynn 

Brian Donlevy-Virginia Grey 
David Farrar-Kathleen Byron Not Set 
Charles Starrett-Smiley Burnette Jan.,'52 
M. Redgrave-R. Attenborough (reissue) Oct. 1,5! 
Disney Feature (reissue) Feb.,'52 
Joan Fontaine-Ray Milland Mar.,'52 
Louis Hayward-Jody Lawrance Nov.,'51! 
Roy Rogers-Dale Evans Oct. 15,51 
Whip Wilson Dec. 30,'5! 
Whip Wilson Dec. 30,5! 
All Star Cast Dec. 1,'5! 
Roddy McDowall-Kristine Miller Jan. 6,'52 
Ann Sheridan-John Lund Mar.,'52 
Constance Dowling-Andrea Cheecchi Dec. 15,'5! 
Diana Douglas-Rex Reason Not Set 
Ritz Brothers (reissue) Feb,.52 
Charles Laughton-Boris Karloff Dec.,'51 
Hedy Lamarr-George Sanders (reissue) Jan. 5,52 


(reissue) Dec.,'5! 
July 13°51 
Dec.'5! 
Apr.,'52 
July ‘5: 
Oct. 19,51 
Sept. 29,'5! 


1952 


Running 
Time 


b6im 
82m 
95m 
74m 
80m 


60m 


82m 
84m 
83m 
83m 
78m 
bim 


90m 


98m 
60m 
78m 
90m 
55m 
86m 
83m 
89m 
77m 
67m 
56m 
52m 
103m 
73m 
84m 
60m 
87m 
éIm 
8im 
100m 


-— REVIEWED — 
(S) synopsis 
Issue Page 


Jan. 12 
Dec. | 
July 14 
July 28 


1186 
1125 
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945 


1125 


989 
1186 
1042 

913 
1153 
1162 


877 

1042 
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878 


1066 
1246 
1222 


1221 
1074 
1095 


Nov. 3 1093 
Jan. 12 
Feb. 2 
Dec. 29 


($) 1186 
(S$) 1223 
1169 


Nov. 3 
Nov. 2,'46 
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Herald 
Review 


Average 
Very Good 
Very Good 
Good 
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Very Good 
Average 


Good 

Fair 

Very Good 
Fair 

Good 

Very Good 
Excellent 
Very Good 
Very Good 
Average 
Excellent 
Good 

Very Good 


Good 
Good 
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Very Good 
Very Good 
Very Good 
Excellent 
Good 
Good 
Excellent 
Very Good 
Good 
Good 


Fair 

Very Good 
Very Good 
Very Good 
Good 
Good 
Good 


Fair 
Excellent 


Very Good 


Excellent 
Good 
Good 
Good 
Good 
Good 


Excellent 


Good 
Good 


Good 

Fair 

Good 

Very Good 


Good 
Good 
Good 
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Good 





fITLE—Production Number—Company 


Street Bandits (5130) Rep. 

Streetcar Named Desire, A (104)* WB 
Strictly Dishonorable (131) MGM 
Strip, The (140) MGM 
Stronghold (5107) Lippert 
Submarine Command (5107) Para. 
Sunny Side of the Street (color) (408) Col. 
Superman and the Mole Men (5030) Lippert 


TAKE Care of My Little Girl 
(color) (119)* 

Tale of Five Women (ital.) 

Teles of Hoffmann (color) 

Teles of Robin Hood (5008) 

Talk About a Stranger 

Tell Target, The (139) 

Tanks Are Coming, The (108) 

Tembo (C) 

Ten Tall Men (color)* 

Teresa (137) 

Texas Carnival (color) (205)* 

Texas City (formerly Ghost Town) 
(5241) 

Texas Lawmen (5146) 

That's My Boy (5026)* 

Thief of Damascus (color) 

This Is Korea (color) 

This Woman Is Dangerous (114)* 

Thunder on the Hill (133) 

Toast to Love (Mex.) 

Tom Brown's School Days (Brit.) 

Tomorrow Is Another Day (103) 

Too Young to Kiss (211) 

Trail Guide 

Treasure of Lost Canyon (C) (209) 

Two Dollar Bettor Realart 

Two Gals and a Guy UA 

Two of a Kind (350) Col. 

Two Tickets to Brodaway (color) *(264) RKO 


UNKNOWN Man, The (form. Behind 

the Law (210) MGM 
Unknown World (5101) Lippert 
Uteh Wagon Train (5054) Rep. 


20th-Fox 
UA 
Lopert 
Lippert 
MGM 
MGM 
ws 
RKO 


RKO 
Univ. 


VALLEY of Eagles (5114) 
Valley of Fire (353) 
Varieties on Parade (5020) 
Vengeance Trail (5225) 
Viva Zapata! (206) 


Lippert 
Col 
Lippert 
Mono. 
20th-Fox 


WACO (5224) 
Wait Till the Sun Shines, Nellie 
(color) 
Walk East on Beacon 
Wanted: Dead or Alive (5154) 
Warpath (color) (5025) 
Weekend with Father (206) 
Well, The UA 
Westward the Woman (216) MGM 
When in Rome MGM 
When Worlds Collide (5106) (color) Para. 
Whip Hand (212) RKO 
Whip Lew (5251) 
Whistle at Eaton Falls, The (322) 
Whistling Hills (5145) 
Wild Blue Yonder (5103) 
Wild Jungle Captive Realart 
Wild North, The (color) (226) MGM 
Wings of Danger (5106) Lippert 
With a Song in My Heart (C) (210) 20th-Fox 
Woman in Question, The (Brit.) Cc 
Woman in the Dark (5131!) 
Wonder Boy, The (Brit.) 
Wooden Horse, The (Brit.) 


Mono. 


20th-Fox 
Col. 
Mono. 
Para. 
Univ. 


Mono. 
Col. 
Mono. 
Rep. 


Snader 


YELLOWFIN (formerly Bluefin) 

(5108) Mono. 
You Can't Beat the Irish ( Brit.) Stratford 
You Never Can Tell (132) Univ. 
Young Man With Ideas MGM 
Young Scarface (Br.} M.K.D. 
Yukon Manhunt (5123) Mono. 


Stars 


Penny Edwards-Robert Clarke 
Vivien Leigh-Marlon Brando 
Ezio Pinza-Janet Leigh 

Mickey Rooney-Sally Forrest 
Veronica Lake-Zachary Scott 
William Holden-Nancy Olson 
Frankie Laine-Tony Arden 
George Reeves-Phyllis Coates 


Jeanne Crain-Jean Peters 

Bonar Colleano-Gina Lollobrigida 
Moira Shearer-Robert Helpmann 
Robert Clarke-Mary Hatcher 
George Murphy-Nancy Davis 
Dick Powell-Paula Raymond 
Steve Cochran-Mari Aldon 
Howard Hill and Wild Animals 
Burt Lancaster-Jody Lawrance 
Pier Angeli-John Ericson 

Esther Williams-Howard Keel 


Johnny Mack Brown-Jimmy Ellison 
Johnny Mack Brown 

Dean Martin-Jerry Lewis 

Paul Henreid-Jeff Donnell 
Documentary 

Joan Crawford-Dennis Morgan 
Claudette Colbert-Ann Blyth 

Irina Baronova-David Silver 


John Howard Davies-Robert Newton 


Ruth Roman-Steve Cochran 
Van Johnson-June Allyson 

Tim Holt-Linda Douglas 
William Powell-Julia Adams 
John Litel-Marie Windsor 

Janis Paige-Robert Alda 
Lizabeth Scott-Edmond O'Brien 
Tony Martin-Janet Leigh 


Walter Pidgeon-Ann Harding 
Bruce Kellogg-Marilyn Nash 
Rex Allen-Penny Edwards 


Jack Warner-Nadia Gray 
Gene Autry 

Jackie Coogan 

Bill Elliott-Peggy Stewart 
Marlon Brando-Jean Peters 


Wild Bill Elliott 


Jean Peters-Hugh Marlowe 
George Murphy-Virginia Gilmore 
Whip Wilson 

Edmond O'Brien-Dean Jagger 
Van Heflin-Patricia Neal 
Henry Morgan-Barry Kelly 
Robert Taylor-Denise Darcel 
Van Johnson-Paul Douglas 
Richard Derr-Barbara Rush 
Elliott Reed-Carla Balenda 
Whip Wilson 

Lloyd Bridges-Dorothy Gish 
Johnny Mack Brown 

Wendell Corey-Vera Ralston 


Otto Kruger-Amelita Ward (reissue) 


Stewart Granger-Cyd Charisse 
Zachary Scott-Robert Beatty 
Susan Hayward-David Wayne 
Jean Kent-Dirk Bogarde 
Penny Edwards-Ross Elliott 
Bobby Henrey 

Leo Genn-David Tomlinson 


Wayne Morris-Adrian Booth 
Michael Dolan-Jack Warner 
Dick Powell-Peggy Dow 

Glenn Ford-Ruth Roman 

R. Attenborough-H. Baddeley 
Kirby Grant-Margaret Field 


Release 
Date 


Nov. 15,'51 
Mar. 22,'52 
July 6,'51 
Aug.,'51 
Feb. 15,52 
Nov.,'5! 
Sept.,'51 
Nov. 23,5! 


July,'5! 
Mar. 7,'52 
Roadshow 

Dec. 21,'51 
Apr.,'52 
Aug.,'51 

Nov. 17,'5! 
Jan.,'52 
Dec.,'51 

July 27,'51 

Oct. 5,'51 


Jan. 13,52 
Dec. 2,'5! 
Aug.,'5! 
Apr.,'52 
Aug. 10,'51 


Nov.,'5! 


Nov. 16,'5! 
Oct. 26,'51 
Oct. 15,'51 


Mar. 21,'52 
Nov.,'5! 
July 20,'51 
Apr. 20,'52 
Mar.,'52 


Feb. 24,'52 
June,'52 


Aug. 28,51 


Oct. 14,51 
Mar. 17,'52 
Sept.,'5! 
May,'52 
Nov. 7,'51 
July 12,'51 


Running 
Time 


54m 
122m 

95m 
85m 

73m 

87m 

7im 

58m 


93m 
86m 
138m 
59m 
65m 
78m 
90m 
80m 
97m 


c— REVIEWED —, 
(S) synopsis 
Issue 


Nov. 


June 
July 
Aug. 


Sept. 
Sept. 


June 
Feb. 
Apr. 


Mar. 


Aug. 


Nov. 
Dec. 
Oct. 
Mar. 
Sept. 


Aug. 


Aug. 
Mar. 
Nov. 
July 


24 
16 

7 
HW 


Page 


1118 
885 
922 
974 


998 
998 


869 
1126 
1005 
1118 
1253 

998 
1075 

(S)1170 

966 


1133 
1193 


1245 
1246 
1222 
1178 
1006 


(S)982 


989 
1254 
1103 

($)947 


RATINGS 
Nat'l 
Groups 


Herald 


L.ofD. Review 


Fair 
A Excellent 
A Very Good 
AY Good 


AY Good 
Good 


Excellent 


Fair 

Gveou 
Good 
Good 
Good 
Good 

Very Good 


Very Good 


Excellent 
Good 
Good 


Good 
Very Good 
Good 
Good 
Good 
Good 


Excellent 


Good 
Good 
Good 


Good 


Excellent 


Very Good 


Very Good 
Very Good 
Excellent 
Good 

Very Good 
Very Good 
Fair 


Very Good 
Good 
Good 
Excellent 
Good 

Fair 


Average 
Very Good 


AYC 


AY 
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342 Madison Avenue, New York 17, N. Y. 





Inside New York—60 years ago... 


Re-creating a corner of old New York for the theater is 
a stage designer’s problem. 

But re-creating it so that the color camera will see it 
and the sound camera hear it as the eye saw it and the 
ear heard it 50 years ago is quite another story. 

It is in reducing problems of this character that the 
Eastman Technical Service is of great service. Their 
representatives collaborate with studio technicians; 
they scrutinize the scenery, establish light and color 


balances; they help select type of film, color or black- 
and-white, best to use. Special laboratory procedures, 
too, may be worked out to ensure precise processing 
all to make sure that every foot of film produces 
best results. 

To maintain this service, the Eastman Kodak Com- 
pany has branches at strategic centers . . . invites 
inquiry on all phases of film use from all members of 
the industry. Address: 


Motion Picture Film Department 
EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


East Coast Division 


Midwest Division 
137 North Wabash Avenue, Chicago 2, Illinois 


West Coast Division 





6706 Santa Monica Bivd., Hollywood 38, California 

















GET THIS BOOKLET FROM NSS! 


Learn about the Big Easter Profit Campaign .. . you can develop 

. with special events . . . cash-in-the-bank Merchant Ads... a Big 
Happy Easter Show .. . and plenty of other great bell-ringing show- 
manship ideas! The booklet is FREE... from any NSS Salesman. . . or 


your nearest exchange .. . so ASK FOR IT 








... and don’t forget to ask about those new, 
colorful, eye-filling HAPPY EASTER 
DISPLAYS! They’re terrific! 






Hew, Beautiful 
30 X 40 
Easter Greeting 


DISPLAY 


oe? 
=- 
ao 
- 


Lead the Easter Parade 


¢ Patrons right into your | P 
re) heatre ..-with an . é n 
ting Trailer, 


ers, and Easter Shou 
DISPLAY 


Easter Gree 
Brand New — 
Special Trailers 


for every 


' 
Easter need 





























EQUIPMENT ¢ FURNISHINGS 
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PHYSICAL OPERATION 









VENDING 
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—That’s the verdict of exhibitors who have watched their profit 
picture improve with the installation of vending equipment to 
sell Coca-Cola. When profit goes up...and overhead stays put 
... that’s the result of a real money-making idea. And that’s 





what happens when you make delicious Coca-Cola available to 
your patrons. heir satisfaction makes a nice sound in your coin- 
box. For details on a wide choice of vending methods, address: 


The Coca-Cola Company, P. O. Box 1754, Atlanta, Georgia. 
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IT ats 


Projected picture exactly fills 
this central flat screen area. 
(Screen is RCA Snowhite 
Evenlite type.) 





Side wings pick up light dif- 
fused from projected picture, 
and thus provide synchronous 
light surround. 


























So 





most perpendicular to pro- 
fected light. 
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The Perfect Stage Setting for Motion Pictures 


Read what patrons say: 


e “Softer picture” 

e “Easier on the eyes” 
e “Picture looks bigger” 
e “Better color” 


New maskless screen fits most theatres... 
surrounds picture with frame of synchronized 
light effects ...adds new beauty and realism 
..- reduces eyestrain and fatigue. 


e “Old black masking seemed morbid; this 
new screen seems more cheerful.” 


TypicaL COMMENTS from typical theatre patrons 
seeing the RCA Synchro-Screen for the first time 
...at the Plaza in New York City, at the Plaza in 
Scarsdale, N. Y....at the Cinema in Framingham, 
Mass. Right from the start, people have been 
almost unanimous in their enthusiastic approval. 
How RCA Synchro-Screen works 
Instead of traditional black masking, RCA 
Synchro-Screen is surrounded with side, top and 
bottom wings of RCA snowhite vinyl plastic* 
unperforated screen material, assembled so that 
projected picture just fills flat screen area. Dif- 
fused light from picture is picked up by sur- 
rounding wings; thus picture is always framed 


with light effects which vary in brilliance and 
color in exact synchronization with portion of 
picture adjacent to each portion of wing. The 
surrounding area thus produces a reflected lumi- 
nous extension of the projected light. 

Picture seems larger 
Synchro-Screen has effect of extending picture 
beyond limits of flat screen and out onto broad 
wings ...makes picture seem larger, less confined. 
Particularly effective with color film because 
wings pick up not only intensity of picture light 
but also color. Results are truly beautiful. 

Synchro-Screen package fits most theatres 
Now available in standard screen sizes from maxi- 


mum picture width of 12 feet to 25 feet. Screen 
and wings are “packaged” for easy assembly. 
Specially constructed wood frames for the wings 
are easy to erect. Entire Synchro-Screen stage set- 
ting costs surprisingly little... well within reach 
of any theatre. 
Get full story... 
call your RCA Dealer—NOW 

Look into RCA’s new Synchro-Screen for your 
theatre. Your own friendly RCA Theatre Equip- 
ment Dealer has full information. Call him... 
now. Let him show you how to put this beautiful 
new kind of maskless screen to work for you in 
your theatre... how you can start winning new 
patrons... right now. 


Furzy edges of projected pic- 
ture are trimmed off by these _ 
narrow areas, which are al- | 


J 
2 
3 
‘ 
= 
4 
e 
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*The RCA Synchro-Screen employs Firestone Velon of RCA specification. 


Theatre Equipment, Dept. 76C 
RCA Engineering Products, Camden, N. J. 


I am interested in your new RCA Synchro-Screen. Please have 
your RCA Theatre Equipment Dealer call on me and tell me 
how this screen might be installed in my theatre. 


THEATRE EQUIPMENT 


RADIO CORPORATION 
of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN, WN. J. 


I iibeceniinenven 


a ee 


Address ____ 





City 











In Canada: RCA VICTOR Company Limited, M 
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would like to share this anniversary celebration 


The Silver Anniversary of the Roxy Theatre is an occasion in which all America would 
like to share. For this famous theatre has been host to well over 100,000,000 patrons 
who have come from every part of the country. It is known by reputation as one of 
Broadway’s traditional show places to many, many millions more. 


Heywood-Wakefield “Rocking 
Chair Loge” units were selected 
for reseating the entire 1,000 seat 
loge section in 1942. 


Since the day it opened in 1927 
the Roxy has been seated through- 
out with Heywood-Wakefield 
theatre chairs. In 1942 the orches- 
tra was reseated with some 2800 
especially designed Heywood- 
Wakefield “Encore” chairs. At 
the same time, the balcony was 
reseated with 2,000 Heywood- 
Wakefield units. 


HEYWOOD- 
WAKEFIELD 


EST.1826 


Theatre Seating Division 
MENOMINEE, MICHIGAN 
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MODERNIZE YOUR SCREEN LIGHTING 


Have the Brightest Big-Screen Pictures at Lowest Cost 
NATIONAL EXCELITE 


75 to 130 ampere high intensity refiector type 


PROJECTION ARC LAMP 


Automatic arc crater positioning. 
Air-cooled rotating positive carbon feeding mechanism. 
Big 16'/2” reflector matches high speed f/1.9 lens. 


NATIONAL 
DISTRIBUTED BY rr tGR AL ; THERE’S A BRANCH NEAR YOU 


X Division, of Notional ¢ Simplex + Bludworth,Inc 
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Push-Back’s Easy "IN-and-OUT" Convenience 






\e 


1—Here’s the normal, 
comfortable position 
of the Push-Back Audi 


tortum Seat 





2—Seated persons need 
not stand. A gentle 
movement of the body 
slides the seat back 





Make it easy for your patrons to buy more Get the complete story of the new Kroehler 
popcorn, candy, and soft drinks by install- idea of “showmanship in seating.” See 
ing modern Kroehler Push-Backs. Their why new Kroehler Push-Back* Theatre 
easy ““In-and-Out” features eliminate all in- Seats will pay off in word-of-mouth adver- 
convenience and embarrassment of patrons’ tising for you...and in cash at the box 
3—Relax EP visits to and from your concession stands. office. Please write nearest office. 
mets ons -wortg *"PUSH-BACK” is a trade-mark owned and 
saniliag up. No ia registered by Kroehler Mfg. Co., Naperville, lil. 


convenience 


KROEHLER Gale bath THEATRE SEATS 


THE WORLD’S FINEST THEATRE SEATS 
Canadian Theatre Chair, Ltd. 


Chicago 11, Ill. New York 16, N. Y. Los Angeles 7, Calif. Dallas, Texas 40 St. Patrick Street 
666 Lake Shore Drive One Park Avenue 2028 So. Vermont Avenue 2023 Jackson St. Toronto 2B, Canada 
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The Trade Show 
Decision of Allied 


In Chicago from November 
15th to the 19th, at the Morrison Hotel, 
the 1952 conventions of the Theatre Equip- 
ment Manufacturers Association, the The- 
atre Equipment Dealers Association, and 
the Allied States Association of Motion 
Picture Exhibitors will hold their respective 
conventions, with the manufacturers’ or- 
ganization—Tesma—conducting its annual 
exposition of theatre equipment. 

This is what Tesma, along with the deal- 
ers—Teda—have desired for years, par- 
ticularly since the re-energizing of the two 
associations after the war produced recog- 
nition of their own joint interests. 

With their first concurrent conventions, 
Tesma instituted a trade show under aus- 
pices favorable to the establishment of one 
representative exhibit annually of the tools 
of motion picture exhibition and its sub- 
sidiary vending operation. 

Equipment exhibits, if they are to dis- 
play and demonstrate anything of signifi- 
cance—a table and some banners won't 
do—cost money, a great deal of money. 
For space? That's relatively a pittance, by 
itself. Rather for shipment of equipment, 
for expenses of personnel, often for special 
demonstration devices. There is no city in 
the nation so located as to reduce that 
cost to an amount too small to be consid- 
ered by a large percentage of the manu- 
facturers producing goods for the theatre 
business. 


Since they themselves meet 
in annual convention, and since they are 
the exhibitors, members of Tesma have 
raturally regarded their organization as the 
logical sponsor of an annual trade show 
sufficiently representative to make atten- 
dance worthwhile to theatre operators and 
technicians from all sections of the country. 

Despite conventions of two theatre oper- 
ators’ organizations in different cities at 
different times, the Tesma Trade Shows 
have attracted theatre owners and execu- 
tives in steadily increasing numbers. Now, 
with the decision of Allied to meet date- 
and-place with the equipment organiza- 
tions, the advantages of a comprehensive 
trade show become available to a far 
larger number with a maximum of con- 
venience to themselves. 

This most reasonable arrangement could 
not be properly welcomed without citing 
the persons under whose executive direc- 
tion it was at last brought about—J. Robert 
Hoff, president of Tesma, and Jack Kirsch, 
chairman of the 1952 Allied convention. 


—G.S. 
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Shopping Center 
Bright Spot of a 
New Community 


The Quimby circuit’s Clyde theatre in Fort Wayne, Ind. 





Architects and Engineers: 


A. M. STRAUSS, INC. 
Fort Wayne, Ind. (oh 
TTT 











MAIN FLOOR PLAN 
and 


inst LONGITUDINAL SECTION 
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B Through the glass entrance doors the Clyde pre- 
sents to passersby a scene of gay modern elegance 
throughout a continuous lobby and foyer area. The 
view above is toward the street from the inner sec- 
tion pictured at right, which looks toward a portal 
leading into an inner foyer encircling the rear of 
the auditorium (see floor plan). The lower walls of 
the outer area (above) are of corrugated Transite 
painted in a modern free form pattern in vivid 
colors, and mount aluminum coming attraction 
frames in greyed oak surrounds. The ceiling here i 
acoustic plaster tinted orange. An island refresh- 
ment stand is faced in padded grey coated fabric 
and has oak and plate glass display cases. A pop 
orn machine is built in, and a soft drink dispens 
placed nearby. Over all a wood egg-crate fixture 
mounted on columns, and above it is an exhaust 
vent. Downlights and two neon-coved coffers supply 
illumination. The foyer area has a circulator 
ng forming a source of light, with a cove at 


the outer edge, and another in a central plaque, 


which in turn suspends a smaller plaque. Cornice 
and plaques, or baffles, are plaster painted grey 
and coves are off-white plaster with white neon. 
Walls of this main lobby, or foyer, are plaster 
painted grey, except for a modern abstract mural 
at the ceiling break (above), another at each arch 
way to the inner foyer, and a section between these 
archways, which is finished in green and white 
marbleized paper above striated plywood plant 
boxes and a built-in seat, behind which latter rises 
a mirror framed by off-white wood grilles with pink 
e shind. The foyer vie n the opposite page is t ugh 
way leading > inner f yer. Her a bright 
ided by lighting a mural with fluorescent lamg 
ad in umns." Carpeting is Alexander Smtih Vel 


a leaf design of medium scale in rust red, arey, turqu 
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PHOTOGRAPHY BY HEDRICH-BLESSING 


CHICAGO 





































B® Following the functional form of the theatre, the building 
tructural shape yn auditorium with side walls converging 
toward the reen end, while the ceiling slopes upward in the 
ame direction. These surfaces are hard plaster uninterrupted 
tructurally, but into the side walls are inserted panels bearing 


black-lighted murals of ''modernistic’’ whimsy. Otherwise, these 


urfaces tend to recede under projection light, being painted 
turquoise, a mediun naae n wa a lighter tone on the 
eiling. Vertical vers trimmed with fluted plaster band 
' which divide Je wall pane arry white neon on dimmer 
for intermi n lighting. Projection period illumination is by 
Jownlights. The reen area drapery, incorporating a contour 




















urta re in variou de ty w selected, the architect 
point out, to pick up st ight from the screen to reduce E 
ight contrast.’ Fluted plaster bands extending trom the drapery 
ia ok stedler tion. The edge of thy calling here is 200 
ped and above it are ye0 >ctor spotlamp: 
th red, blue and amber filte on lighting of 
the drapery rear wall at perforated 
roetal ainted tk turquoise ver rock woc 
hlanke+ T extended project ich has a hard 
plaste f+ Dainted w. ha xcept for flat 
ard plaste rt panel) ang formation tor 
1 dispe r | pertora er 2-inch rock 
Ww blanket attached to floating w d fram ng. Confinement 
>f 1746 seats to a single floor effected in three banks of 
ypproximately equal breadth even at the forward rows, with 
four aisles turned accordingly. Seating consists in Kroehler 
push-back ha pa 1 34 back-to-back n a dual- 
ne ft With a picture 4 inches wide, the di 
tn Riek 4 te 4 142 feet to the last shtly 
5W PROJECTION: t by Nationa é amps bur | 
‘ } + pr + are Simplex x with 





i by Hertner HS 115-230 
The inner foyer from which the auditorium is entered is Transverte The nd ter Simplex ''X-L AIR-CONDITIONING: 
finished in hard plaster, with walls painted grey, ceiling e ent theat iding box-of ndit i | 
off-white. A cornice cove contains one white, one pink line of by w t pr na) and two 50-ton York 
neon. Grey oak and striated plywood frames on walls are for sre A es ‘Agita 
exhibits of local camera and art societies. Auditorium doors 
are heavily moulded greyed birch 


Kollr ‘ f 9 nse Ay are pplied 


ned wit} sling 


rs. Outlets 
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The All-States Theatre Com- 
pany’s new Terrace drive-in at 
Albuquerque, N. Mex., a 600-car 
operation with features referring 
to defense controls. 











CONSTRUCTED with a 
liberal use of concrete—for screen tower 
and main building, and for fence footings 
as well—the ‘Terrace drive-in recently 
opened by the All-States Theatre Com- 
pany at Albuquerque, N. Mex., has the 
specifications of great permanence, yet it 
is unusually flexible in response to condi- 
tions created by the defense program. 

For one thing, controls have advised 
limitation of the capacity; a notable fact 
is that the designers and builders, the 
Griffing-Laskey Construction Company of 
Boston, insist that the entire wiring job, 
including in-car speakers, was achieved 
without use of more copper than allowed 
by National Production Authority con- 
trols. Replying to specific inquiry, Tom 
Griffing of that firm declared: 

“Tt’s a cinch to build a 600-car drive-in 
without securing permission from Wash- 
ington. The sound of the Terrace is per- 
fect despite the overhead wiring. But 
wouldn't we be foolish to give out the 
process which we have been working on 
for months?” 

This report must therefore be silent on 
a very significant aspect of the Terrace. 

The capacity of the Terrace is now 630 
cars, with a layout permitting expansion 
to 800 cars. 

One less obscure arrangement to save 
wire footage is the use of overhead electri- 
cal lines, on poles, from the highway, and 
placement of the projection room on top 
of the main service building, with the 
building at the rear of the ramps. 
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A 600-Car Drive-In 
Built Under Controls 





Te un cele abe ena a ae 



















B® Front of main service building, which is located 540 feet from screen at la 





ramp, with prc jection booth on top, both TO fa ilitate pringing in electrica ervice 





overhead to save on copper poundage. It is the location at the rear of the parking 
area which, of course, permits the projection booth at that height. In front of the 
building is a landscaped terrace for about 150 people who, patronizing the refrest 
ment stand, may wish to view the picture from here. The location a permit 
freedom to use electric signs. Note also the display on the rear of the screen tower 
(upper left), facing the highway. {The interior of the refreshment building is pi 

tured on page 22.) 







































® Looking toward the screen tower from the terrace pictured above, down a 
macadam path lighted by shielded fixtures on posts. Ramps are surfaced with sma 
pea-stone mixed with tar. The picture is lighted by RCA “Brite-Arc’’ lamps using 
7mm positives supplied by selenium rectifiers. The screen is 68 feet wide. including 
borders. Projectors and sound equipment are RCA. 















method in 
Management 


* 


staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 
and related activities 








Putting 


‘Gala" 
ala 


into 


The Drive-In Reopening 


By PEARCE PARKHURST 


Manager of the Lansing (Mich.) Drive-In 


operator in 


rit 
the North has a gala 
year He 


DRIVE-IN 
reopening once each 
must put forth annually the same 
effort the indoor oper- 


ator has to do but 


once; when the house 
first opens. But re- 
member it can be fun 


have an annual re- 





opening, and properly 
handled it can result 
in a complete sell-out 
even if the weather is 
mR ce still a bit brisk. 
. : } oa j : j We feel our April 
reopening in Lansing 


wouldn't be complete 


vithout giving away tree souvenirs im- 
printed with our ads, something that 
people will keep ind ust ind be con- 


reminded that we are 
1952 
riven key chains 
cottee 


kitchen memo pads and 


stantly 


for the 


now opened 


season. In years past we have 


with baseb 


ill schedules, 


scoops, flour ind sugar scoops, 


ball point 


} 
pencils 
pencils, 


fountain pens, emery boards and orange 
sticks, dash rail guards, ash travs, matches, 
whistles, crickets, balloons, yardstick rulers 
12 


pencils, almost anything that can be useful 
to the individual and display our ad to 
the best advantage. 

safe 


One thing we advise, to be on the 


side, is to get that order for advertising 


specialties in early. Also to protect yourself 
in the case of late 
shelf for 
coupons good for a free souvenir on the 
this 
you are protected in case of late delivery. 
they keep 
in front of your poten 


‘delivers, keep on your 


emergency use a few thousand 


next trip to your drive-in. In way 


Souvenirs are good-will builders; 
vour ad constantly 
the season and are 


tial patrons fer com 


inexpensive (combs 
theatre 
1000). 


. it pays 


paratively imprinted 


with our name we got for only 


$30 per Remember advertising 
—provided you put 


at the right 


doesn’t cost 
your money in the right places 
it wisely. 


time and budget 


ECONOMICAL TEASERS 
Use teasers for that opening campaign. 
Don’t put an ad in the paper the night 
before have a 
Illustrated on 


and 
sell-out opening night. 


you open expect to 
these 
pages are a couple of very simple before 
one can either do 


or have his local sign artist draw 


opening teasers which 


himself, 
up. Then just have the cuts and mats made 


and you'll have on hand a set of teasers 


which can be used year in and year out 





IT WON'T BE LONG NOW 


WATCH FOR 


iA REOPENING 


SING 
DF VE-IN 
THEATRE 


. 127 ROAD TO JACKSON 








EC 














Handy teasers for the reopening cam- 
paign which can be inexpensively madeup. 











Start the teasers 
ten days to two weeks ahead of your open- 


o very good advantage. 
ing to get people talking about your drive- 
in and its reopening. 

But there—that’s only the 
beginning for this big campaign which we 
Let’s 
get some copy up on the attraction sign— 
maybe something like this could start your 
seasonal copy off with a chuckle: 

“Baby it’s cold outside, but it won't be 
long now before the sun shines bright and 


don’t stop 


hope that you are going to put on. 
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we'll be open every night.’ Gosh, that & ‘ 
one even rhymes! T i m e e 

This could be changed to let the people | rs 0 Pi | 
know how many days before your opening C ut # 0 HT] k e 2 pl n g e 


as time draws closer to the date. 
Then if you have a radio station in your 


area you'll want to be sure to have a series etter 
of spots announcing your big reopening and av eS 


the advantages of your drive-in. 


MERCHANT TIE-UPS ine 


Don’t overlook restaurants, especially ; AD ® 
the ones people have to drive to. They are 


naturals to plant printed menus and place 
mats imprinted with your opening show. 


Grocery stores also offer a swell chance T id & AT Pa 


to get your message before the public, 
especially if you can get the store to print  « L ca A he q ad G 
your program in the middle of their an- 
nouncements of specials. This deal can be 
promoted at no cost to you by explaining Is yours the one out of 
to the grocer that people will save his store 
ad for a week if your week’s program is 
there, instead of throwing it away. (Credit | nado cleaned” today? If not, 


every four theaters being “Tor- 


Hugh Borland of Chicago for this promo- | you’re missing your big oppor- 


tion idea. ) ; tunity to reduce cleaning hours 

Get out the old reliable window cards 
and six and 24 sheets. They're inexpensive 
and do a swell job of selling. Get cards on offers faster, more thorough clean- 


with plenty of savings. Tornado 


your local street cars or buses—and maybe ing of seats, floors, stairs, screens 

you can get a plane from the local airport and other areas. It’s the ma- 

to tow a banner announcing your big day. 
Don’t forget regular weekly programs, 

the cost of which can be defrayed by mer- difficult problem of theater 

chant ads on the back page. On special cleaning. 

events use heralds and handbills tieing in 

the theme with a local merchant, who 

should be glad to split the cost with you. 

He should also be willing to go for a win- | 


chine designed to answer each 


dow tieup. 
DISPLAYS AND BALLYHOO 


Last year we got a sign artist to make 


a miniature of our drive-in which we Blower 
placed in one of the local five-and-dime . Sweeper 


stores, with the store’s toy autos driving up y Tninnho moves 
the road to the drive-in. Stores sold a lot of boxes, rubbish and 


the toy autos, we advertised our opening, | : debris four times 

} faster than any 
: l . : other method— 
If you have a jeep at your theatre, or can ’ ihien ite enti 


borrow one reasonably, banner it up, put ing else will. 


and everybody was happy. 


in a portable battery public address set 
and cover your schools, downtown business 
area, factories and residential area, letting As Shoulder-Type Vacuum 
them know you are going to open. 


. . . . ‘ornado cle stairs $s, screens 
Make opening night a big event in your Tornado cleans stairs, seats, drapes, screens, 


5 : carpets—Is always at the operator's side 
town. Invite the mayor and other city causes less fatigue. pe " 


officials, have the local school band, have 

ribbon cutting ceremonies, admit the first 

car in each lane free. It makes for terrific Learn the whole story about Tornado Theater Cleaning 
good-will and should result in a swell Write for Bulletin 597 


break in your local paper. 


Yes, reopening your drive-in can be fun, 
and it is bound to pay off at the box-office REV ELECTRI MFG Cc 
if you can generate lively interest about the . 


big date among your local townsfolk. 5102 NORTH RAVENSWOOD AVENUE CHICAGO 40, ILLINOIS 
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On the House 


%* editorial reports and comment on events, trends, people and opinion 





Pictures Are Getting Bigger 


Than Ever, Too—on the Screen 


WHAT THE future will 
bring to the motion picture presentation in 

theatre, to give it physical qualities and 
dimensions to match and even to extend its 
creative substance, could well vo consider 
ably beyond anything for which we now 
have a basis of conjecture. Maybe it won't 
be a single, sudden, revolutionary change, 
like sound; it may rather be purely evolu 


tionary. Even so, one modest advance and 


refinement after another could add up to a 
far more powerful medium than we now 
have today’s motion 


Except for sound, 


picture has evolved from a steady stream of 


relatively small improvements. 
Such a “small” thing is enlargement of 
picture size. The dinky image of the home 


television set has underscored the signifi 


cance of larger pictures; they are, however, 
the inevitable outgrowth of better carbons, 
amps, lenses and screens. Agitation for a 
picture that would occupy more of the 
of vision was going on long before 

he commercialization of TV. 

hie picture size has been ex 
panding since before the war. Whereas it 
probably was around 16 feet back in the 
30) vy 1942 it had climbed to approxi 

itely 18 t may well be in the neigh 
~rhood of 20 teet right now 

And there are theatres less than huge 
with pictures of 26 feet even 30. feet 
sizes once thought feasible for only the 
tew super-dupe of trom four to six the 
sand seats 
EXAMPLES OF THE TREND 

The new Let theatre n Fort ] oes N 3 
with 1400 seats, has a 26-toot picture; the 


Cinema at Framingham, Mass., of similar 


capacity, presents a 28-foot picture 

Of existing theatres which have gone to 
larger pictures, those of Wometco Thea 
tres in Florida offer notable examples. 
Four of that circuit’s leading houses now 


14 


30-foot pictures, including the Mira 
cle in Coral Gables, which 1600. 
The others are the Carib, the Miami and 


have 


seats 


the Gateway. 

Light sources in each of these four houses 
ire Asheraft “Super-Highs’” using 9mm 
rotating positives. According to Frank D. 
Rubel of Wometco, light at 
10,000 lumens, which figures out 


the screen is 
iround 
to better than 15 foot-lamberts at the cen- 
basis of 80% Other 
equipment at these houses is as follows: 
Carib: RCA-100 projectors, Bausch & 
Lomb f/2 


ter on a reflection. 


lenses, Shearer ‘‘Cycloramic” 


screen. Screen light 10,100 lumens. 
Viracle: RCA-100 projectors, Kollmor- 
gen £/1.9 lenses, Walker plastic screen. 


Screen light 10,220 lumens. 

Miami: Century projectors with special 
filter shutter, Kollmorgen £/1.9 lenses with 
+-inch mounts (throw 209 feet), Shearer 
‘Cycloramic” screen. Screen light 9780 
lumens. 

RCA-100 projectors, Bausch 
& Lomb f/2.1 “Cyclo- 


Screen light 10,080 lumens. 


Gateway: 
lenses, Shearer 


ramic screen. 


Evidence of Laxity 
In Public Relations 


WITH ALL the emphasis 
placed on public relations since the indus 
that the 


somewhat less than foolproof, one would 


try became aware business Was 


expect top-grade courtesy and cleanliness 


within the theatre itself. As one veteran 
showman remarked in these pages not so 
long ago, public relations begin in the thea- 
tre. People have to be pretty hard up for 
some place to go for recreation when they'll 
sufter toward them 


indifterence among 





BUY EQUIPMENT NOW, 
THE SQUEEZE IS ON! 


' now—while the buying is good! 
That is the advice concerning theatre equip- 
ment suggested by recent reports from 
Washington and from manufacturers. 

The admonition is particularly urgent with 
respect to projection and sound and other 
products requiring steel and copper, not 
only for manufacture, but for installation. 
Some of it needs aluminum, and that has 
been out of the picture for a long time, 
meaning that manufacturers have been using 
up their inventory. 

Belief that controls would “ease off'’ early 
in 1952 remains without foundation. To the 
contrary, the National Production Authority 
has lately warned of even greater with- 
drawals of critical materials from the civilian 


market. } 
Production of theatre equipment has | 
fallen off substantially during the past | 
year—almost to the vanishing point in some | 
classifications. 
Buy now while the buying is good. 











members of the house staff, and foul-smell- 
ing, unkempt restrooms. But they find those 
conditions, apparently, in many theatres. 
The theatre at which 
usually goes to the movies is a small house. 


this observer 


We haven't knowingly seen the manager 
three times in the last 
The fellow who takes the tick- 
ets looks underpaid; at any rate, he cer- 


more than two or 
ten years. 


tainly is sore at the :nanagement—appar- 


ently at himself, too, and maybe the rest 
of the world as well. Never vet has he 
said thank you. Of course, he may never 
have been told to! 

One swallow doesn’t make a summer, 


of course. But is that theatre 


an isolated 
From some figures we obtained the 
other day from the National 
analysts and 
counselors in theatre management operat- 
ing out of New York, we suspect that 
the smile is absent, and the odor present, 
in a lot of theatres. 


case? 
Hargroves 
firm of 


Service Systems, a 


The Hargrove data came from actual 
checks of conditions in theatres, the oper- 
ators of which had employed this service 
to make such a survey and to offer sug- 
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gestions for their correction. Harold L. 
Groves, head of the company offering this 
new kind of service, admits that many 
theatre operators find it difficult to get 
qualified employes, 
but believes, on the 
basis of fact-finding, 
that the attitude of 
employes many times 
reflect the attitude 
of the employer 
himself. 
“Unfortunately,” 
he observed in dis- 
cussing the trend of 
HAROLD L. GROVES reports compiled by 
his service, ‘‘the 
average exhibitor is not aware of the con- 
ditions that exist in his own theatre—con- 
ditions which actually help to turn away 
patrons and to keep them away.” 

Of one batch of reports, representing 
148 theatres, cashiers were found to be 
deficient in 125 cases. They were glum, 
some were sloven in dress, some did not 
have a show schedule. Ticket-takers turned 
in a similar performance at 117 of the 148 
situations. Ushers checked out as badly in 
122 instances. Refreshment stand attend- 
ants displayed their own brand of indif- 
ference—didn’t smile, took their own time, 
showed no inclination to promote sales with 
suggestions—in 115 of the 148 houses 
studied. 

And restrooms had some degree of foul 
odor, or refuse strewn about the floor, or 
soiled fixtures, or all three conditions were 
found in every one but 20 of these thea- 
tres! 

Staff deficiencies showed up in various 
ways. Lack of positive courtesy was the 
criticism in practically all of the theatres 
where they were observed. That doesn’t 
mean there was actual discourtesy (al- 
though curtness was noted in some houses) ; 
rather, there was usually failure to smile, 
to display interest in being a good host, 
to be helpful, and to register appreciation 
of patronage with a thank-you. And it 
Was surprising to note the number of cases 
in which cashiers and doormen could not 
promptly give information about attrac- 
tions and show schedules. 

The figure on restroom conditions is of 
course a pretty sorry one. Considering the 
purpose and character of the reports, it 
must be a reliable one for these theatres 
specifically; and since the cases were not 
hand-picked, they point to a bad situation 
in a larger percentage of theatres than we 
would have guessed in the dourest mood. 
Eighty per cent of the nation’s theatres 
have messy, smelly restrooms! Even if 
they amounted to 40%, Hollywood would 
certainly have a job on its hands trying to 
overcome the effects of such pure neglect 
in elementary motion picture theatre man- 


agement. 
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Throw Away 


YOUR PAINT BRUSHES! 


painting, plastering, periodic 
redecorating eliminated with 
Marlite walls and ceilings 


Annual redecorating is a thing of the past 
with Marlite prefinished wall and ceiling 
panels. The tough, durable finish seals beauty 
in... dirt and grime out. The swish of a 
damp cloth keeps Marlite sparkling clean and 
bright. Savings in maintenance alone soon 
pay for a Marlite installation. 


{A High-heat-baked Marlite finish is impervious to alcohol, 
ordinary acids, stains, grease, and moisture .. . 
resistant to cigarette burns, scratching and scuffing. 

A Quickly and easily installed over old or new walls. 
Busy areas can be kept in service without interruption. 

(7 Easy-to-handle, wall size panels cover large areas quickly; 
easily cut and fit with ordinary carpenters’ tools. 

{7 Used and approved by architects and builders for more than 22 years. 


Remodel with Marlite for cost-cutting, 
low-maintenance foyers, entrances, lobbies, 
lounges, rest rooms, offices, candy cases, 
counters, doors, and fixtures. See genuine 
Marlite at your local building materials dealer 
or write MarsH WaLt Propucts, INc., 
Dept. 369, Dover, Ohio. Subsidiary of 
Masonite Corporation. 


Plain, Horizontaline, Tile, 
Wood and Marble Patterns for 
every room in every building. 
More than 60 striking color 
and pattern combinations 


for creating 


° beautiful 
PLASTIC-FINISHED 


WALL and CEILING PANELS interiors 














The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street 








Columbus 15, Ohio 






































































NOW PLAYING 
“RASHO:-MON”™ 


The New York thea- 
tre which put ‘special 
audience appeal” to 
the box-office test a 

- quarter of a century 
Ia ago, is modernized — 
its capacity increased. 


The new front is of granite, glass and stainless steel. 


The lobby looking directly toward doors to the extend auditorium. 


Both walls and ceiling of the auditorium are tinted dusty rose. Light urns are plaster. 





The Carnegie Rebuilt, 
An Idea Reaffirmed 


ONE OF THE first of the 
“art cinemas,” the Little Carnegie on New 
York’s 57th Street—just a skip and a hop 
from famed Carnegie Hall—has been a 
pioneer expression of the idea that a worth- 
while audience existed for pictures without 
accent on mass appeal. And now, having 
endured for a quarter of a century, it has 
been enlarged and refurbished, thereby tak- 
ing part in a “movement” toward the “in- 
timate, specialized” theatre which became 
discernible last fall. Two new houses of the 
type have been added since then, and an- 
other is due presently. 

Remodeling has renewed the Little Car- 
negie throughout. An adjoining building 
was acquired to allow shifting of foyer 
area, thus to make room for a larger audi- 
torium. The capacity has been increased 
from 375 to 528, with the seats, which are 
Kroehler push-backs, spaced 40 inches. 

The front has been redone with blue 
pearl granite, glass and stainless steel; and 
at the vestibule marble is used for one wall 
and is continued into the lobby as far as 
another set of all-glass doors where tickets 
are taken up. 

The auditorium now juts out into the 
foyer; the incoming patron meets the audi- 
torium doors head on. The foyer here 
swings out into a broad lounge space, then 
continues behind the rear auditorium wall 
to reach restrooms and a “television lounge.” 

Walls of the foyer are variously treated, 
covered with Fabrikona in some areas, 
with a wood-grain paper in others, and 
elsewhere with Flexwood and corrugated 
Transite painted greenish-grey. The foyer 
has both short and long vistas, so a special 
carpeting is used in a pattern which, while 
having a large repeat, is a system of squares 
that stops the eye. The television lounge 
has one wall draped in brown, two walls 
plastered, one of corrugated Transite. 

The auditorium has walls of hard plas- 
ter, a ceiling of acoustic plaster, both tinted 
dusty rose. These surfaces are plain except 
for white plaster light urns for intermis- 
sion illumination. Projection period illum- 
ination is by downlighting. 

At the tront the auditorium opens into 
a broad square archway which converges 
into a draped setting for the screen. The 
drapery and screen curtain are woven glass. 

At the rear of the auditorium, the lower 
wall is corrugated Transite painted grey; 
upper perforated Transite over rockwool. 
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Che Drive-in . . 


% A Department Conducted by WILFRED P. SMITH 


... for many years manager of regular theatres, then of drive-ins, later drive-in circuit executive 


in charge of construction and operation; now operator of his own drive-in at Ledgewood, N. J. 





continuing a series on GETTING INTO THE DRIVE-IN BUSINESS 


AT THE STAGE of a drive- 
in project dealt with in this article, we 
get a bit closer to the actual planning. We 
start here with the assumption that the 
prospective owner-operator, tackling his 
first venture in showbusiness or at any rate 
in the drive-in field, has acquired the nec- 
essary land on a promising site, with zon- 
ing and related matters all settled, as set 
forth in the first article of this series last 
month. 

In addition, he is of course financially 
equipped to get the drive-in built and into 
operation. How much money that will 
take depends upon the section of the coun- 
try, the locality therein, soil conditions, 
terrain, availability of water and services, 
architectural character of the buildings, 
character of ground development, and ex- 
tent of facilities. If you figured on an ex- 
penditure equal to $200 a speaker—that 
, $120,000 for a 600-car job—you would 
be figuring about as close to rock-bottom 
as you should for an operation of good 
standards (anything appreciably less is not 
contemplated by this series). We shall be 
able, however, to give a better picture of 
the financial side when we discuss physical 


is 


planning and construction. 

Over the years the writer has kept a 
written “log” of planning and construc- 
tion operations which he has supervised, 
including his own drive-in, and we are go- 
ing to deal, so far as feasible, with each 
consideration as it presents itself in the 
course of a project. 


BASIC TRAFFIC SCHEME 


One thing to go into at this point is 
your basic traffic arrangement. You are 
not yet fixing this in all details, but you 
will want to have your ramp layout defi- 
nitely positioned on the property as soon as 
possible, and the relation of your entrance 
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2. Entrance Sign and 
Screen Tower Considerations 


and exit drives to the highway is a critical 
factor. 

In this step you will need the counsel 
and approval of a highway official. Some 
states or local governments require a sketch 
of the drives to accompany an application 
for a permit to build on a highway. Be- 
fore getting such a basic scheme on paper, 
it is advisable to see the official personally, 
to learn the requirements in detail and to 
review with him just what you have in 
mind. Knowing what you can and cannot 
do, you will be able to make up a drawing 
likely to be approved. 

Doubtless the highway official will also 
be glad to assist in filling out an applica- 
tion for a permit to build. For him to do 
so supplies just that much more assurance 
that the permit will come through prompt- 
ly. Consider, too, that you may very well 
encounter some difficulty related to high- 
way traffic later on—you might even need 
an “adjustment” of some regulation or at- 
titude of the highway authorities. The 
commissioner is a good guy to know in a 
friendly sort of way. 

You might not know whether there are 
water drainage rights along your site that 
are maintained by the state and cannot be 
changed without permission should a change 
become necessary because of the natural 
grade of the land. 

You might find it necessary to install 
storm drainage, such as a culvert, under 
your entrance, 

The highway may have curbing, which 
cannot be touched except by express per- 


mission of highway authorities, and accord 
ing to their prescription. 

has 
minimums 


Especially since the drive-in come 
along, some states have fixed 
tor the radius and width of drives. 

All these factors, and many others like 
which might 


should know in detail before giving in to 


them you encounter, you 
the itch to see your drive-in rise up in front 


ot your eyes, 


THE MAIN SIGN 


started” will 
be somewhat gratified by the actual order- 


The urge to “get things 
ing of two items of equipment, One is an 
entrance sign, the other a screen tower. As 
soon as you can determine the sizes and 
structural character of these items, you will 
want to get them underway. 

This is true of the sign because con- 
siderable time may be required to make it 
according to your specifications, to deliver 
and install it. Purchasing a sign structure 
built up of prefabricated members should 
shorten the time and quite probably would 
be the most economical way to get an at- 
tractive design; even so, there is shipment 
time to consider also. 

When highway conditions advise placing 
the screen tower near the highway, its back 
of course toward it, the highway side can 
be used to support the name of the drive- 
in in lighted letters, with a changeable- 
letter attraction advertising sign beneath 
them. It is more than probable, however, 
that with such a location of the screen 
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COST CUTTING AIDS 
FOR DRIVE-INS!! 


You'll want to install these two Poblocki “Helps to drive-ins” be- 
fore the ‘52 season begins. They’re both designed to save you 
hundreds of dollars a season through increased efficiency. 





1. TRAFFIC CONTROL SIGN — The quick, effi- 
cient way to handle traffic within the drive-in. 
Fill ramps completely . . . eliminate aimless dis- 
turbing “shopping” by patrons . . . and save the 
wages of the man with the flashlight at the same 
time 










These features make this sign a winner: 
* VERSATILE — custom slides convey a variety of 
messages . . . Sign can be permanently 
mounted if desired. 
* PORTABLE — easily moved, weighs only 92 Ibs. 
* RUGGED CONSTRUCTION — all metal, built for 
lifetime service: 
Let this sign prove it’s value to you. For 
further information send coupon. 


2. The “CLUTTER CART” — The ‘morning after’ comes 
every day to every drive-in operator. To get through 
the debris left by patrons on the previous night quickly 
and thoroughly, Poblocki offers the ‘Clutter Cart.’ Cuts 
clean-up time in half by eliminating 80% of walking 
between ramps and refuse pile. Already proved in 
drive-in operation. 


Check these advantages: 








‘4 
; 5 * All Steel... built to last 
( * Basket detachable from cart 
4 
TA * Refuse can be burned in basket 
ny) * Available with utility platform 24"x24" 
b \ for hauling beverage crates, candy 
cartons, changeable letters, etc. 
= ow oe oe oe oe oe oe eo 
Poblocki & Sons : ; 
2159 S. Kinnickinnic Ave I For complete information, send cou- 
Milwoukee 7, Wis I . 
Please send me, immediately, full information pon in NOW. 
on your traffic control signs and the ‘Clutter ] 
Cort 
Nome —4 1 “ 
Address fF OUMWCRL 470 sons 
City State $9 S. KINNICKINNIC AVE MILWAUKEE 7, WISCONSIN 









GREATER ae 
Durability in 
GRIGGS 
CHAIRS 


ADLER 


CHANGEABLE LETTER DISPLAYS 








ADLER GLASS-IN-FRAME DIS- 
PLAYS —‘“‘REMOVA-PANEL”— 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 


Superior construction 


gives years of service. 


Comfort —the minute 





they're occupied! 


ADLER “‘SECTIONAD’’ LOW COST 
CHANGEABLE LETTER DISPLAYS 


Their Beauty sparkles! 








WRITE FOR CATALOG WRITE FOR FREE CATALOG 





ADLER SILHOUETTE LETTER Co. 


3021b W. 36th ST., CHICAGO 32, ILL. 


GRIGGS EQUIPMENT CO. 





Belton, Texas 











| able 


light from cars on the highway 


would strike the screen or invade audience 


tower, 


vision, unless one went to the expense of 
erecting special barriers. : 

The chances are you will want to have 
a separate sign structure, with the attrac- 
10 feet above the 
ground and the name of the theatre eye- 


tion advertising around 


fetchingly on top. This should of course 
be located at the entrance as close to the 
highway as the authorities permit, with 
the two faces of the advertising panels 
(seldom is a one-faced attraction sign ade- 
quate) turned to take fullest advantage of 
traffic 


in both directions. As examples in 





Sign location of typical main highway en- 
trance suited to two attraction advertising 
panels mounted parallel; and (below) a 
triangular highway sign for a drive-in en- 
tered from a side road. 


Below is indicated a triangular sign location 
suited to a drive-in near a traffic circle in- 
tersecting highways from several towns. 











accompanying drawings indicate, these pan- 
parallel, while in 
others they will take some such shape as 


els may sometimes be 
a triangle. 

The name of the theatre, when incor- 
porated into a sign structure with change- 
letter attraction advertising panels, 
should not be less than 3 feet high; if well 


(Continued on page 27) 
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O~Bouseh & Lomb Optteat Co. markea * ond 37 32—Raytone Screen Corp. 32 especially for economical remodeling of theatre 
unaffiliated dealers. Orive-in sereen paint. All dealers. interiors and facing and tops of snack bars, added 
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9—Breuer Electric Mfg. Co. 13. 33—RCA Service Co. 35 reference number 25. 
Vacuum cleaners. Direct. Projection and sound maintenance service, 
HANDY DRIVE-IN CART, page 39 
34—Robin, Inc., J. E. 34 — . 
10—Cali Products Co. 35 Motor-generators. Direct. Basket on wheels for picking up debris, also 
Carbon savers. All dealers. available with platform for light hauling developed 
35—S. O. S. Cinema Supply Corp. 34 by Poblocki & Sons. Postcard reference number 30. 
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ng ho la ae NEW INTERMITTENT MOVEMENT, page 40 
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Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from index of Advertisers on preceding page 


ALABAMA 

i—Queens Feature Service, (912%, Morris Ave., Birmingham. 
ARIZONA 

2—Girard Thearte Supply, 320 W. Washington St., Phoenix 
ARKANSAS 


3—Theaire Supply Co.. 102! Grand Ave., Fort Smith. 
4—Perrin Theatre Supply, 1006 mele St. Little Roek. 


CALIFORNIA 


Fresno: 
5—Midstate Theatre Supply, 1906 Thomas 


Los Angeles: 
j—John P. Filbert, 2007 &. Vermont Ave.* 
National Theatre Supply, (961 8. Vermont Ave 
?7—Pembrex Theatre Suvply, 1969 &. Vermont Ave 
&—B. F. Shearer, 1964 5S. Vermont Ave. 


San Francisco: 
National Theatre Supply, 255 Golden Gate Ave 
10—Preddey Theatre Supplies, 187 — Gate Ave 
i—B. F. Shearer, 243 Golden Gate Av 
i2—Western Theatrical Equipment, 337 Golden Gate Ave.* 


COLORADO 

Deaver: 

Graham Brothers, 548 Lincoln St. 
National Theatre Supply, 21/11 Champs cen 


i4—Serviee Theatre Supply, 2054 Broad 
1>—Westera Service & Supply, 2120 Broadway.* 


CONNECTICUT 


New Hav 
Phillips Theatre Supplies, 130 ee St 
National Theatre Supply, 122 Mead St 


DISTRICT OF COLUMBIA (Washington) 


7—Brient & Bons, 925 New Jersey Ave.. 
&—Ben Lust, (00! New Jersey Ave, WN. 


FLORIDA 

}~—Joe Hornstein, 714 N. E. tet St., Miami. 
20-—Southeastern Equipment, 625 W. Bay St. — * 
2i—United Theatre Supply. 110 Franklin St., 

22—United Theatre Supply, 230 W. Fiagier st. Miami. od 


GEORGIA 
Albany: 

23—Dixie Theatre Serviee & Supply, 1014 N. Siappey Dr 
Atiaata: 


24 avital City Supply, (61 Walton St, “i a 
Nat ai Theatre Supply, (67 Waiten St.. 





Southeasiern Theatre Equipment, 20i- 3 Luetls *. nN. wr 


2o—Wil-Kin Theatre Supply, 150-4 Waltoe St., N. E 


ILLINOIS 
Chicago: 
27 4% Theatre Supply, 1311 S. Wabash Ave.* 
28- peers, Co., 317 8. Sangamon St 
2 Gardner Thea re Service, 1235 Wabash Ave. 
)— Mowe ocute, m318 S. Wabash Ave. 
Nat onal Theatre Supply, 1325 8. Wabash Ave 


INDIANA 
Evansville: 
3i—Evansville Theatre Supply, 2900 E. Chandier Ave. 


indianapolis: 

Ger-Bar, ine., 442 N. filinois St 
}—Mid-West Theatre Supply Company, 446 N. illinois St.* 
National Theatre Supply, 436 N. filineis St 


IOWA 


Des Moines: 
44—Dee Moines Theatre Supply. (12! High St 
National Theatre Supply, 1102 High St 


KANSAS 


35—Southwest Theatre Equipment, 118% W. Douglas Ave, 


Wichita 


KENTUCKY 


Louisville: 
36—Falis City Theatre Equipment. 427 8. Third St 
37—Hadden Theatre Supply, 209 S. Third St. 


LOUISIANA 
New Orleans: 
38—Hedges Theatre Supply. 1300 Cleveland Ave 
National Theatre Supply, 220 S. Liberty St 
3%—Southeastern Theatre Equipment, 214 8. Liberty St.* 
Shreveport: 
40—Alon Boyd Theatre Equipment, P. 0. Box 362 


MARYLAND 


Baltimore: 
4i—Dusman Motion Picture Supplies, “ fon 25th St. 
National Theatre Supply, 417 St. Paw 


MASSACHUSETTS 


Boston: 
42—Capital Theatre Supply, 28 Piedmont St.” 
4i—Jve Cifre, 44 Winchester St 
44—Independent Theatre Supply, 28 Winchester St 
45—Massachusetts Theatre Equipment. 28 Piedmont St 
National Theatre Supply. 37 Winchester St 
46—Standard Theatre Supply, 78 Broadway 


MICHIGAN 
Detroit: 


47—Amusement Supply, 208 W. Montcalm St 

48—Ernie Forbes Theatre Supply, 214 W. Montcalm St.* 
49—McArthur Theatre Equipment, 454 W. Columbia St 
National Theatre Supply, 2312-14 Cass Ave 

50-——Unietd Theatre Equipment, 230! Cass Ave. 


Grand Rapids: 
5i—Ringold Theatre Equipment, 106 Michigan St.. N. W 
MINNESOTA 


Minneapolis: 
52—Minneapolis Theatre Supply, 75 Glenwood Ave. 
+—Elliott Theatre Equipment. 1110 Nicollet Ave 





A—Froseh Theatre — iti arere ny 
National Theaire Supply, 56 Glenwooe 
55—Western Theatre "Equipment, 45 Glenwood Ave. 
MISSOURI 

Kansas City: 
16—Missouri Theatre Supply. 115 W. 18th St.* 


National Theatre Supply. 223 W. (8th 
57—Shreve Theatre Supply, 217 W. (8th 
58—Siebuins Theatre Equipment, 1804 Wyandotte St 


St. Louis 
)9—Joe Hornstein, 3330 Olive St 
National Theatre Supply, 3212 Olive St 
60—St. Louis Supply Co., 3310 Olive St.* 
MONTANA 
61—Montana Theatre Supply, Missoula 
NEBRASKA 

Omoaha: 
62—Ballantyne Co 1707 Davenport St 
National Theatre Supply, 1610 Davenport St 
63—Quality Theatre Supply, 1515 Davenport St 
64— Western Theatre Supply, 214 N. {5th St.* 
NEW MEXICO 


65—Eastern Now Mexico Theatre Supply. Box 1099, Clovis 
NEW YORK 
Albany: 
66—Albany Theatre Supply, 443 N. Peari 
National Theatre Supply, 962 Broadway 
Auburn: 
67—Auburn Theatre Equipment, 5 Court St 
Buffalo: 
68—Eastern Theatre Supply, 496 Pearl St.* 
National Theatre Supply, 500 Pearl St 
69—Perkins Theatre Supply, 505 Pearl 
70—United Projector & Film, 228 Franklin St 


[Canadian dealers and exporters are listed on page 42] 
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New York City: 
7i—Amusement Supply, 341 th St. 
72—Capitol Motion Picture suvply. 630 Ninth Ave.* 
73—Crown Motion Picture Supplies, 354 W. 44th St. 
74—Joe Hornstein, 630 Ninth Ave. 
National Theatre Supply, 356 W. 44th St. 
75—8.0.S. Cinema Supply, 602 W. 52nd St. 
76—Star Cinema Supply, 441 W. 50th St. 
Syracuse: 
nae N. Y. Theatre Suppiy, 210 N. Salina St. 
NORTH CAROLINA 
Charlotte: 
78—bBryant Theatre Supply, 227 S. Chureh St. 
79—Chariette Theatre Supply. 116 S. Poplar. 
80—Dixie Theatre Supply, 213 W. 3rd St. 
National Theatre Supply, 304 S. Church St. 
8i—Southeastern Theatre Equipment, 209 S. Poplar St.* 
82—Standard Theatre Supply, 219 S. Chureh St 
83—Theatre Equipment Co., 220 S. Poplar St 
84—Wil-Kin Theatre Supply, 229 S. Chureh St 
Greensboro: 
85—Standard Theatre Supply, 215 E. Washington St. 
66—Theatre Equipment Ce., tit Edwards Pi. 
NORTH DAKOTA: 
89—McCarthy Theatre Supply, 67 North Fourth St., Fargo. 
OHIO 
Akron: 
87—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 
88—Mid-West Theatre Supply, 1638 Central Parkway.* 
National Theatre Supply, 1657 Central Parkway. 


Cleveland: 

National Theatre Supply, 2128 Payne Ave. 

89—Ohio Theatre Equipment, 2108 Payne Ave. 

90—Oliver Theatre Supply, 1701 E. 23rd St.* 
Columbus: 

9i—American Theatre Equipment, 165 N. High St. 
Dayton: 


92—Dayion Theatre Supply, 111 Volkenand St. 
$3—Sheldon Theatre Supply, 627 Salem Ave. 
Toledo: 
94—American Theatre Supply, 439 Dorr S 
95—Theatre Equipment Co., 100 Michigan St. 
OKLAHOMA 
Oklahoma City: 


96—Century Theatre Supply Co., 20 N. Lee St 
17—Howell Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
98—Oklahoma Theatre Supply, 628 W. Grand Ave." 


OREGON 

Portiand: 
99—Modern Theatre —. 1935 N. W. Siig 8t.* 
100—B. F. Shearer, 1947 W. Kearney 


(0i—Theatre Utilities eee, 1987 N. W fe St 
102—inter-State Theatre Equipment, 1923 N. W. Kearney St 
PENNSYLVANIA 
Philadelphia: 
103—Blumberg Bros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St. 
Pittsburgh: 
104—Alexander Theatre Supply, 64 Van Braam St.* 
105—Atias Theatre Supply, 402 Miltenberger St. 
National Theatre Supply, 1721 Bivd. of Allies. 
106—Superior Motion Picture Supply, 84 Van Braam St 
Wilkes Barre: 
107—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort 
RHODE ISLAND 


108—Rhode Island Supply, 357 Westminster St., Providence. 


SOUTH DAKOTA 


109—American Theatre Supply, 316 S. Main St., Sioux Fails. 


TENNESSEE 
Memphis: 
110-——Monarch Theatre Sunes. 492 S. Second St.* 
National Theatre Supply, 412 S. Second St 
iti—Tri-State Theatre FES 320 8S. Seeond St. 
s 


Dallas: 
t2—Mauin Theatre Supply, 714 South Hampten Ra 
> tal De Sre 06 5 Harwoud di 


Theatre Equipment, 214 S. St. Paul St 
on heatre Supply, 300 S. Harwood St 
129--Southwestera Theatre Equipment, 2010 Jackson St.* 
Houston: 
115—Southwestern Theatre Equipment, 1622 Austin §t.* 
San Antonio: 
116—Alame Theatre Supply, (803 Alamete St. 
UTAH 
Salt Lake City: 
117—Intermountain a Supply, 142 E. First South St 
118—Service os a 250 E. First South St. 
119—Western Sound se pment, 264 E. First South 8t.* 
VIRGINIA 
'20—Norfolk Theatre Supply, 270 Colley Ave., Norfolk. 
WASHINGTON 
Seattle: 
'2i—American Theate Supply, 2300 First Ave. at Bell St 
122—Inter-State Theatre Equipment Co., 2224 Second Ave. 
'23—Modern Theatre Supply, 2400 Third Ave.* 
National Theatre Supply. 2319 —y-4 
124—B. F. Shearer, 2318 Second A 
WEST VIRGINIA 
125—Charleston Theatre Supply, 508 Lee St., Charlestes. 
WISCONSIN 
Mliwaukee: 
{26—Manhardt Co.. i705 W. Clybourn 8t.* 
National Theatre Supply. 1027 WN. Eighth St. 
710 W. Stat 


ge Smith, 
(28—Theatre Gaul & Gupply, (008 NH. Sevesth &t. 
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The "Best" Drive-In Snack Service— 


Is it one general counter —a group of stations — or a cafeteria ? 


THE QUESTION in_ the 
drive-in field which corresponds to the $6+ 
interrogation of common radio-minded par- 
lance, but which certainly has an impor- 
tance of much higher dollar rating than 
that, is: What is the type of refreshment 
service likely to produce the most sales? 
Should it be a conventional counter-and- 
attendant service, or a cafeteria service, or 
a “station” system? 

Many an operator of drive-ins, particu- 
larly circuits of outdoor theatres, are search- 
ing for the answer, and some are experi- 
menting with cafeteria and station systems 
at the same time they are continuing oper- 
ation of conventional counter methods. An 
area in which the cafeteria method appears 


to have established itself most firmly is New 
England. A proponent of that method is 
the Philip Smith organization, whose con- 
victions have been dealt with in these pages 
previously. 
that a new drive-in in Texas which employs 
a cafeteria system was designed and built 
by a Boston firm (see photo on next page). 

This article goes to the opposite coast for 


It is interesting to note also 


experience of a region which compares with 
New England in its drive-in pioneering. 
Joseph Blumenfeld, head of the Blumenfeld 
circuit, long prominent operators of regular 
theatres in northern California, obtained 
the first franchise (under the Hollingshead 
patent) to build and operate drive-in 
theatres in the area dominated by dan Fran- 


A station system with U-shaped counters, as shown in rear and front views 
below, is now used at all drive-ins of Blumenfeld Theatres, San Francisco. 


At right is an example of the general counter service originally employed. 


cisco; he began with the 800-car El Rancho 


in Sacramento now has seven out 


Mr. 


Blumenfeld reflects his investigation of the 


and 


door operations. An interview with 


as dissatisfaction 


cafeteria system as well 








Refreshment stand of the new Terrace drive-in at Albuquerque, N. Mex. (see page II), where a 





Ma aa ™ 
: 2 ae 
aie. 


cafeteria system is installed. It accommodates four lanes, which require four cashiers at peak busi- 


ness; otherwise two suffice. 


with the conventional counter method 
which he has used for many years. 

When the circuit first got into the drive 
in field, it installed small ‘‘commissaries” 
which oftered soft drinks, coffee, frank 
furters and candy. Later this was expanded 
to include popcorn, ice cream and _ hot 
malted milks. The stands were straight 
counters of various lengths. Most patrons 
tended to congregate at one time, of course 

at intermissions—and it was impossible 


to serve them properly. The circuit adopted 


He's learned Popsit-Plus gives him many more 
boxes per batch; fewer duds, less waste. 

He’s found that Popsit-Plus’ butterlike flavor 
and aroma stops ‘em, sells ‘em . . . easier 


and faster. 


Like everybody else, he’s watched attendance shrink 
and shrink. No time lost on tears for him, though. 
He’s found a way to make up for it — by getting 
more profit from his popcorn sales! 


a U-shaped counter, also larger buildings, 
increasing the dimensions from around 
20x30 feet to 50x70 feet. 

“This tripled our business,” said Mr. 
Blumenfeld, “and also our profits. We find 
larger buildings attract customers; more- 
over, if customers are kept waiting outside, 
they become discouraged and leave without 
purchasing anything. 

“When we first started our drive-ins, we 
serviced patrons with ‘butchers’ who had 
fully equipped carts with charcoal burners 












More, better, and more profitable pop- 
corn doesn’t answer all his problems. . . 
but it sure does put a “silver lining” in 
those clouds! 








Made by C. 


































so that the food was kept hot. Cold drinks 
were iced. We have continued this practice, 
now serving also hot coffee from the carts. 

“Many drive-ins throughout the territory 
have discontinued using carts, but we still 
find them successful in that they bring ser- 
vice to older people and to those unable to 
wait in line at the stand during peak 
periods, Nevertheless, our method of oper- 
ation has produced sales at the stand in 
excess of 40° of the gross income at the 
box-office, which is unusually good. 

“Compared with the cafeteria type of 
operation as we have observed it, we find 
that we service as many people and our per 
centage is good. There may be less con- 
fusion in cafeteria service and perhaps a 
saving in help. However, there is some ob- 
jection to the cafeteria type of operation 
in that there is some loss through pilferage 
and some from foods getting cold. 

“There does not seem to be a great dif- 
ference between counter and cafeteria ser- 
vice other than that with self-service the 
customer passes in a straight line behind 
the rail and pays the cashier at the end of 
the line, whereas under our system there 
are no rails and customers crowd in as best 
they can and pay for the merchandise as 
they receive it. 

“As to better control of money under 
the cafeteria method, which gives attendants 
little if any chance to pocket money, we 
have had only a negligible amount of such 


petty thievery.’ 
STATION SERVICE SCHEME 


Replacement of all general service in- 
stallations, with straight counters, are now 
being replaced at all drive-ins of Blumen- 
feld Theatres, with U-shaped counters 
providing a station type of service. The 
standard installation is pictured on page 21. 

The display case, for candy and similar 
goods, is only 6 feet wide. The case is 
illuminated, and the back of it is so slanted 
that an attendant can reach in without 
stooping, which saves time and avoids dis- 
turbance of the display. The case and 
counter are attractively finished in Formica 
with a grey front and yellow top. No mer- 
chandise is exposed to public touch, but all 
is plainly displayed. 

In front of each drink dispenser is an 
illuminated shadow box for promotional 
displays. 

Immediately behind the stand is a stor- 
age room with a large refrigerator, an ice 
cream cabinet, shelves for supplies, and 
food and washing equipment. 

Everything is duplicated at the serving 
stations. The center island counter is con- 
structed of sheet metal and stainless steel. 
It has a frankfurter cooker (especially de- 
signed by Hal Neides, purchasing agent of 
Blumenfeld Theatres) with a capacity of 

(Continued on page 26) 
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A. L. Royal, Owner, Royal Theaters, 
operating 14 theaters in Mississippi, 


says: «1 consider chewing gum 
essential to a live concession 
business. All our theaters carry 
the popular brands.”’ 











Yes...Chewing Gum Improves 


Your Profit Picture! 


It Pays to Display and Sell 
Your Patrons’ Favorite Brands 


@ People just naturally like to chew gum 
at the movies. Chewing gum freshens the 
taste after they’ve had a snack or treat from 
the refreshment counter—helps them relax 
and adds to their enjoyment of the theater. 
And—they buy their chewing gum where 
it’s conveniently displayed for them. 











BETTER THEATRES SECTION 


Take advantage of this fact to build extra 
profits and good will for your theater. Dis- 
play Wrigley’s Spearmint, Doublemint, 
‘Juicy Fruit” and other popular, fast-selling 
brands of chewing gum in a convenient loca- 
tion. Your patrons will appreciate it, and 
you'll find it profitable. 























New Package to Aid 
Ice Cream Mix Sales 
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reated 
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cream mix 


and ‘‘Sof-Serv,” which is distributed by 
National Theatre Supply. ‘The label in 
dicates the variety of flavors that may be 
added, the butterfat content that can be 
produced, and uses of the mix for soft ice 
cream, milk shakes and hard ice cream. 


Faucet Type Beverage 
Dispenser for 4 Flavors 


FOUR FLAVORS of bever- 
ages, carbonated and ready to drink at the 
push of a button, are available from a com- 
pact dispenser, has been developed by the 
Mighty Midget Manufacturing Company, 
Phoenix, Ariz. Of stainless steel construc- 
tion, the unit is designed to fit into any 
refreshment bar, with only 6 inches re- 
quired on underside of bar for the faucet. 


Syrup and water are metered through a 


which can be con- 
Drinks are 


slot in the valve stem, 


trolled by an adjusting screw. 
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The BIGGEST namrm POPCORN ° -— 


1920 WYANDOTTE STREET, KANSAS CITY 8, MISSOURI 


OE lle AED RAR CO A 





Attractive Stand Seen 
Important Sales Factor 


Attractiveness of the theatre refreshment 
stand was stressed at a recent meeting of 
the ABC Vending Corporation, New York, 
by Lee Koken, head of RKO Theatres vend- 
ing operations. | 

"Some of the oldtimers in this room," he 
told the ABC sales personnel, supervisors 
and operating executives, “will remember | 
when the candy stand in a theatre was a 
sort of step-child. It was something the 
theatre management put up with, but didn't 
take much personal interest in. | think you 
and your company can be proud of the 
progress made since those days. The con- | 
cession business has grown up, has become | 
of age, and rightfully so. } 


“In fact, so much so that today it is an 
important part of every theatre and its 
operation. In over 80% of the RKO theatres 
from coast to coast new elaborate stands 
have been built, practically miniature stores, | 
not only selling candy, but nuts, potato | 
chips, popcorn, ice cream, cigarettes, and 
many other items, including novelties." 

He reminded his listeners that in addi- | 
tion to attractive stands, sales are pro- | 
moted by unfailing courtesy, a pleasant | 
manner, cleanliness and the maintenance of | 


a full stock and a wide variety of mer- 
chandise. 











self-mixed after the syrup and water leave 


their spouts immediately before entering 


glass or paper cup. 


Forecasts Sugar Quota 
Will Hike Candy Prices 


HIGHER CANDY prices by 
by the publication 
In a story out of Wash- 
ington, D. C., the paper forsees an increase 


spring forecast 


Candy Industry. 


are 


in prices because of the low sugar quota 
announced by Charles F. Brannan, Secre- 
tary of Agriculture, only 7,000,000 short 
tons, or 400,000 tons less than the 1951 
allotment. The publication went on to 
say: 

“There is no question as to Mr. Bran- 
nan’s motive in keeping the 1952 sugar 
quota so low in the face of an apparent 
abundance of this commodity. He openly 
termed the estimate as a ‘price stimulus,’ 
meaning, of course, that is aimed specifi- 
cally as a means of raising sugar prices be- 
yond the prevailing rate of 8.25 cents a 
pound.” 


Merchandising a Featured 
Subject of Candy Meeting 


METHODS for the more 
effective merchandising of candy, and im- 
provements in production techniques, will 
be featured subjects on the program of 
the 1952 convention of the National Con- 
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ON TELEVISION! 


Powerful spot announcements in 
selected markets —to help make 
every TV {an a Peter Paul customer’ 


ON RADIO! 


Regular newscasts and spot 
announcements coast-to-coast 
—to make Almond Joy and 
Mounds your fastest-selling 
candy favorites! 


MAGAZINES! 


Full-color national ads 
reaching over 50,400,000 
readers—watch for them! 


SUNDAY 
COMICS! \ 


Exciting full-color ads in 87 
Sunday comics—to reach 
and sell young America! 


POINT 
OF SALE! 


All the sales helps you need 
fo win extra profits—from 
brilliant window streamers 
te island displays! 
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fectioners’ Association at the Conrad Hil- 
ton hotel in Chicago, June 1-5. To be 
the 26th annual 


held concurrently will be 


Confectionery Industries Exposition. 

The convention program was prepared 
by a committee headed by Lloyd Latten of 
Candy 


Match Corporation. He in 


the Schutter Division of the Uni- 


versal turn 
appointed a sub-committee to develop a 
merchandising session, composed of Victor 
H. Gies, Mars, Inc.; W. Melville Cribbs, 
Melville Confections, Inc.; and Richard 


B. Kimbell, Kimbell Candy Company. 


Manley Staff Told Plans 
And Shown New Models 


MARKETS, sales problems, 


promotion, and merchandising activities for 
1952 were discussed at a three-day meet 
ing last month of the sales organization 
if Manley, Inc., Kansas City, Mo., manu- 
tactures of popcorn machines, at the Hotel 
Phillips in that city. 


under the direction of Charles G. Manley, 


‘The convention was 


was opened 


G. Manley, 


manager, and 


Mrs. V. 


general sales 


with an address by 
president. 
were P. A. 


manager; M. 


Mr. 


southern 


Manley 


division 


Assisting 
Warner, 
L. Lyons, northern division manager; A. 
I. Rowe, manager of the central division; 
W. H. Turpie, western division manager ; 
ind Bryan Warman, vice-president of 
Warman & Company, Buffalo, N. Y., ad- 
vertising agency for the company. 

Ihe sales forces also saw demonstrated 
the new Manley “Super Stadium” and con 


sole models 


CRETORS’ MACHINES 






RAISED Pd / 


Theatre Chain 
Purchasing Agent 


Here's what a large user 
of Cretors' Popcorn 
Machines has to say... 


“We have found that your 


ma- 
chines are producing for us the 


tastiest corn 
with the minimum amount of 
seasoning, and our installations 
so far have proven so successful 
that as we replace other conven- 
tional type machines, the Cretors 
automatically goes in.” 
Check Cretors Before You Buy 


Cc. CRETORS & CO. 


606 W. CERMAK RD CHICAGO 16 


best volume and 
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What's the “Best” 


(Continued 


steam-cooking 200 hot dogs at a time. A 
gauge in front shows hot water level, and 
lids open from either side. ‘The tank is 3 
feet long and 2 feet deep. 

The first portion of the counter is the 
cooker itself; the center is a table in mak- 
ing up hot dog sandwiches; the third sec- 
tion holds twin coffee urns, which can be 
operated from either side. 

They 


with a 


At one side are popcorn warmers. 
ire 4-foot 
hot air blower system for keeping the pop 
Next in 
electric bun warmer, a four-drawer model. 
Hot and 
wrapped in wax paper to await sale. 


stainless steel cabinets 


corn warm. line is a Sunbeam 


dogs can be placed in buns 

The next two units are drink dispensers. 
They Coca Cola, 
orange drink. They 
the correct amount of syrup and carbonated 


serve root beer and 


are regulated as to 
water. All counter equipment in this area 
is stainless steel and was also designed by 
Mr. Neides. 
Immediately next to the bun warmers is 
It is built into the coun- 
arranged the 


the cash drawer. 


ter and is so patron can 


neither see nor reach it. It does not have 
to be pulled out; the attendant can easily 
reach into the various compartments to 
make change quickly. 

Paper cups are issued by elevator type 
dispensers—the upsidedown so 


that the attendant only handles the bottom 


cups are 


of the cup. 

To the extreme right and left of the 
popcorn warmers are dual ice cream cab 
inets, and in back is storage area for addi 


tional stock. 


A CAFETERIA EXPERIMENT 


One of the newer drive-ins in northern 


California, the Terrace within the city 
limits of San Francisco, opened last year, is 
trying the cafeteria method as an experi 
ment. The Terrace is one of the operations 
of the George Mann circuit. The patron 
is provided with a tray upon entering so 
that his purchases are not limited to what 
he can carry in his hands—as in the regula: 
cafeteria restaurant. The Terrace service 
is frankly an experiment. William Pardini, 
circuit executive, sees it this way: 

“The primary purpose of the cafeteria 
stvle of service is to place within easy reach 
of the customer all of the items that are 
for sale. An attendant is necessary here to 
replenish sold-out merchandise and to dis- 
pense coffee, soft drinks, etc. An important 
factor in maintaining efficiency is to keep 
an adequate supply of additional items near 
at hand so the sales counters can be easily 
replenished. 
leaving the sales 


“Immediately upon 


jrom page 


Drive-In Service ? 


») 


ac) 


area the patron’s tray is tabulated and the 
cashier on duty collects the amount of the 
sale. Now the Terrace drive-in is so set 
up that on busy nights there are two iden- 
tical lanes, each calling for a cashier and 
an attendant. On slow nights only one lane 
is used, eliminating two workers. Through 
this method we have been able to realize 
a better-than-average per-person sale com- 
pared with the usual drive-in stand. 
“However, further tests are necessary to 
determine whether or not the additional ex- 
pense of maintaining extra help at other 
than peak periods is offset by this increase 
Under the cafeteria system an 
attendant is necessary to draw drinks and 
to keep the stock up, and another attendant 
must act as cashier. In this way, even on 
the slowest nights, two attendants 


in sales. 


are 
needed, whereas on slow nights at the con- 
ventional drive-in stand, the service can be 
handled by one person with possibly the 
assistance, at intermission, of the manager. 

“Another important factor to be con- 
sidered in comparing the counter with the 
self-service method is the potential ability 
of a sales person to ‘trade up’ to patrons 
and to push those items which result in a 
higher profit. With the cafeteria system, 
this kind of promotion depends solely upon 
the placement of equipment and the effec- 
tiveness of the manager's displays. 

As to sales possibilities beyond the im- 
mediate area of the service counters, Mr. 
Pardini had this to say: 

“Rather than have patrons jam through 
the lines, some operators favor having vend- 
ing machines for such things as cigarettes 
and soft drinks off to one side so that the 
crowd will be more evenly distributed dur- 
ing peak periods. The disadavantage of this 
arangement is that the operator loses the 
chance to place his full line of merchandise 
before the prospective customer.” 


“MODIFIED” CAFETERIA 


One of the first operators of drive-ins in 
southern California, and today one of the 
largest, uses what it describes as a modified 
cafeteria system. Actually, service is by 
attendants, and it most closely resembles a 
unit-station system, with each attendant 
making his own sales at his own station. 
However, when an intermission rush is on, 
attendants do not make their own change, 
but take the money to a central cashier. 
This is frankly to prevent “leakage” at a 
busy time when supervision is difficult. 

With this method, now employed for a 
number of years, merchandise is kept on the 
backbar and also under glass. At peak 
periods, it is testified, about a thousand 
patrons can be handled in 15 minutes. 
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Getting into the 


Drive-in Business 





(Continued from page 18) 


lighted such a height makes the name 
readily visible for a distance of about 600 
feet. Greatest legibility in both dusk and 
darkness at such a distance is achieved by 
having the name self-lighted—that is, the 
ietters outlined in neon tubing. 

To be considered also is whether the 
location of the sign relative to the entrance 
advises inclusion of arrows pointing toward 
the drive, these also to be outlined in neon. 
Animating the arrows, possibly also the 
name, has attention-getting value; how- 
ever, specific approval of that should be 
obtained in writing from the proper high- 
way official or police. 


ATTRACTION ADVERTISING 


The best double-faced attraction advertis- 
ing provisions for a separate sign structure 
at the entrance are factory-made metallic 
frames with glass panels, which are made 
to fit as a unit into the sign structure, 
forming an enclosure for lamps or neon 
behind the panels, against which the adver- 
tising letters are boldly silhouetted. Letters 
are made specifically to fit on bars across 
the panels in such manner that various 
sizes of letters can be used interchangeably. 

One can choose aluminum letters, which 
usually have black enamel faces; or trans- 
lucent plastic letters in some color, red be- 
ing usually preferable because of legibility 
at greater distance than other shades. For 
the main part of the advertising copy (at- 
traction titles particularly), letters should 
not be less than 24 inches high. Other letter 
sizes available are 30, 17 and 10 inches 
(smaller ones would rarely be applicable 
to a drive-in). 

In order to be sure that you will not be 
cramped for 
showing double features), avoid getting 
attraction panels much less than 28 feet 
wide. This will usually allow a title to be 
kept on one line, which aids reading at a 
glance. With such a width, a depth sufh- 
cient for three lines of 24-inch letters 
(frame height of 8 feet) is practicable. 
Another line or two would give you that 
much more freedom to get good display on 
certain occasions. 

Factory-made steel panels for such letters 
can also be obtained for front lighting— 
that is, by fixtures mounted in front of the 
sign. This type has one distinct advantage: 
there is no glass to invite the stones of 
mischievous youngsters. In a location near 
a residential district or a school, it might 


room (particularly when 
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Ballantyne’s Outstanding, New 


IN-A-CAR 


Dub'l-Cone sreaner 


BUILT TO OUTLAST 
ANY OTHER SPEAKER 


Sitol 


Ballantyne*Dub'l-Cone speaker is 
a revolutionary new development 
in drive-in-theatre in-a-car 
speakers. It offers features never 
before found in any speaker, re- 
gardless of cost. In fact, Ballan- 
tyne brings you all of these fea- 
tures at a cost no greater than 
you pay for run-of-the-mill 
speakers on the market today 
And the Dub'l-Cone speaker will 
outlast 3 to 1 any other speaker 
available. 


Again Ballantyne engineering 
brings to the drive-in theatre a 
product years ahead of the field 
in design, construction, and qual- 
ity of reproduction. The Ballan- 
tyne Dub'l-Cone offers all of the 
desirable features of a top quality 
speaker, plus advanced improve- 
ments which overcome practically 
all of the disadvantages of ordi- 
nary speakers. 





COMPLETE PACKAGED 
EQUIPMENT FOR 
DRIVE-IN THEATRES 


As the originator of ‘“‘packaged” 
equipment for drive-in theatres, 
Ballantyne still offers the only com 
plete package unit for any size the 
atre. Added to this is Ballantyne’s 
offer of a layout of the size drive-in 
you desire on your own piece of 
property, including entrances, exits, 
ramp detail, projection and conces 
sion room plans, etc., free of charge 
The job of building your drive-in 
resolves itself to your securing a 
dirt man and a local contractor to 
erect the projection and concession 
room building. Your problem is re- 
duced to the simplest terms. Write 
for complete free details, catalogs, 
pictures, blue prints, and the name 
of your nearest Ballantyne Dealer 


PPP) 
pent t hte ys 


* Trade Mark 

Registered. 
Patent 

Pending. 


Vey arrnedy 


34495 


cl 
. 
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FEATURE 1 — The sensational Dub’l-Cone 4” Speaker (Fig. 1, A). 
Consists of two cones, one superimposed over the other with a 
3/16” air space between. The outside cone for protection, the 
inside for projection, of sound. Both cones are completely weather- 
proofed by the latest methods. 
The sun can dry or bake out, water can soak, and the outer cone 
can go to pieces without damage to the inner cone. 
If the outside cone ever becomes destroyed it can be replaced with 
a new cone and ring by the drive in theatre owner in a few seconds 
.. and have a new speaker for less than 20 cents 
FEATURE 2 — INCOMPARABLE QUALITY SOUND. Has a Heavy 1.47 
ounce Alnico 5 Magnet (Fig. 1, B) which gives 2 to 3 times the 
power of earlier magnet materials. This plus the sounding board 
effect of the protective cone and air space produces sound that is 
more completely developed in the lower frequency than ordinary 
speakers and gives a full round tonal effect to both music and 
voice. The life-like sound reproduced by this speaker more closely 
resembles theatre sound than anything heretofore available. 
FEATURE 3 — Aluminum Voice Coil (Fig. 1, C). The Voice coil is 
aluminum... will not swell, warp, or buckle. Retains its shape 
thus maintaining the vital delicate air gap around it 
FEATURE 4— Alumizite treated diaphragm. (Fig. 1, D). Impervious 
to rain, dampness, sun and heat. The only speaker on the market, 
with treatment of any kind at this vital point 
FEATURE 5 — Die Cast Aluminum Case in two tone finish. The 
case is die cast of aluminum for strength, lightness, and durability, 
and has a beautiful two-tone finish. Both colors are double-coated 
and each coat baked on. It is truly the most beautiful speaker on 
the market. The junction box is also finished in the same two- 
tone effect 
FEATURE 6 — Every point in a speaker that can be attacked by 
water or dampness has been protected in the Ballantyne AX Series 
Dub'l-Cone Speaker 
OTHER OUTSTANDING FACTS about the DUB’L-CONE SPEAKER — 
@ All metal parts are zinc-plated by a special process 
®@ Cones, gaskets, and dust buttons are treated with a fungus and 
weatherproof lacquer approved for use on Signal Corp equipment 
® Gaskets are punched out of solid beaverboard to eliminate split- 
ting as often happens with laminated chipboard normally used 
@ A Brass dust collar completely eliminates any possibility of cor- 
rosion. 
@ A high quality, enclosed, wire-sound volume control is used 
@ The junction box transformer is varnish impregnated to guard 
against moisture 


— How can you build a Drive-In today under Government restric- 
tions? Write us today for the answers, tree! 


The BALLANTYNE CO. 1707-17 Davenport St., Omaha, Nebraska, U.S.A. 
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AMERICAN SEATING COMPANY 
Grand Rapids 2, Michigan 
Branch Offices and Distributors in Principal Cities 
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THE ASHCRAFT C-70 
PROJECTION LAMP 








with the Ashcraft C-70. Either 7mm car- 
bons from 45-50 amperes or 8mm up 
to 68 amperes 


| Suprex Projection at its best is obtained 
' 


| Precision operation at all currents. Ball 
and Roller bearings throughout — 14” 
high speed reflector 


THE ASHCRAFT SELENIUM 
RECTIFIER 
50 to 110 Amps 
3 phase—190 to 240 Volts 


Suitable for all types of 
Long life — high effi 
ciency and smooth operation 


c.s. ASHCRAFT 


36-32 Thirty-Eighth Street 


lamps 








MANUFACTURING 
COMPANY 


Long Island City 1, N. Y. 




















OUTDOOR 
REFRESHMENT 
SERVICE 
from Coast 
to Coast 
over '/, Century 


Refreshment 
Service for 
DRIVE - IN 
THEATRES 


SPORTSERVICE CORP. 
SPORTSERVICE FLDG. © BUFFALO, N.Y 
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be wise to forego the refinement of glass 
silhouette type atraction advertising equip- 
ment for the safety of steel panels. 


APPROVAL OF AUTHORITIES 


Whatever kind of signs you have along 
the highway, you will need, as a rule, the 
officials or 


police. A formal application for the right 


express consent of highway 
to install the sign will have to be made, 
giving the structural character of the sign, 
the square footage of ground it will occupy, 
and whether lettering is to face in one or 
more directions. 

Another that is 
critical in many localities today, is the dis- 


point of information 
tance you want the sign from the highway. 


Even if the local government has no re 


quirements regarding this, the state may 
have; and vice versa. 

It would be well to accompany the ap- 
plication with a sketch of the entire sign 
structure. If you intend to purchase a type, 
the manufacturer would be able to supply 
you illustrations from which to make a 
these could be at 


tached to your petition. If instead you in- 


selection, and one of 
tend to have the sign work specially de- 
signed and locally built, those you engage 
for that purpose should provide a sketch. 
Remember, you are dealing with officials 
who may not quite visualize what you in- 
tend to install them as 


much of a “picture” of it as possible. Also, 


unless you give 


they can change their minds—the authority 
is on their side. Put your intentions clearly 
on paper, then when you get approval, 
you've got the authority on your side. Once 
you have it, order your sign. 


TESTING SOIL STRENGTH 


It is advisable, as we pointed out, to 


order your screen structure, OF the ma 


terials for it, as soon as possible in order 
to guard against loss of time. Whether you 
intend to buy a prefabricated screen tower, 
of steel, or to build 


such as one entirely 


one on the job, say, of concrete or even 
wood frame, you should know at the outset 
the nature and depth of the subsoil with 
respect to its ability to support weight. 
The nature of the subsoil is of course 
important with respect to drainage, as we 
article last 


month, and is indeed pertinent in some de 


pointed out in the opening 
gree to grading. Before taking any steps to 


vet the screen tower underway, have an 
engineer (a merely “practical engineer” in 
charge of local road building or other con 
struction may well prove dependable) test 
the soil and give you complete data on its 


With that 


struction contractor will be able to 


structure. information, a con 
advise 
you as to whether your subsoil will sup 
whether 
should be sunk to support the base 


port a screen tower, or piers 
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Back of screen tower used to mount name sign and 
Adler attraction advertising equipment. 





Double-faced 
advertising sign structure on highway and entrance 
drive. 


ornamental name and attraction 





Cy a 


Double-faced sign structure with directional arrow 
and Wagner attraction panels faces turned for 
maximum vision up and down highway. 


(We are not overlooking the possibility 
that you might be able to obtain, at the out- 
set, the services of a construction company 
equipped to handle all of these preliminary 
details as part of a grading and drainage 
contract; however, even such a contractor 
may very well have had no experience with 
drive-in construction, in which case the 
owner should be in a position to help or- 
ganize the project.) 

Once set up, a motion picture screen 
must stay put. Let the tower sink ever so 
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BRIGHT LEAF 


GARY COOPER LAUREN BACALL 


S SHERWOOD FORE 


SQUARE DANCE SHOW 


A steel panel type of attraction advertising equip- 
ment by Wagner, eliminating glass and lighted by 
reflector lamps in front. 


NS AT 7i5 AND 
B HOPE Lucite 


One of many designs available in prefabricated 
type name and attraction advertising sign (photo 
courtesy of Poblocki & Sons, Milwaukee). 


little at one end, or lean a trifle beyond 
the intended angle, and you have trouble 
on your hands. 

To give you an idea of the weight that 
must be supported, let us assume that you 
have decided on a capacity of around 600 
cars, for which you want a picture about 
54 feet wide. That means a screen tower of 
around 60x60 feet, including the structure 
below the screen itself. A steel tower of 
that size weighs about 25 tons, and such a 
tower is anchored to a concrete base, which 
will amount to one ton per square yard ot 
set material. For a steel tower, you can 
figure that the concrete, with reinforcing 
rods, will have a weight of two tons for 
each ton of steel structure resting on it. 

In the case of a 60x60-foot steel tower, 
the subsoil would have to support some 
75 tons. If it can’t, wood piles are needed. 

Wind pressure is another consideration 
of the screen tower. An all-steel structure 
fabricated specifically for drive-ins by a re- 
liable manufacturer will be designed with 
the wind factor in mind. The rating should 
be 30 pounds per square foot, minimum. 
In hurricane areas, the rating should of 
course be higher—probably not less than 
40 pounds per square foot. 

While the all-steel tower, which can be 

(Continued on page 35) 
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“What I couldn't tell him 
about running this business 
Seven mornings a week I put 
in scrubbing and polish- 
ing and running the vacuum 
And I'll bet half of it would 
never have to be done if he 
had sense enough to keep 
this dirt outside. We've had 
new carpeting twice in eight 
years and the walls have been 
painted five times. Poor guy 

puts out all that money 
for cleaning up what would 
never get dirty if he knew 
enough to put down mats 
at the entrances. But why 
should I tell him 


: suppose he can afford it 
The American Mat Corporation has a wide selection of beautiful, durable 


matting for cutting maintenance costs. That’s why more people walk on 
American mats than on any other kind 


EZY-RUG COLORED RUBBER LINK MATTING 


The original colored rubber link matting. Better known because it’s better made of new—not scrap 
rubber 

It is without question the best matting for trapping dirt at entrances. 
patented links to scrape the dirt from the shoes of traffic The links are woven on galvanized, rust 
resisting spring steel wire. Ezy-Rug will not curl, is easily handled and quickly cleaned. Ezy-Rug 
comes in any shape and any length, in widths up to 8 feet Your choice of design, pattern, emblem, or 
lettering in any combination of four colors: brick red, light brown, grey and dark green, on a black 
background 


Pressure of the foot causes the 


DO-ALL RUBBER & CORD 
MATTING 


designed for use in entrances and lobbies, is ideal for 
protecting carpets. It comes in rolls 20’5” long, com 
prised of 35’ x 35” units of four 17-inch square sec 
tions which can be easily cut apart Beveled edges 
Hugs the floor. Four mottled colors: Venetian Red 
Erin Green, Delft Blue, Mosaic 








TRAFFIC-TRED 


a new development in perforated corrugated matting 
is especially designed for use as a low-priced mat for 
removing dirt, moisture and grime from the soles of 
shoes. It is a particularly good mat for use where 
there are wet floor conditions. Made from cotton cord 
and rubber compounds, the mat has a ridged under- 
surface which affords aeration and drainage. New 
cross-ribbed squeegee design on the top side. 7/16 
thick. Standard semi-closed (open on ends only) slot 
construction. Three widths, 24”. 36” and 48” with Street 
sections 24” x 12”, 36” x 18” and 48” x 12” City and State 
(2-24” sections) available in rolls IN CANADA 
American Mat Corporation, Ltd 

Canada Trust Building 

° 


AMERICAN MAT CORP. 


“America’s Largest Matting Specialists” 
1722 Adams Street, Toledo 2, Ohio 
Please send prices on (] Ezy-Rug Colored 
Rubber Link Matting; Do-All Rubber & 
Cord Matting; [ lraffic-Tred Corrugated 
Perforated Matting 
Name 

















NEW ano RE-BUILT 
THEATRE 
CHAIRS 


We carry a full 
supply of Stand- 
ard Brands in 
stock. New and 
repair work our 


specialty. We 

4 k tod 
Speaking HiRaaer- 
LOWEST ¢. 

tube a 


No charge 
for asking 
$6.00 — 214” to 414” opening 
$8.00 — 214" to 52” opening 


Sold thru Theatre Supply Dealers Exclusively EASTERN SEATING COMPANY 


138-13 Springfield Blvd.. Queens 13, N. Y. 

















Zoning for Air-Conditioning Economy 


How the system of New York’s 
Normandie theatre is designed 
for precise adaptation to the com- 


fort demands of different areas. 


MORE THAN the original 
nstallation, it is operating efficiency which 
the ultimate key to economy in theatre 


iir-conditioning. The right amount of heat- 


ing and cooling, no less and, to every extent 
mechanically possibly, no more, should be 
This 


according to the 


supplied at the right time. means 


flexibility of operation 


irchitecture and audience fluctuation. 

A recent installation of complete year- 
air-conditioning facilities of such 
flexibility is that of the Normandie 
theatre on 57th Street in New York. The 


Armo 


round 
new 
engineering firm handling it—the 
Cooling and Ventilating Company of New 
York 


building which imposed rigid limitations of 


here had to deal with an existing 


space; moreover, one of the architectural 
stipulations was a minimum of mechanical 
evidence to the public. 

There is no evidence of outlets from any 
seat on the main floor of the auditorium, 
while from the stadium the only ones to be 
flush-set Anemostats above 


seen are three 


the edge of the rear section. It is only going 
to the front of the auditorium and looking 
up toward the rear that outlets can be ob- 
served—grilles hidden behind cold cathode 
tubes in light coves in the ceiling steppings. 

Chis arrangement was adopted to allow 
smal] 


ntroduction of conditioned air in 


umounts over practically the entire expanse 
of the ceiling, avoiding the possibility of 
ts in winter, cold spots in summer. 

lo promote efficiency in operation, the 
Norm divided 


eparate engineers 


indie system is into three 


Zones. Lhe point out 


in some stadium type theatres which 





The dual cooling plant, consisting in two compres- 
sors with corresponding heat transfer installations. 


30 


The auditorium from main floor into the stadium, 
showing outlets concealed in light coves of ceiling 
steppings, and flush Anemostats at stadium edge. 
At right is a section of lounge, showing decorative 
setting of diffuser in ceiling. 


they have observed, the last rows of the 


stadium have been overheated in winter 
compared with the rest of the house. As a 
result of this experience, a separate air- 
handling unit was installed for the last few 
Normandie during 


rows of the winter 


operation of the system. This unit intro 
duces only fresh air, properly heated, and 
disperses hot, stagnant air, which usually 
accumulates at the highest point of the 
auditorium. 

In summer, however, it is not necessary 
to have the separate air unit—the problem 
of the “hot pocket” 


the heating season—consequently a switch- 


is usually confined to 


over is provided to connect the air distribu 
tion system of the stadium unit to the main 
air conditioning unit and duct system. This 
arrangement has thus been designed to com 
bine maximum comfort the year around 
with the most economical operation. 
Another 


conditioning 


completely independent ait 


system is provided for the 
lounge area in the basement. Here people 
walk their legs and drink 
coffee, so that a slightly cooler temperature 
comfort. A 
complete system of temperature control is 


about, stretch 


must be maintained here for 
therefore provided for this area. Thermo 
check the air 

water to the cooling 


stats continuously 
chilled 


coils when it gets too warm, open up the 


tempera- 
ture, admit 
steam valve on the heating coils when the 
temperature drops in the room, and con- 
stantly check supply air to prevent drafts. 


A similar control system operates and 
governs the main auditorium air condition- 
ing system. The conditioned air is dis- 
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tributed in the auditorium through a rami- 
fied duct system, as described above; a simi- 


lar duct system returns a portion of the 
room air to the air-conditioning unit. Re- 
turn air from the front of the auditorium, 
from the rear of the main floor, and from 
the stadium is mixed with fresh air in pro- 
portions. to maintain an even mean tem- 
perature throughout the seating area. 

A heating and a cooling medium are 
constantly available throughout the year, 
in thermostatic response to weather condi- 
tions. The heating medium is steam sup- 
plied by a public utility; cooling is by 
chilled water. The refrigeration plant con- 
sists in two complete cooling cycles using 
Frick compressors. 

With this equipment, the system provides 
refrigeration with a 
—one half of the refrigeration 
plant can be operated even while the other 


a double hook-up 


satety factor 
half is shut down for maintenance. Each 
compressor is further provided with auto- 
step that the cooling 
capacity of the entire plant, including heat 
matched to 


matic control so 


transfer coils, can be exactly 
the load. 
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* “No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that 
through which the motion picture has to pass—an optical aperture—in the continuous miracle of the screen | 


by a man and his machine, the projectionist and his projector.” 


TERRY RAMSAYEI 


Checking Projection Light 
At Any Time from the Booth 


By GIO GAGLIARDI 


up TO the present, the 

measurement of the total amount of light 
delivered by a projection system to the sur- 
face of a motion pic- 

ture screen, the inten- 

sity of the light at any 

point on this screen, 

and the distribution of 

this light has involved 

cumbersome 
and tedious procedure. 

In the field, this val- 

ue of total light could 

not be measured direct- 

ly; it actually had to 

In order to do this, it has 
been necessary to determine an average 
value of light intensity by taking quite a 
number of readings over the entire surface 
of the screen, then multiplying this aver- 


a_ rather 


GIO GAGLIARDI 


be computed. 


age value by the area of the picture. 

This procedure often entails the use of 
extension poles for locating the photocell 
target—or worse yet, the use of ladders, 
with hazardous climbing on the part of the 
observer in order to reach the center and 
top of the screen. (I understand that in the 
case of drive-ins, balloons have been used 
to lift the photocells to the high spots on the 
screen!) * 

Anyone who has attempted to take a 
number of illumination readings in the 
field can attest to the inconvenience which 
is attached to the present methods. It seems 
to be a normal human failing that the 
more difficult a task becomes, the more ob- 
jections and excuses are raised against its 
performance. The net result is that distri- 


* Not balloons—helicopters.—ED. 
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bution, intensity and total light measure- 
ments are made at such extremely wide in- | 
tervals that the value of the information 
gathered through them is often lost or | 
greatly nullified. | 

All the investigations made by the SM | 
PTE screen brightness committees merely | 
serve to point out the fact that the greater 
part of the projectors in theatres are either | 
poor in efficiency, or improperly ational 
and balanced. If this statement sounds va, 
prising, it is only necessary to realize that, | 
so far, with the exception of the measur- | 
ing methods mentioned above, the eye has | 
been the only instrument which could be 
used for quickly determining the output of 
projectors, and I don’t have to point out 
how erratic this human instrument can be 
among different individuals and at different | 


: . | 
intervals of time. | 


There has been a long-felt need for some 
instrument which could be used quickly, 


| 
| 
FIGURE !—Light flux meter 
| 


easily and often to measure the light output 
of a complete projector system without sub- | 
jecting the operator to indignity and dan- 
ger, and without disrupting the normal op- 
eration of the whole theatre. This instru- | 
ment would be invaluable in keeping the | 
efficiency of light projectors at their peak, 
and in locating defective or worn out | 
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With this need in mind, the 
writer has experimented with many special 
light measuring devices. Now collabora- 
tion of the writer with Mr. A. ‘T, Williams 
of the Weston Instrument Company, has 


equipment. 


produced an instrument which should solve 
this problem very simply and effectively. 
MAKING IT SIMPLE 

The new instrument was developed to 
measure the total light output of any pro- 
light intensity at the 
and the side-to-center 


jection system, the 


center of the screen, 


| illumination ratio without leaving the pro- 


| jection room. 


All these measurements can 
be obtained readily and quickly during show 


| time and without causing any interruptions. 


these measure- 
ments are taken under actual operating con- 


And what is most necessary, 


ditions and include all working parts—lamp 
optics, filters, shutters and projector lenses. 

Since the total amount of light which 
reaches the theatre screen must leave the 
projector lens (assuming that there are no 


port glasses), it was felt that a light 
measuring device mounted over the outer 
end of the projector lens should be able to 


measure the total optput of a projector. An 
early model of the flux meter consisted of 
a cylindrical metal can with a Weston cell 
mounted at one a series of glass 
filters mounted at the end. The 
light projected by the lens would be col- 
lected by the glass filters, called the target, 
and its intensity would be measured by the 
photocell. 


end, and 
opposite 


This idea seemed logical in theory but 


could not be used in practice. First, the heat 





FIGURE 2—Aperture plates 


of the light rays were such as to injure the 
cell; and second, it was impossible to dif- 
fuse the intensity of the light ray from the 
area of the 
This prevented accurate cali- 
bration of the photocell and meter. Another 
fault that total light 
ments could be attempted. 


lens equally over the entire 


glass target. 
was only measure- 
Center bright- 
ness and side-to-center comparisons could 


not be made. 
DESIGN OF METER 


all these faults, the origi- 
nal form of the instrument was changed to 
that shown in Figures 1 and 2. You will 
that the consists of 


To eliminate 


note instrument now 
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three separate sections—first, the photocell 
mounted on a semi-spherical light integra- 
tor, which is held directly in front of the 
lens, the light entering the circular aper- 
ture of the integrator and being interpreted 
by the photocell, which is mounted at right 
angles to the light beam axis; second, an 
indicating microammeter, which is calibra- 
ted directly in lumens and measures the out- 
put of the photocell; and third, specially 
machined aperture plates that take the 
place of the film in the projector film gate. 
These special plates serve to reduce the 
tremendous heat of the spot on the lens and 
the photocell, and select properly located 
samples and quantities of light at the film 
gate. 

The integrating sphere is a well known 
laboratory instrument for the accurate 
measurement of light quantities. For this 
reason an adaptation of the sphere was 
used in the new instrument. The only devi- 
ation from standard is an entrance port 
made large enough to accommodate the 
new long-throw lenses of 4-inch diam- 
eter. 

In order to keep the instrument portable, 
the sphere was kept to a minimum in size, 
resulting in the shape shown in Figure 1. 
Field tests indicate, however, that no very 
appreciable errors were introduced by this 
non-standard procedure. The photocell 
mounted at right angles to the rays of light 
from the entrance window and actually 
measures light reflected from the walls of 
the spheroid, thus eliminating the possibility 
of incorrect readings produced by undiffused 
incident rays. 


PLATES FOR FILM GATE 


In order to decrease the injurious effect 
of the arc spot on lens elements, on the 
sphere surfaces, and on the photocell, 
was found neseccary to reduce the area of 
the film aperature. In using the older 
method of light measurement at the screen, 
the value of light intensity is sampled at 
various spots on the screen; but it must be 
remembered that the screen surface and the 
film frame in the projector gate are con- 
jugate focii of an optical system; therefore, 
we should be able to accomplish the same 
measurements by sampling the light values 
at similar points where the film would be 
in the projector gate. 

The special plate which replaces the 
film contains five circular perforations lo- 
cated in such a position on the plate as 
to simulate the five screen readings recom- 
mended by the SMPTE screen brightness 
committee. Furthermore, the total area of 
the five perforations equals one tenth of the 
area of a standard film aperture plate. The 
individual area of each perforation was 
graded to give it the same data-weighting 
effect as the committee recommendations— 
the center hole was made twice the area of 
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one side hole, and tour times the area of 


one corner hole. 
The 


when used with the five-hole aperture, it 


instrument was calibrated so that 
would multiply the actual readings by ten. 
Two ranges were provided; zero to 7500 
lumens, and zero to 15,000 lumens. These 
ranges should cover the output of practi- 
cally all projection systems in motion pic 


ture theatres for some time to come. 
HOW METER IS USED 


In order to measure the output of a pro 
jector, the follownig simple procedure may 
be used: 

& Replace the projector 

plate with the 5-hole aperture. 

2. Strike the arc and run the projector 

without film. 

3. Place the entrance windou 


film aperture 


of the in 
tegrating spheroid over the outer end 
of the read the 


Total Lumens output on the meter. 


lens and values of 


If it is desired to obtain the light inten 
sity in foot-candles at the center of the 
screen, then another film aperture plate is 
used. This plate has one single perfora 
tion in the center, and the area of this 
single perforation is chosen so that the 
value of foot-candles at the center of the 
screen can be calculated easily by multiply- 
ing the lumens reading on the meter by 3, 
and dividing that answer by the width of 
the picture in feet. 

It can be seen from this arithmetic that 
the 
incident light at the center of the screen, 
while staying directly in the projection 
all the lumens meter 
with its special aperture plate, and the 


in order to measure the intensity of 


room, you need is 
width of the picture projected on the screen. 
In a similar manner it is also possible to 
measure the side-to-center ration of light 
distribution from the projection room by 
taking a reading with an aperture having 
a side perforation and comparing it with 
a center reading. Of course in this case the 
two perforations must be of identical area. 
In fact, it is now possible to explore the 
light distribution at any one point on the 
screen by merely moving the same perfora- 
tion to any point on the film aperture. 


OTHER APPLICATIONS 


Light transmission test comparisons can 
now be made on condensers, reflectors, len 
ses, heat filters, booster lenses, carbon trims 
and are current variations without dis- 
turbing the show in the theatre. 

An observer in the projection room may 
readily check the performance of any of 
its projectors and make comparisons be- 
tween them. 

He may preset his carbons and feeds and 
he may check for maximum efficiency as 


often as desired. This new lumens meter 
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should be of assistance to engineers, projec- 
tionists and equipment salesmen. 

The new instrument has the following 
advantages over previous types: 

1. All readings may be made directly 

in the projection room. 

Readings may be taken during the 
show on the “off” machine withcut 
causing any interruptions. 

. Adjustments may be made simultane- 
ously with the readings. 
Comparisons can be made quickly 
when any item of equipment is 
changed. 

Check-up for peak performance may 
be made at any time and as often as 
desired. 

[Gio Gagliardi, a graduate of Massachusetts 
Institute of Technology, has been a_ theatre 
projection and sound and maintenance engineer 
for more than twenty years. Until recently he 
was a technical executive with Warner Bros. 
T heatres.—Eb.] 


DRIVE-IN PLANNING 
(Continued from page 29) 


purchased as a prefabricated product for 
relatively rapid erection, has gained favor 
over other types of screen structures, satis- 
factory towers have been built of such ma- 
aterials as concrete and cinder blocks, of 
laminated wood trusses, and of boards or 
corrugated metals on wood. The screen has 
also been incorporated in masonry struc- 
tures housing office and storage space and 
other facilities. (And among yet other 
methods, they have been made by support- 
ing wood framing on “telephone” poles 
sunk in the ground.) 

No matter what type of screen tower 
you choose, however, you have to consider 
tremendous weight over a relatively small 
area of ground—concentrated weight that 
can’t be much less than the tonnage of an 
all-steel structure if the tower is to have 
the proper anchorage, steadiness and wind 
resistance, 

The screen tower 
building code applying to your locality. 
Some states have regulations applying to 
such construction. These are likely to ap- 
ply as well as to any buildings you erect. 


may come under a 


Obtain a copy of any such code as may 
exist and study it. Your construction con- 
tractor, if you have engaged one at this 
point, may be intimately acquainted with 
it, and again he may have missed up on a 
point or two. Better be aware of its re- 
quirements yourself so that you are in a 
position to take wise precautions. 

Before you get into planning the system 
of drives and ramps, you will want to 
make certain other preliminary investiga- 
tions, of such as conditions pertinent to 
sewerage and water supply, and electrical 
power. The next article will deal with 
them. 
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are electron tubes for amplifiers and 
power supplies (including arc supply 
rectifiers), all exciter lamps, oil, film 
cement, lens cleaner and tissues. Arc 
lamp carbons and incandescent projec- 


tion lamps are excluded. Booth spares 
are maintained. 

Liberal Overhaul Provisions 
Even major overhauls of projector 
mechanisms, intermittent movements 
and arc supply MG sets are provided 
underthe RCA COMPREHENSIVE PARTS 
and REPAIR PLAN. In such cases the 
Plan covers all costs of factory or 
repair shop labor in addition to cost 
of parts. It also provides for loaner 
units without charge and for all ship- 
ping charges both ways. 

lt costs so little to protect so much 
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THE OPERATION AND MAINTENANCE OF 


Theatre Television Equipment 


—explained for managers and projectionists 


in a series of articles— 


by AARON NADELL 


7. Eidophor Tube-Arc System 


AMAZING is perhaps the 


st word for the enormous effort and 


unbelievable ingenuity engineers have put 


fair 
Taire 


into the problem of enabling the theatre, as 


well as the home, to show television—and 
better television. In past installments this 
series has reviewed direct projection theatre 
Phe that 


are essentially like high-power, high 


systems reader will remember 


these 


quality home ‘TV equipments with a very 


much brighter tube image. This bright 
image—obtained by operating the picture 
tube at up to 100,000 volts, as compared 


with 10.000 or 12,000 volts in a home re 


ceiver, is projected to a theatre screen as 
large as 18x24 feet. New and ultra-efficient 
optics, far more efficient than those of stan 
dard projection equipment, are used in such 
projection 
\V t h ive 


television programs can be photographed on 


either 


also discussed systems by which 


standard or l6omm film, the film de 


wutomatically in less than a minute, 


ve loy ed 
ind the program then projected through a 


motion picture projector with are lamp 


imination 


This month’s installment is devoted to 
i theatre svstem that combines cathode ray 
tube performance with arc lamp illumina 
using no motion picture film as inter- 
mediyry l his s th SOP-¢ illed ] idophor 
s\ n, invented in Switzerland and now 
ving turther developed in New York by 
the Twentieth Centur Fox Film Corpora 
tion, under the direction of Earl 1. Spon 
ible research executive 
he name Eidophor presumably con 
cocted out of Grreek and apparently means 
image carrier” trom etd n, image; and 
phoros, carrier or bearer. The idophor Is 
the only system s« t ussed in this 
SeTIes that Is still n the wWoratory All the 
others are at work in commercial theatres 
The s mplest way fo ex un ti spe | 


characteristic of this system might be to 
say that it combines parts of a cathode ray 
tube with a projection arc lamp. To check 
the details of that combination, reference 
must be made again to the nature and action 
of a cathode ray tube. These were outlined 
in Berrer THeatres for October, 1951, 
(pages +1 and 42). To sum up very briefly 
here: 

The cathode ray tube may be thought of 
as consisting of two components. One of 
“phosphor” or 


these is the ‘face’ or 


“screen” of the tube—the surface on which 
the picture appears. The other component 
‘gun”’ 
which causes the picture to appear. Electron 
gun is the term commonly used, but elec- 
tron “hose” would describe the action more 
accurately, for what the apparatus does is 
squirt the phosphor with a beam of elec- 
trons as uninterrupted as a stream of water 
from a hose, not an intermittent bombard- 


is the somewhat misnamed electron 


ment as from a machine gun. 

This beam of electrons scans the phos- 
phor from left to right and up and down. 
It is interrupted (switched off) at the end 
of each line and also when it has finished 
the Jast line at the bottom of the phosphor. 
Thus the screen is unilluminated while the 
beam flies back to the beginning of the next 
line. The beam is focused to a very sharp 
point, capable of tracing fine details of an 
image. 

In direct-projection TV systems the phos- 
phor glows with a black and white image 
as the result of this bombardment, and that 
image is projected directly to the theatre 
screen. 

In film-intermediate systems the phosphor 

















Block diagram of the Eidophor system. The theatre screen is at extreme right. Tracing the beam 
of light (dash line) backward from that screen, the light path may be followed in reverse to a 45 
mirror, down through lenses to the flat disk which bears the eidophor liquid; through that disk to 
two other lenses; to two other angled mirrors, and so to the lamphouse. The lamphouse embodies 
a reflector arc with the negative carbon set at an angle to the positive. One of the two grilles or 
sets of bars which the light must pass is shown just right of the lamphouse in the form of a 
circular section of white and black rectangles. The second grille is seen near the top of the 
eidophor chamber in the form of a short, straight row of white and black rectangles. A tall, 
sloping arm rising out of the left top portion of the eidophor chamber contains the electron gun. 
In it the general path of the scanning beam is shown as a line of dashes that terminates at the 
surface of the eidophor liquid. Most of the rest of the drawing is a block schematic of the 
electron components for receiving, amplifying and manipulating the TV signal. These will not be 
examined in detail in the present installment, but the reader's attention is particularly directed 
to the wave-shapes drawn alongside many of the wires. This is common practice in TV drawings; 
it is a method of showing what the electrical wave-form is like in different parts of the circuit— 
information that is very useful in servicing the equipment. 
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glows with a black and white image as a 
result of the electron bombardment, and 
that image is photographed and projected 
from film to the theatre screen. 


“LIQUID” IMAGE CARRIER 


In the Eidophor system, an electron 
“oun” or “hose” creates a beam of electrons, 
and the beam traverses a vacuum and scans 
a surface, just as in the other systems; but 
in the Eidophor, the surface scanned is not 
a phosphor, nor does it give off glowing 
white light at points where it has been 
bombarded. The surface is a liquid, and 
what it does as a result of electron bombard- 
ment is to lose its flatness and hunch itself 
up into wrinkles or wavelets. The extent 
and intensity of these surface corrugations 
depend on the location and nature of the 
bombardment that produced them. The 
liquid surface, incidentally, is the eidophor 

-the image-carrier— of the Eidophor sys 
tem, for the image appears upon it in the 
form of a pattern of corrugations. 

This item is the heart of the system—an 
electron gun that scans and bombards, not 
a phosphor, but an eidophor, a transparent 
liquid. 

Now for the arc lamp: There is (or was 
at least in the earlier, less simplified model ) 
a form of grating in the path of the light 


coming from the arc lamp.This light passes 
through the eidophor liquid, then through 
a second grating, or series of slots, and 
thence to the theatre screen. 


Whenever there is no image to be shown 





Drawing indicating path of 
light formed in the arc at 
extreme bottom. Light is re- 
flected by a sloping mirror 
and passes upward through 
a set of bars; thence it tra- 
verses the eidophor (90 
of the eidophor disk have 
been cut away from clarity) 
and upward to a second 
set of bars. The extent to 
which the light succeeds in 
passing through the second 
set of bars (and thus reach- 
ing the theatre screen) de- 
pends on the extent to 
which the surface of the 
eidophor liquid has been 
embossed by electronic bombardment. Com- 
ponent elements of the electron gun slope 
upward to the left. 











whenever the screen should be black 
there are no corrugations on the surface of 
the liquid because there is no electron bom- 
them. Under these 


bardment to create 


circumstances no arc light gets through both 


sets of slots to the theatre screen. The light 
that 
first grating is stopped by the bars of the 


passes through the openings of the 
second grating, and the screen remains dark. 
But when a light portion of the picture is 
to be presented, electrons strike the surface 
of the liquid and wrinkle it; these wrinkles 
deflect some of the light that has passed 
through the first grating—diffract it enough 
for some of it to get through the openings 
of the second grating to reach the screen. 

How much light gets through depends 
on the electron bombardment. ‘The light 
intensity will differ as the beam scans dif 
ferent portions of the surface, and this pat 
tern of light and shade is the ‘IV image. 

(In a more recent, simplified model, 
there is only one grating instead of two. 
Light that has once passed through is inter 
cepted by a mirror and sent back again in 
the opposite direction. But none will get 
through on the reverse course except with 
the help of diffracting corrugations on the 
surface of the eidophor.) 

Other details of the eidophor chamber 
include the 


vacuum, refrigerator, carrier. 


THE ELECTRON “GUN” 


An electron gun works only in a vacuum. 
In the presence of air or any other gas no 


electron beam can be maintained. (The 


For STEADY PROFITS you need 
TODAY’S FINEST SCREEN IMAGE 


Replace NOW with B&L Super Cinephor Lenses... 


for Steady Patronage 


Keep your patrons coming back! Don’t let dim, eye- 


straining screen images cut profits. Show today’s 


sharpest, brightest pictures . . 
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lenses. 
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Permanently flexible. Super 
Clean-cut perforations N 
Fungus-proof. Delivered with 


cating pia ia ae en 
WILLIAMS SCREEN COMPANY 


1675 Summit Lake Boulevard Akron 7, Ohio 


vivid contrast 
Stay white longe Unaffected by moisture 








tive. Its purpose is not reflection, but elec 
} I 


. ! " 
trical conductivity. The eidophor liquid is 


spread over this exceedingly thin metalliz 
ition, which serves as a return path contact 
tor the electrons that bombard the eidophor. 

\ motor causes the disk to revolve very 
slowly. In earlier models it made one re\ 
olution in many minutes; in a more recent 
simplified model it made but one revolution 
per hour. 

the semi-circular cooling chamber ts 
mounted just above the circular disk, like 
a half-pie neatly stacked on top of a whole 
pie. But the “whole pie” is the metallized 
disk, with its top surface “buttered” with 


idophor liquid. Half of that coated surface 





s covered by the “‘half-pie,”” this latter be 
ng a hollow chamber in which a cooling 
Huid circulates. As the disk turns, that part 
f its surface which has recently undergone 
electron bombardment revolves under the 
notionless upper “half-pie” and is rechilled. 

When halt a revolution has been com 
pleted, that same part of the surface emer 


es out from under the cooling chamber, 


ind here any remaining corrugations are 
physically smoothed out by a. straightedge 
illed a rake. The rake, however, has no 
tines, it is merely stationary knife-edge. 


The slowly-revolving eidophor surtace must 





COOLING LiQUIO 


COOLING PLATE (TIKED) 





‘ae X<usss PLATE 


PICTURE AREA ee RAKE 


Representation of this revolving, slightly sil- 
verized glass plate on which the eidophor 
liquid rests, and the “half-pile’ cooling 
chamber just above it. The "rake’’ is seen 
mounted on the trailing edge of the cooling 
chamber. This is a knife-edge that smooths 
the surface of the liquid as it emerges from 
under the cooling area. Connections through 
which cooling fluid enters and leaves the 
cooling chamber are drawn as upright 
cylinders. 











, 28 
ss under it and ts polished by it to mirror 


; : : , 
ike smoothness. Vhe fluid in the cooling 





chamber circulates between that chamber 
ind the retrigerator, In this wav its own 
te perat it held down to the level Ne 

An interesting feature of the system 
s the sharpness of the beam point, which 
has b yrought down, in the Eidophor 
( pment, to |/LOO00th-inch width. 

laron Nade radio an sound engines 


on those subjects for many 
a frequent contributor to 
sound. He edited the Sex 
chardson's Bluchook of 
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about Products . . 


% news and views of the market and its sources of supply 





New Wallboards Include One Stressing 
Economy in Theatre Modernization 


rwo NEW wall finishing 


materials, one in a wood grain, the other 


a high-gloss type priced for economical 


modernization, and both of baked plastic 
resistant to scratches and 


surface that is 


only wiping tor main 


‘Marlite 
Dover, 


soil and requires 
tenance, have been added to the 
Marsh Wall 


line of Products, 


Ohio 


The new wood veneer paneling, called 


Above is displayed the new Marlite ‘“Velwood,’ 
and below the economical ‘HiGloss" paneling. 


“Velwood,” is available in four wood 
-blond and red mahogany, and sil 
Like other 


the “Velwood” panels are 


vrains 
ver and brown walnut. stvles 
ot “Marlite,”’ 


ipplied with ordinary carpenters’ tools and 


BETTER THEATRES SECTION 


can be used to recover existing walls with 
out structural — preparation. Standard 
thick 
mum width of +8 inches and a 
length ot 9% 
flexible 
surfaces. 


lhe 


Gloss,” 


2) 
panels are 5/ 32-inch with a mani 


maximun 
inches They are rated as 


enough to be appled to curved 


‘Marlite Hi 


has been introduced, according to 


vlossy « illed 


type, 


the manufacturers, specifically to provide 


an economical material of beauty, dura 
the mod 


Besides 


recommended 


bility and easy maintenance for 


ernization otf theatre interiors. 


redecoration of walls, it is 


for refreshment stand facing and counters 
to which it vives attractive, clean-looking 


luster with brilliant color or interesting 


pattern, and a surface which at the same 


time is extremely tough. It never needs 


refinishing, and is cleaned merely with a 
damp cloth. 

Priced substantially 
forms of ‘“Marlite’ of 
the ‘“Hi-Gloss” is 


in a wide choice of solid colors and als 


lower than other 


similar purpos 
nevertheless available 


in “Horizontaline’” and tile patterns 
Noiselessness Built into 
New Vacuum Equipment 


HEAVY-DUTY vacuum 


tank 


weight 


cleaning equipment which, besides a 


of large capacity with a machine 


of only 51 pounds, features sound-deaden 
described in a new 


Breuer 
Chi 


ing construction, ts 


illustrated brochure issued by the 


Electric Manufacturing Company, 
cago, manufacturers of the 
of electric-powered cleaning and floor pol 
ishing equipment. 

‘The sound created by the machine dur 
according to the manuta 


‘sott 


ing operation, 


turer, is confined to a rush of ai 


through the nozzle.” Fan noise and motor 


howl are said to be eliminated 


operation altogether ‘ 


[he noiseless equipment is available it 


“Tornado” line 


from the 


two models, one with a stainless steel tank 
especially for constant wet pickup of scrub 
ying water likely to contain corrosive clean 


model, how 


compounds. ‘The regular 
be adapted to such use or 

sionally. 
Both 
motors that develop a speed 
Volume of at 


opening) is 130 cu. ft 


models are powered ty) | np 


under normal 

load of 8,500) r.p.m 

moved (1 inch 

I minute Wi in ntake velocity 
24 


to $4 miles per 


equal | 


models is 1,174 
liquid Ihe stand- 
steal 


Lhe entire 


both 


lank 


cubic inches of irt o7 
| 


, 14 ' 
ank is fabricated of cold-rolled 


with baked enamel finish 


equipment, which is of upright design, 
| ] 
rides on tour large rubber-tired casters. 


\ omplete set of attachments are available 
for building maintenance and tor rug and 


ipholste v cle ining 


Handy Cart for Drive-in 
Cleaning and Light Hauling 
ANOTHER product to in- 


crease convenience in the COMMON requires 


ments of drive-ins Nas 


riy " irketed by 
Poblocki & Sons 


\Llilwaukee, last 


een 


Ww hic h 


month announced 


trafhe direction and 








new item is a refuse cart to facilitate the 
daily clean-up job 


Called the “Handy 


consists in an 


Andy,” 
all steel 


inches high mounted on wheels. 


the equip 
basket 24 
The light 


ness of the cart allows full coverage of any 


ment 


irea to the capacity of the basket with a 


minimum of exertion, and the basket is 
demountable so that debris may be burned 
in it, without the fire being watched, if 
that is desired. 

The cart is also available with a utility 
plattorm 24 inches square for general cart 
we around the drive-in lot, as for moving 
cases of soft drinks, food supply cartons, 
film, changeable letters, etc. The manu 
tacturer points out that the cart has under 
yone the test of actual use at a drive-in for 


a year 


New Intermittent with 
5 /16-in. Diam. Star Shaft 


AN INTERMITTENT move 
ment of new design has been brought out 


LaVezzi Machine Works, Chi 


cago, among the features of which is the 


by the 


need to use only a screw driver to replace 


inner Bearing Over 
25% Greater Beoring Area 
\ 


Oltite 
\ Outer Bearing 
\ 


Eosily Replaceable | 
Sprocket — 


Sturdy 5°16 


Two Lorge Oil 
Sight Ports 


Dia Storshott 


Photo-diagram of the new LaVerzi intermittent 


worn sprocket, taper pins having been 


eliminated 


The new unit has a star shaft 5/16 
inch in diameter and made of tool steel. 
The cam, starwheel, sprocket, flywheel 


shaft and gear are hardened tor long life. 

The outer bearing is made of lubricant 
impregnated oilite to prevent binding, and 
the inner bearing area has been increased 


25% An 


from the 


avail 


(4035 W. 


illustrated brochure is 


able manutacturer 


Lake Street) 


40 


Gypsum-Vermiculite Boards 
Advance Dry-Wall Economy 


CONSTRUCTION ot hire 


proof partitions and other interior walls 
with dry-wall economy has been facilitated 
by the development of a gypsum wallboard 
which has unexpanded vermiculite in the 
gypsum core. According to the manufac 
turers, Certain- Teed Products of Ardmore, 
Pa., the vermiculite expands under heat to 
oftset the normal shrinkage of the gypsum, 
and this, with the incombustible fibers used, 
marketed as 


“Firestop Bestwall,” to effect a barrier 


enables the material, now 
internal heat for periods giving it National 
Underwriters’ approval. 

The material is reported by the manu 
approved 


including Chicago, which has one of the 


facturers to have been officially 
for fire-rated construction in cities, 
most restrictive fire codes in the country; 
and throughout six states, including Penn 
sylvania, where regulations compare with 
those of large cities. 

“Firestop Bestwall” comes in two thick 
~half-inch, 

Two layers of the three-eighths 


nesses three-eighths and_ five 


eighths. 


ire reported by the manufacturers to have 


Bearings Are Honed to Mirror 
Finish Assuring Long Life. Spiral 
Oil Grooves Provide Adequate 
Lubrication and Prevent Leakage 











Super Precision Hobbed 

& Shaved Gears Are 
Quiet-Running. Hordened 

for Long, Trouble-Free Service 


a one-hour fire resistance rating for walls, 
half that 


ceiling. 


with one thickness rating for 


either walls or The five-eighths 


thickness has a one-hour rating for ceilings. 
Self-Charging Battery 
Light for Emergencies 


lighting 
Storage 


Philadel 


AN EMERGENCY 
unit manufactured by the Electric 


Battery Company (‘Exide’) 


phia, is powered by a storage battery which 
is kept up to charge by line current while 
the unit is plugged in a light outlet ready 
tor failure of utility power. 

Marketed as the “Lightguard,” the 





about the size of 


des ribed as 


equipment, 
a portable typewriter, mounts either one 
or 25-watt sealed beam floodlights said to 
illuminating 4,000 square 
The unit is rated up to 


be capable of 
feet of floor area. 
6 hours of continuous operation with one 

: The flood- 


lamp, 2'4 hours with 
from the battery 


two. 
lights can be removed 
case for illuminating distant areas; an ex 


tension cord is provided tor the purpose. 


Blended Carpet Classed 
A Permanent New Type 


WHEN ONE considers how 


industrial science has improved and_ ex- 
tended products generally, it does not ap- 
pear strange when a shortage of some ma 
terial or other, forcing the use of a sub- 
stitute, actually brings about a better piece 
of merchandise. This has been spectacu 
larly true during the past ten years because 
ot some degree ot wartime economy over 
most of the period. 

One of the first effects of World War 
Il upon a product of interest in theatre 
operation was the substitution of a syn 
thetic resin for the rubber forming the 
base of the better grades of 
The 


proved to be superior. 


simulated 


leather coating. plastic base soon 

World conditions during the past few 
vears have greatly reduced the supply of 
wool for carpeting relative to the demand. 
What there is of 


there isn't enough. 


it is high-priced; and 
When this condition 
synthetic fibre suited 
Out of it 


a couple of years ago, a chemical 


arose, search for a 
to carpeting was stepped up. 
came, 


varn that today is blended with wool yarn 
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to produce carpeting that has certain dis- MM k Th s cl e Just one operator and 

tinct advantages over the all-wool product. a es ea re eaning phe nay as 
The carpet industry regards the blend A £ Ne «rea peg | 

more durable—the synthetic fibres are of n asy, Inexpensive Job clarity of sound. 

controlled length. The blend has been Theatre cleaning with a specialized Heavy Duty @ Get popcorn boxes, 

found to respond better to cleaning. The ‘ spn ag be a leaner offers a sure way to cut clean- omy wane = 

‘ : er debris out from 

7 ae ‘ ite: welitle up labor costs. There is a world of difference 

ynthetic yarn is uniformly whi “" etween a ‘vacuum cleaner" and the powerful under seats and down 

wool yarns processes out uncertainly in ma with its special tools. the aisle. 

some intensity of egg-shell shade. The | t's el one nee employee fatigue ®Keep carpets and 

: ° ‘ t’ oie 
synthetic fibre has therefore permitted | problems. It's so economical—one worker bare floors fresh and 


manutacturers to 
Should wool become plenti- 


produce 
truer colors. 
ful and cheaper again, the carpet industry 


carpeting of | 












does more than several using the other 
methods. 


Ask your dealer or write for 
data. 


Super Model BP 


free of tracked mud and 
slush. Take up suds 
from mopped floors and 
shampooed carpets. 




































































‘ Super Model M A t @ Clean all high-up 
. ake > quie 
af would continue to make blends, simply on or all general purpose PM ria places, box fronts, or 
é their merits. ea — tts cleaner for ntation, hangings, 
% “Blended carpets are not a substitute,” Nh Smee both wet and curtains from the floor. 
4 : portable. dry pick-up 
: declares a recent bulletin to carpet retailers | 
issued by A. & M. Karagheusian, makers | NATIONAL SUPER SERVICE COMPANY, INC. 
of the well known “Gulistan” line of fine | v ¥ 1941 N. 13th St. TOLEDO 2, OHIO 
Wiltons. ‘They are an entirely satisfac- | 
- Nie “Once Over Does It” , 
tory addition and must be recognized and In Conede: 
; ee Plant Maintenance 
promoted as such. Had this switch * 
Equipment Co., 
irom the old to the new taken place at any SINCE 1911 

: ; . . “THE DRAFT HORSE OF POWER SUCTION CLEANERS” Toronto and 
time except during a carpet depression, it V 
would have been hailed properly and re- | 
ceived a tremendous amount of promo- | ~ SP re ‘ tg 
tion.” 

\ notable example of the establishment | Let us ut N FEW L| FE 
of blended carpeting is the “Crestwood” Pp 
Velvet widely used in theatres and hotels | 2 
tor more than a generation; this top grade | Tayne) your OLD qany RS 
of Alexander Smith’s drum-printed fabric 
is now a blend, 
We have serviced hundreds of theatres and 
. ° welcome your inquiry. Our staff of trained re 
Rubber Matting with ! 
pairmen will put new life and new beauty into 
"“ . 7 . 1 
Perspective Pattern your old theatre chairs without any interrup 
tion to your daily show. 
NON-SLIP rubber matting W bil : ; 

. ; . e rehabilitate or supply new cushions, re 
with a geometrical pattern that gives a less eres eos chi aaatediomencacecs tie 
three-dimensional effect, has been mar- place parts and reupholster any style or make 
keted by the United States Rubber Com- of theatre chairs. Make your seating problem 

our problem. Write today; outline your needs. 
MANUFACTURERS: F 4 Spring Cushions—Covers for Backs and Seat “Better Your Theatre 
) ' : Foam Rubber an pring Cushions—Covers a acks an eats and You Better 
OISTRIBUTORS: Upholstery Fabrics and General Seating Supplies Your Boxoffice.” 
SERVICES OF: Periodic and Servic R 
THEATRE SEAT SERVICE CO. 


160 HERMITAGE AVENUE e NASHVILLE, TENNESSEE 


READ THE ADS — ogre newa/ 


FOR THEATRES OUTSIDE U. S. A. AND CANADA— 
FOR STUDIOS EVERYWHERE— 


No Matter What You Need...Westrex Has It! 


Westrex maintains a complete supply and service organization 
to meet the needs of studios throughout the world and of 
theatres outside the United States and Canada. Look to Westrex. 


Westrex Corporation 














New 


¥ ork, 


is said to have 


pany, The surface formation | 
highly effective shoe-clean- 


ing characteristics. 





| 
Standard size mats are 24x30 inches; | 111 EIGHTH AVENUE, NEW YORK 11, N. Y. 
, HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL 
the matting can be also bought by the R h, Distrib 
seth tee: Slash ea dele | esearch, Distribution and Service for the Motion Picture Industry 
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Economy in Painting 
A Drive-In Screen 
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NEW TV MONITOR TUBE 


Development of a new 7-inch direct 
view kinescope for monitor service in thea 
tre and industrial television systems, and 
portable telecasting equipment, has been 
announced by the RCA ‘Tube Department, 
Harrison, N. J. The tube features a 
newly designed electron gun of electro 
static-focus type. Measuring 13% inches 
long, the kinescope provides a_ picture 
S3gx4 inches. 

@ 
NAMED SALES MANAGER 

The American Mat Corporation, ‘To 
ledo, has appointed Paul E. Hallman, for- 
merly Midwestern territorial manager, 
Western sales manager. According to D. 
W. Moor, Jr., president, Mr. Hallman 


will supervise sales west of Chicago. 








CANADIAN DEALERS 

Adamson, M. L.. 105 Strand Theatre Bldg., 
Edmonton, Atla. 

Dominion Sound Equipment, Ltd., 76 Hollis 
Street, Halifax, N. S.: 4040 St. Catherine 
Street, West Montreal, Que.: 114 Bond 
couver, B. C.: 712 Eighth Avenue. West. 
Calgary, Ala: 4 Hazen Avenue, St. John 
N.B.: 1299 Raulevard Charest, Quebec 
City, Que.- 770 McLaren Street. Ottawa, 
Ont.; 218-222 Fort Street, Winnipeg 
Man.; 2300 Dewdney Avenue, Reaina 
Sask.; 10305 160th Street, Edmonton, Alta. 

Dominion Theatre Equipment Company, 847 
Davie Street. Vancouver. B. C. 

Empire Agencies, Ltd., 573 Hornby Street, 
Vancouver, B 

Gaumont-Kalee, Ltd. 431 Yonge Street, 
Toronto. Ont. 

General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.: 288 St. Cath- 
erine Street, Montreal. Que. 916 Davie 
Street. Vaucouver, B.C.: 185 Portaqe 
Winnipeg. Man. 

Hutton & Sons. Inc. Charles 222 Water 
Street St. John's, Newfoundland 

LaSalle Recreations, Ltd. 945 Granville 
Street Vancouver, B. C 

Motion Picture Supplies. Ltd. 22 Prescot 
Street. St. John's, Newfoundland 

Perkins Electric Co., Ltd., 7027 Bleury 7A. 
Montreal. Que.; 277 Victoria Street 
Toronto Ont 

Rice & Company, J. M., 202 Canada Bldg. 
Wirnipen Man 

Sharp's Thes'-=» Supplies ltd. Film Ex- 
change Bild>, Calaary Atla 

Theatre Equiomant Suor'v Company, 906 
Davie Street Vancorv-- 

United Electric Company. 847 Davie Street 
Vancouver B.C 

FXPORT DISTRIBUTORS 

Ri-zella Cinema Suopnly Corn. 420 West 
45'h St New Yark 19 NY 

Frazar & Hansen, Export Division, 301 Clav 
Street San Francisco tt. Calif 

National Theatre Supoly, Export Division, 92 
Gold Street. New York 7, N. Y. 

Norvat Sales Inc. 45 West 45th Street 
New York, N. Y. 

Radio Corporation of America, RCA Inter 
national! Division, 1260 Sixth Avenue, New 
York N 

Robin, Inc., J. E.: 267 Rhode Island Avenue 
Fact Oranae. N. J. 

S O. S. Cinema Supply Corporation, Export 
Division 303 West 42nd Street, New York 


18, N. Y. 

K. Streuber & La Chicotte, 1819 Broadway. 
New York 23, N. Y. 

Westrex Corp., II! Eighth Avenue, New 
York 11, N.Y. 


U.S. dealers appear on page 20. 
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About People 
of the Theatre 


larch manager of the month 


ROBERT CARNEY 


Manager, Loew's Poli Theatre, Waterbury, Conn. 


AND OF BUSINESSES SERVING THEM 


International Projection Corporation, 
makers of the Simplex projectors and sound 
systems, and Simplex-Bludworth marine in 
struments, appointed 
R. S. GLASER assis 
tant sales manager. 
Mr. Glaser has 
served IPC in vari 
ous positions since 
joining the firm in 
1935, in the plant 
and as a member o 
the production con 
trol department. In 
R. S. Glaser 
1946 he was trans 
ferred to the Sales Department, serving 
there until his present appointment. 

‘Two new executive appointments have 
been announced by the American Seating 
Company, Grand Rapids, Mich. Donatp 
M. Donker, who has been educational 














M. Donker Keith Friend displays division, has been named product work in theatre acoustics and seating. Mr 

manager of the special productions division. Donker has been with the company 25 
director, was named superintendent of the Mr. Friend has been with the firm 23 years and was superintendent of the in 
transportation seating division; and W. years, beginning his career in the research — spection division for ten years before being 
KerrH FRienp, product manager of the department. He has done much original vamed educational director in the recent 


“a 
i changes 


Na 

B. LuGBAUER, advertising man 

of the Heywood-Waketield Compan 

irdner, Mass., has been ppointed genet il 
tising Manaver 
corporation 
ording to an 
uncement Dy 
B. Possrer 
resident and 

neral sales 


of the se 


Playtime at the recent convention of Allied Theatre Owners of Wisconsin and Upper Michigan, at the tinued supervision of 
Hotel Schroeder in Milwaukee, found father and sons of Poblocki & Sons, manufacturers of theatre idver , on all 
equipment and front materials, among the quesis. After Sen Poblocki (left foreground) are sons Barney roduct old | the Hews 1-W 

and im, Mrs. Jerry and Jerry, Bill and Ed and the latter's wife, then Ray and wife, completing the . a oe Saag Ue ” oye _ 
circle with Mrs. Barney. field trademark, Mr. Lugbauer will als 


Cal B. Lucbauer 
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CENERAL INQUIRY COUPON 


for types of product NOT ADVERTISED in this issue 


Please use coupon and refer to item by its number in listing when- 
ever possible; otherwise explain in space indicated for numbers. 


ADVERTISING 
101—Cutout devices 
102—Displey frames 
103—Fleshers 
104—Lighting fixtures 
105—Letters, changeable 
106—Marquees 
107—Signs, attraction 
108—Signs, theatre name 


AIR SUPPLY 

201—Air cleaners, electrical 
202—Air washers 
203—Blowers and fans 
204—Coils (heat transfer) 
205—Compressors 
206—Conditioning units 
207—Control equipment 
208—Cooling towers 
209—Filters 

210—Grilles, ornamental 
21 1—Heaters, unit 
212—Insuletion 
213—Motors 

214—Oil burners 
215—Outlets (diffusers) 


ARCHIT'RE & DECORATION 
301—Acoustic plaster 
302—Acoustic tiles 
303—Black-light murals 
304—Decorating service 
305—Fabric 
306—Luminescent paints 
307—Mirrors 

308—Porcelain enamel tiles 
309—Tiles, ceramic 
310—Wall boards and tiles 
311—Well paper and plastics 
312—Wood veneer 


DRIVE-IN THEATRES 
401—Admission control system 
402—Box-offices 

403—Design service 
404—Electric cable (underg'd) 
405—Fencing 

406—In-car heaters 
407—In-car speakers 
408—Insecticide foggers 
409—Lighting fixtures (outd'r) 
410—Screen paint 
411—Screen towers 
412—Signs, attraction 
413—Signs, name 

414—Signs, ramp and traffic 
415—Stadium seating 
EMERGENCY 

501—Fire extinguishers 
502—Lighting equipment 
GENERAL MAINTENANCE 
60!1—Blower, floor cleaning 
602—Brooms and brushes 
503—Carpet shampoo 
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604—Cleaning compounds 
605—Deodorants 
606—Disinfectants 
607—Gum remover 
608—Ladders, safety 
609—Lamps, germicidal 
610—Paint, aud. floor 
611—Polishes 
612—Sand urns 
613—Soap, liquid 
614—Vacuum cleaners 


FLOOR COVERINGS 
701—Asphalt tile 
702—Carpeting 
703—Carpet lining 
704—Concrete paint 
705—Linoleum 
706—Mats, rubber 


LIGHTING 
801—Black-light equipment 
803—Dimmers 


804—Downlighting equipment 
807—Luminaires 
(See also Advertising, Stage) 


LOUNGE FURNISHINGS 
90!1—Chairs, sofas, tables 
902—Cosmetic tables, chairs 
903—Mirrors 


PROJECTION and SOUND 
100!1—Acoustic materials 
1002—Acoustic service 
1003—Amplifiers 
1004—Amplifier tubes 
1005—Cabinets, accessory 
1006—Cabinets, carbon 
1007—Cabinets, film 
1008—Changeovers 
1009—Cue markers 
1010—Effect projectors 
1011—Exciter lamps 
1012—Fire shutters 
1013—Hearing aids 
1014—Lamps, reflector arc 
1015—Lamps, condenser 
1016—Lenses, condenser 
1017—Lenses, projection 
1018—Microphones 
1019—Mirror guards 
1020—Motor-generators 
1021—Non-sync. turntables 
1022—Photoelectric cells 
1023—Projectors, standard 
1024—Projectors, 16-mm. 
1025—Projector parts 
1026—Projection, rear 
1027—Public address system 
1028—Rectifiers 
1029—Reel and alarms 
1030—Reels 
1031—Reflectors (arc) 


1032—Renovators, film 
1033—Rewinders 
1034—Rheostats 

1035—Safety devices, projector 
1036—Screens 

1037—Speakers and horns 
1038—Splicers 
1039—Soundheads 
1040—Stereopticons 
1041—Tables, rewind 


SEATING 

1101—Chairs 
1102—Expansion bolts 
1103—Fastening cement 
1104—Foam rubber cushions 
1105—Upholstering fabrics 


SERVICE and TRAFFIC 
1201—Crowd control equip't 
1202—Directional signs 
1203—Drinking fountains 
1204—Lockers, checking 
1205—Uniforms 
1206—Water coolers 


STAGE 

130!1—Curtains and drapes 
1302—Curtain controls & track 
1303—Lighting equipment 
1304—Rigging and hardware 
1305—Switchboards 


THEATRE SALES 
1401—Candy 
1402—Candy Machines 
1403—Grills 

1404—Gum 

1405—Gum machines 
1406—Ice cream 
1407—Popcorn 
1408—Popcorn machines 
1409—Popping oil 
1410—Soft drinks, bottle 
1411—Soft drinks, syrup 
1412—Soft drink dispensers 
1413—Showcases 
1414—Vending carts 


TICKET SALES 
1501—Box offices 
1502—Changemakers 
1503—Signs, price 
1504—Speaking tubes 
1505—Ticket choppers 
1506—Ticket registers 


TOILET 

160!1—Hand driers, electric 
1602—Paper dispensers 
1603—Soap dispensers 
(See also Maintenance) 


VENDING—See Theatre Sales 





GENERAL INQUIRY COUPON 


(TO BE MAILED IN SIGNER'S BUSINESS ENVELOPE) 
To Better Theatres Service Department: | expect to buy products as indicated 


by the re ference number 
thereof. or their dealers 
Name 

Address 


below, and | would like to have the manufacturers 


; ‘or 
get in touch with me 


Theatre 
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direct the advertising of the Lloyd Manu- 
facturing Company of Menominee, Mich., 
a Heywood-Wakefield subsidiary. He will 
be assisted at the Lloyd Company by C. 
Austin Buege, advertising manager, 


NAMED SUPERVISING OFFICERS 


Operations of National Theatre Supply 
have been reorganized into five domestic 
districts, with each under the immediate 
supervision of a newly appointed vice-presi- 
dent of the parent National- 
Simplex-Bludworth, Inc., which has head- 
quarters in New York. In addition, the 


company, 


export manager, ArTHUR F. BALDWIN, 
has also been made a vice-president. The 
new officers, all executives of National 


Theatre Supply for many years, are: W. J. 
TURNBULL, supervising Albany, New 
Haven, Baltimore, Boston, Philadelphia 
and New York branches; JoHN W. Ser- 
VIES, concession and carpeting sales and 
supervision of Buffalo, Cleveland, Cincin- 
nati, Indianapolis, Pittsburgh and Detroit 
branches; JoHN E. Currie, Chicago, Mil- 
waukee and Minneapolis branches; R. L. 
Bostick, Atlanta, Charlotte, Dallas, 


Memphis, New Orleans, Oklahoma City 
and St. Louis branches; Ltoyp C. Own- 
BEY, Denver, Des Moines, Kansas City, 
Los Angeles, Omaha, San 
Seattle branches ; 


Francisco and 
A. F. BALpwin, Export. 





John W. Servies 





John E, Currie L. R. Bostick 


be 
A. F. Baldwin 





Lloyd C Ownbey 
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Aim projection lighting is the only thing you 





need add to what Hollywood is already doing to 
ARE YOUR MOVIES 

than ever. The talent, direction, settings, the fidelity BETTER THAN EVER? 
of color and detail are all ON THE FILM. Your pro- How long since you 
jection lighting determines how much of that excel- checked your: 

lence is translated TO YOUR SCREEN ... how much 
of it your customers SEE ... how much more of it they 


will WANT and BUY. 


“show” the movie-going public that movies are better 


@ Screen Brightness? 

@ Screen Light Distribution? 
@ Screen Reflectivity? 

@ Color of light? 


SHOW ’EM IT’S MOVIETIME... ae eaciiaiie 
GIVE ’EM THE LIGHT TO SEE! 


BUY “‘NATIONAL” PROJECTOR CARBONS — 
FOR BRIGHTER SCREENS...FOR BIGGER BOX OFFICE 


The term “National” is a registered trade-mark of 
Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 


A Division of Union Carbide and Carbon Corporation = 
30 East porate Street, New York 17, ae ‘ Get in the SCRAP for Defense... 


District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, Save Your Copper Drippings! 


New York, Pittsburgh, San Francisco 
In Canada: National Carbon Limited, Montreal, Toronto, Winnipeg Tc. -* 2 
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